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Silver Articles for Chimney-piece dated 1675 and now in the Victoria and Albert Museum, London. 
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ETRUSCAN 





THE INFLUENCE OF THE CLASSIC 


Grey, windswept seas breaking on the shore inspired an 
early artist. The beauty of his conception carried his de- 
sign down through the ages. It was a favorite of the Etrus- 
cans. The brothers Adam revived it in England. Colonial 
silversmiths brought it to America. 

Today, given a new interpretation by the Gorham 
Master Craftsmen this same motive is the theme of their 
Etruscan pattern. Because of the ageless beauty that is its 
underlying charm, passing fads will not affect your fond- 
ness for this exquisite pattern 

Etruscan will harmonize well with any home where 
simple beauty is the keynote. And, wrought of sterling 
silver by the Gorham Master Craftsmen, you know that 
even though it has the hardest use it will live almost for- 
ever 

Your jeweler will gladly show you the standard Etruscan 
pieces as well as many others which make especially de- 
lightful gifts (Etruscan Tea Spoons, small, $7.75 for 6, 
Dessert Knives, $21.00 for 6, Dessert Forks, trade, $20.00 
for 6.) 
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“Whatever your tatte—whatever your favorite period—you will find among Gorham's 27 patterns in Sterling a silver service to harmonize” 
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The Decorative Periods and How to Know Them 


(Continued from issue of July 19) 


Modern Art Movements 


T must be admitted that to deal with 
the 19th century, in its relation to 
decorative art, is a far more difficult 





By A. FREDERIC SAUNDERS 


Prepared especially for THE JEWELERS’ CIRCULAR 


treat with the sporadic attempts during 
the past fifty years to create a new style. 

From the end of the 18th century to 
the time of William Morris, there was 
not in England, or for that matter on 
the Continent either, a decorative artist 
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was set in motion during the first half 
of the 19th century. Politically the 
American and French Revolutions ush- 
ered in a new age of democracy. The 
Napoleonic and Crimean wars changed 
the boundaries of nations. Industrially 





PLATE 23—TYPICAL DESIGNS OF THE LATE 19TH CENTURY 


No. 1. <A typical American spoon design of 1860-1870. 
The “Medallion,” an American design in flatware, very popular between 1870-1890. No. .3. 


“Quadruple Plate’ of the late eighties. No. 4. | y ( : : 
the ‘Late Victorian” period. No. 5. An English tea set in Sterling of about 1889, a typical Victorian design. No. 6 


Silver Plated Britannia metal tea set of the same period as the Sterling set shown below. 


This pattern called the “Olive” was copied from an old French pattern. No. 2. 


A typical American spoon design in the 


An English Trophy Cup of Sterling Silver, 1887, design typical of artistic taste during 


An English 
No. 7. A typical French silver service of 


1890. No. 8. A typical design in silverware of the Mid-Victorian period. ' No. 9. A Sterling silver tea kettle of 1892, a typical American 


and thankless task than following the 
remarkable achievements of the two pre- 
ceding centuries, for the creation of 
great decorative styles ended with the 
18th century. From then on we have to 
break with the great individualists, to 
leave behind the distinctive styles and 


design of the “Gay Nineties.”’ 


or craftsman whose creative work was 
outstanding enough to leave a lasting 
impression on decorative art. 

The causes of this decadent tendency 
in art are not difficult to understand if 
we pause to consider the tremendous 
political and industrial evolution that 


(By Gorham.) 


the introduction of steam and its appli- 
cation to machinery, the cheapening of 
production, and the temptation to dis- 
courage individual excellency, also the 
growth of trades unionism with antago- 
nistic attitude between capital and labor 
dealt a most disastrous blow to creative 
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activity in the field of applied art, for it 
practically supplanted craftsmanship 
with machine made products. Art came 
to be lodked upon as a luxury, an accom- 
plishment, rather than an essential ele- 
ment of life. The deadening effect that 
these conditions imposed upon all phases 
of art culminated in the International 
Exhibition held in London in 1851. 


Small wonder that William Morris and 
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viduality to his work as to stamp it 
with the mark of creative faculty, and 
so redeem it from the charge of mere 
copying. Surely this was a very com- 
mendable ideal upon which to base an 
art movement, and while it was not pos- 
sible to overthrow the modern system of 
machine production, the Arts and 
Crafts did awaken a new interest of the 
public in handicraft work, with the 
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way for himself. It seems to aim to 
deliberately put aside all the art of the 
past, refusing to even try to build new 
details on old models, as did the Renais- 
sance and the Empire. Its exponents 
scoffed at the idea of French designers 
doing and re-doing the Greek Acanthus. 
Art, they claimed, should be nature ar- 
ranged and adorned and not a mere re- 
arrangement and re-adornment of some 




















PLATE 24—DESIGNS OF THE 20TH CENTURY FROM L’ART NOUVEAU TO L’ART MODERNE 


No. 1. 
of “L’Art Nouveau.” 


1900, designed by Paul Follet. No. 4. 


of Sterling Silver and enamel shown at the London Arts and Crafts Exhibition, 1903. 
Covered bowl of Modern German make designed by Fritz Rehm, 1925. 
serving 
design, American, 1927. 


No. 8. 
design, 


Moderne,” 1926. 


of ‘Modernistic”’ 1928. No. 10. A 


his conferes should revolt at this trav- 
esty on art. It is said that he found 
such a conglomeration of “wonderful 
ugliness” that he absolutely declined to 
proceed beyond one of the outer courts. 
Within a few years he accepted the chal- 
_ lenge to lead a crusade for the restora- 
tion of the beautiful. It was a long hard 
up-hill fight but in the end this pioneer 
of the modern renaissance won out. 
Morris did not create a new style but 
he did found and head an art movement 
in England against the stodgy ugliness 
of the early Victorian period. In time 
this movement had as far reaching an 
effect upon the art of Europe as had the 
Renaissance of three centuries before. 
“Arts and Crafts,” the name under 
which, later on, the new art movement 
became known in England, had as its 
aim, First, a return to the old time 
relationship between design and execu- 
tion and the restoration of hand crafts- 
manship in place of machine production. 
Second, that each artist and craftsman 
should impart such a measure of indi- 


A French tea kettle of 1902, designed in “L’Art Nouveau.” ‘ 
This set was exhibited at the St. Louis Exposition, 1904. No. 3. 
Tea pot of 1903, designed in “L’Art Nouveau.” 


No. 2. 


spoon of ‘Modernistic’ design. No. 


happy result that many old handicrafts 
have since been revived and the general 
public taste has so improved that it is 
now far better able to distinguish be- 
tween the good and the bad in design. 
This in turn has also reacted to the 
betterment in both design: and quality 
of machine made products in the indus- 
trial arts. The truth of this is plain to 
be seen when comparing present day de- 
sign in practically all fields of artistic 
endeavor with those of say 40 or even 
20 years ago. In making such compari- 
sons, however, one must exclude much of 
the so-called art stuff that has made its 
appearance in the shops during the past 
year, most of which is a mere travesty 
on art. 

By the early 90’s the “New Art’ move- 
ment had crossed the channel and under 
the leadership of Marcel Bing became 
L’Art Nouveau of France. Starting off 
absolutely free from the conventional 
rules of the past L’Art Nouveau desig- 
nated a free soil upon which any artist 
or craftsman might mark out a path- 


11, &A 
Nos. 2 and 11 by Gorham. 


An American coffee set in Sterling, design showing influence 
A typical French “L’Art Nouveaw” tea pot of 
Austrian, 
Nos. 6, 7. 


No. 5. An English “Sporting Cup” 
French tea service designed in “L’Art 
No. 9. An American water pitcher 
Sterling coffee set of ‘Modernistic” 


older art. -The underlying principles, if 
any, were based upon a close adherence 
to the forms of natural flowers and foli- 
age with graceful waving lines and a 
certain elfish prettiness of effect that 
pleased the eye, but it was this pretti- 
ness wherein lay its greatest defect. An 
art must be more than “Pretty” to make 
a lasting impression. Pretty things soon 
have their day, but mere prettiness does 
not arouse that love and enthusiasm 
that alone can make a style a great 
style. 

L’Art Nouveau like the Rococo was a 
revolt against the classic traditions and 
it is interesting to note how closely both 
movements expressed themselves in sin- 
uous lines, in waving and contrasting 
curves and in efforts to avoid straight 
lines, right angles and rigidly structural 
forms. L’Art Nouveau had no great 
overseeing power to consolidate it along 
a given route. Its evolution depended 
solely upon individual preference of 
each artist. It lacked the master hand 
of a Le Brun, a Meissonier, a Chippen- 
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dale or a Robert Adam, backed up by 
the influence of a royal court and the 
wealth of a great monarch. 

L’Art Nouvena found its best expres- 
sion in small objects such as jewelry, 
silver, lamps, metal ware, ceramics and 
certain forms of small furniture. It 
was utterly inadequate when applied to 
architecture, cabinet making and other 
things which depend upon fixed prin- 
ciples of construction. Yet despite its 
handicaps and shortcomings, one must 
admit the beauty of many of the results 
in various forms of design. The exqui- 
site enamels of Fernand Thesmer, the 
incomparable jewelry and glassware of 
Rene Lalique, the beautiful lamps, vases 
and porcelains by Maurice Dufrene, 
Abel Landry and Louis Majorelle, the 
fine silverware of Paul Follet, E. Colonna 
and Valery Bizouard, proved conclusively 
how possible it is to break away from 
tradition in the field of design and still 
produce beautiful effects of line and 
form. 

The “New Art” movement soon spread 
to Germany and Austria where it met 
with immediate popularity under such 
names as “Moderne Kunst” or Modern 
Art; Secession Art; Independent Art, 
etc. Here it finally degenerated into a 


veritable orgy of tortured lines, mis-, 


shapen forms and morbidly fantastic 
ideas. 

The “New Art” made its début in 
America the first year of the present 
century, the Paris Exposition of 1900 
opening the eyes of those interested in 
the industrial arts as to the real value 
and meaning of this new art movement 
which had created such a furore through- 
out Europe. 

America having no age-long art tradi- 
tions of her own, it is but natural that our 
artists and designers should be open to 
divers influences and suggestions from 
abroad. We had gone on year after year 
slavishly following the styles popular in 
England and France, utterly regardless 
of whether they suited our American 
life or not, so it is not strange that 
L’Art Nouveau should find fertile soil 
over here. Our designers had been striv- 
ing for years to break away from the 
“Rococo” craze of the early 90’s. By 
1904 the spirit of L’Art Nouveau domin- 
ated practically every phase of decora- 
tive design, and the success attained in 
its application to silverware and jewelry 
design as exhibited at the St. Louis Ex- 
position caused foreign critics to declare 
over and over again that nothing finer 
could be seen in Europe. 

Our only successful example of archi- 
tecture in L’Art Nouveau was the New 
Amsterdam Theatre built in New York 
about 1903, and some of our most tal- 
ented architects, painters, sculptors and 
decorators were associated with its con- 
struction and decoration. When com- 
pleted it was conceded to be a triumph 
for the “New Art.” 

Unfortunately L’Art Nouveau, like 
many other epoch making ideas of ideal- 
istic tendency, soon fell prey to an army 
of profit seekers who quickly enrolled 
themselves under its banner to protect 
their purely mercantile schemes. It of- 
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fered too great a temptation for ex- 
ploitation. It was so easy to imitate, 
and who was there to know? The new 
art movement became popular too sud- 
denly to endure. Dealing at first only 
with architecture and the industrial arts, 
the movement soon included painting, 
sculpture and the entire field of decora- 
tion, and finally degenerated into the 
half-baked developments of eccentricity 
and extravagance that under such mean- 
ingless titles as “Post Impressionism,” 
“Cubism,” “Futurism,” ‘“Venturism,’ 
ete., etc., have, in the name of art, in- 
flicted themselves on a gullible public. 

Exactly the same incentives were be- 
hind the Paris Exposition of 1925 as 
that of 1900, a revolt against tradi- 
tions and a determined effort to create 
a new art. In place of L’Art Nouveau 
we have now L’Art Moderne or ‘“Mod- 
ernistic Art,” as American designers 
choose to call it. The questions naturally 
arise, what is this new art? Where 
will it lead to? How long will it last? 
It is all so new, so complex, so ramified 
at the present time that one hardly 
dares venture a prediction. 

Throughout the realm of things artis- 
tic the new note prevails and it must be 
admitted that there is a certain swing 
and dash to this latest mode beyond any- 
thing hitherto approached. In place of 
the sinuous curves and wavy lines of 
L’Art Nouveau the simple effect of light 
and shade, through the use of angles and 
planes, form the dominant note in most 
of the newest patterns in silverware de- 
signed along so-called ‘Modernistic” 
lines, 

This seems to be distinctly an Ameri- 
can phase of the “New Art,” taking its 
inspiration from the lights and shadows 
produced by our modern set-back type 
of skyscraper architecture, and it must 
be admitted to be more closely related 
to every day life, at least in our Metro- 
politan cities, than the abstract geo- 
metrical forms suggested in foreign sil- 
ver of modern design. The skyscraper 
when applied to furniture design, how- 
ever, seems rather far fetched, as does 
the use of such homely things as moth 
balls, matches and cubes of sugar form- 
ing the design motif for some of the 
latest creati-ns in fabrics. It is rather 
questionable whether such purely inge- 
nious and fantastic adaptations to design 
is art. An old time adage affirms that 
true beauty resulted when “matter was 
in place.” Henry McBride recently em- 
phasized the soundness of this when he 
said: “Flowers, for instance, to most 
sentimentalists seem distinctly in place 
upon a lady’s gown, even when imprint- 
ed there with literalism; but lumps of 
sugar? I wonder!” and so do we all. 

(The End) 








George Greenwald, Mildred Greenwald 
and Herbert H. Greenwald are the incor- 
porators of Greenwalds, Inc., New Lon- 
don, Conn., a jewelry establishment 
which has taken out papers of i incorpora- 
tion at Hartford. The authorized capi- 
tal is $50,000, but the business will be 
begun at $20,000, and will be both whole- 
sale and retail. 


33 


Period Jewelry Now in Vogue 


EN years ago period jewelry cost 50 

per cent less than contemporary orna- 
ments of the same merit. Today the 
demand for jewelry produced between 
1720 and the end of the 18th century 
is so great that “pedigree” pieces com- 
mand their present-day value in gems. 
The country or origin is immaterial, 
Spanish and Italian work ranking equal- 
ly with pieces made in England and 
France. Victorian ornaments do not 
come under the heading of “period”—- 
as yet. 

These jewels are not sought by col- 
lectors as antiques. They are chosen 
by the fashionable woman to harmonize 
with the frills, flounces and lace she 
wears asa change from straight-up-and- 
down sports outfits. 

A very lovely example of French work 
is a bracelet composed of six inch-long 


_ ovals in delicate eggshell blue enamel 


on gold, with a musical trophy on each 
oval—a violin, guitar or harp in tiny 
diamonds with floating emerald or ruby 
ribbons. The original owner wore it 
around her throat on a strip of black 
velvet, or just above the elbow to sup- 
port the bunchy silk sleeve from below 
which flowed an undersleeve of flowered 
muslin. 

A wreath of forget-me-nots, turquoise 
petals with diamond centers and flat 
rose-cut diamond leaves, makes another 
bracelet. It is delicious to imagine that 
this wreath may once have graced the 
neck of Marie Antoinette. As is char- 
acteristic of the jewelry of the period, 
the gems are set in silver backed with 
gold. Earlier pieces, those dating from 
round about 1740 are set entirely in 
silver. Some curiously shaped motives, 
rather like a curved laurel leaf, are 
typical examples. There are at least 
three dozen in the set, and these were 
either stitched down the open fronts of 
My Lady’s overdress, or may have been 
set on the slant round the low neckline 
of her bodice. The leaf-shaped motive 
with its spray of flowers in the center 
was fretted by hand out of a strip of 
solid silver, the leaf being edged with- 
the design picked out with brilliants. 
Because the pieces are curved they fit 
one into the other and a dozen set side 
by side make a handsome diamond brace- 
let that is broad enough to meet the 
demand of the moment. Each “link” 
measures about two inches long by half 
an inch wide. 

Modern jewelry has its own beauty, 
but reproductions of period ornaments 
do not compare with genuine old pieces, 
lovingly wrought by craftsmen who were 
their own masters. They were artists 
who set a high standard for themselves. 

A Bond St., London, jeweler, who has 
a remarkable collection of both modern 
and period jewelry said the other day 
that he sells them in equal quantities. 





From National Jewelers Publicity Associa- 
tion, Newark, N. J. 








The business formerly conducted as 
the Fraternity Jewelry Mfg. Co., Cedar 
Rapids, Iowa, has been sold out to the 
Ames Jewelry Mfg. Co., Ames. 
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The News from England 





Diamond Trade Uses Less Small Sizes—Diamond Studded Arm- 
lets—Cut Crystal Parures—New Diamond Air Service 
—Vogue for Sapphires—“Burglar Proof’ Plate 


Glass Fails to Save Gems—Platinum 
Claims in Rhodesia 


LONDON, July 24.—The past week has 
seen an increase in the number of Amer- 
ican diamond buyers who are now visit- 
ing the Continental polished markets. 

‘Americans are arriving in large num- 
bers enroute for the various vacation 
centers of Europe and business likely 
will be stimulated all round. Business 
in diamonds has been pretty quiet of 
late although a few important deals 
marked the close of the London season. 
Folks are now thinking of holidays and 
cool breezes, and it is not likely there 
will be much doing now until the latter 
part of August when the metropolis 
begins to fill up again. The heat wave 
of the past 10 days has not helped busi- 
ness at all, but there is now promise 
of a cool spell. With regard to the 
diamond market merchants say although 
there has been a falling off in the use 
of mélée the demand will be revived in 
time for the fall trade. Holborn dia- 
mond dealers say that the presence of 
American buyers here will do much to- 
ward steadying the market and stiffen- 
ing up values. 

- “The past fortnight,” said a member 
of Backus & Strauss, “has seen very 
little change in market conditions, either 
in the rough trade here in London, or 
in the polishing centers of Antwerp and 
Amsterdam. From Antwerp, however, 
we have news in the last two or three 
days of the arrival of quite a number 
of American buyers, which will have the 
undoubted effect of steadying the mar- 
ket and stiffening up prices all round. 
There is no doubt that the continued 
use of batons and baguettes has con- 
siderably militated against the consump- 
tion of mélée in the quantities to which 
manufacturers have been accustomed. 
There is every promise, however, that 
the early autumn will see the usual 
revival in the demand for this article 
as well as for smalls, when manufac- 
turing jewelers get busy mounting up 
their stocks for the Christmas trade.” 

The dearth in fine quality large goods 
seems to be more marked than ever. It 
is becoming an impossibility to find any- 
thing at a reasonable price in large blue 
white goods, either round or fancy 
shapes, which latter article is being 
continually inquired for in all the large 
retail centers. One hears of some ex- 
tremely important transactions being 
consummated here toward the close of 
the London season, although there has 
been, if anything, less general trade in 
the more regular goods. 

* * * 

Flexible diamond studded armlets that 
are finished off with a large bow of 
diamonds are now being worn on the 


upper arm. The armlet has the appear- 
ance of a diamond-bedizined ribbon tied 
in a bow. The latter lies flat. This new 
decorative piece which hails from Paris 
takes the place of the row of bracelets 
that, until recently, decorated the fore- 
arm. e © « 


A parure of cut crystal comprising 
necklet, ring and bracelet has made its 
appearance and has a distinction all 
its own. The design takes the form of 
a chain of small oblong links strung 
longways. The necklace, which fits tight 
around the base of the throat is in 
single strand. The bracelet, also close 
fitting, is double. 

* ok * 

An air transport service for the car- 
riage of diamonds between Namaqua- 
land and Capetown has now been estab- 
lished, it is reported here. The regular 
air service for precious stones is being 
operated by the South African Air 
Force, and a base aerodrome is being 
erected at Port Nolloth. 


* * * 


Desirous of selling off his old stock 
of jewelry a Southampton jeweler the 
other day displayed a sale notice in his 
windows reading: “Goods must be 
cleared at once.” During the night 
jewel thieves obliged by stripping the 
trims. * * & 


The London Museum’s collection of 
bourgeois jewelry in London of the 
Elizabethan period has now _ been 
catalogued. It was found during ex- 
cavations in Cheapside in 1912 and com- 
prises a rather complete index to the 
fashions in popular jewelry used from 
1600 onwards. Nearly all of the jewelry 
now set out in the museum catalogs is 
on view in the museum. 

* * * 

A Parisian style that is catching on 
here is to use a small handkerchief as a 
shoulder decoration. The handkerchief 
is knotted carelessly on the shoulder, the 
other shoulder being bare with the ex- 
ception of a thin decorative chain of 
brilliants. When folded around the 
forehead (another idea) the handker- 
chief is caught in at the back with a 
diamond bar brooch, and a matching 
handkerchief is worn through a flexible 
diamond bracelet at the wrist. The 
effect with the wonderfully colored eve- 
ning gowns is good. 

* * * 

Sapphire blue as a color for feminine 
dress is very popular here and sapphire 
jewelry, both real and imitation, is in- 
creasing in use as a consequence. Waist 
buckles of sapphires can be seen with 
the new gowns now, while necklaces of 
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sapphire-blue crystals are being worn 
a lot. * * & 


Plate glass three-quarters of an inch 
thick and supposed to be uncutable was 
sawed through at an Acton Vale jewelry 
store the other night. The jeweler was 
awakened by the police soon after dawn 
and informed that the shop blind and 
the plate glass window had been cut 
through. The jeweler found that some 
$1,000 worth of jewelry had been’ ex- 
tracted from the window. A large hole 
had been cut in the thick glass, pre- 
sumably with an electric drill. There 
was blood on the window, the blind and 
the sidewalk, and its trail was followed 
to the other side of the street where the 
police think the thief entered a waiting 
motor car. He had evidently cut him- 
self badly in getting the jewelry. 

* * * 


One of the newest type of filmy dance 
frocks here has a waist line finished 
with a broad straight belt of pearls 
closely sewn together in rows on silver 
net. It is a very wispy and décolleté 
affair, but attractive and artistic in 
conception. The pearls give it a fash- 
ionable finish. 

* J * 

Although there has been a slight fall- 
ing off in gold production in Rhodesia, 
the mining outlook there is considered 
bright. Digby V. Burnett, president of 
the Rhodesian Chamber of Mines, says 
the 1927 gold output was worth nearly 
$12,300,000. Around 200 platinum 
claims were registered during the year, 
he says, while more than 2000 were for- 
feited. This leaves just over 2000 cur- 
rent. Little work on platinum claims 
was done in 1927. It is believed that 
this mineral does not hold out promise 
of any great development in Rhodesia. 
It appears to be present in neither large 
nor consistent quantities. 

* * * 

Actresses are not considered a “good 
risk” in the matter of jewelry insurance 
owing to the publicity that celebrities 
obtain in the matter of dress and fash- 
ions. Actresses here complain that it 
is increasingly difficult for them to 
effect insurance on their gems of real 
value. This is borne out to some extent 
by the jewelry assessors who say that 
there is more or less a ban on actresses’ 
jewelry, not only here but in the U. S. A. 
The insurance companies’ point is that 
jewel crooks find no difficulty in getting 
to know everything necessary about 
the jewelry of stage celebrities and that 
their job of confiscating it is rendered 
thereby fairly easy. Recently when 
Fannie Ward came here she reported the 
loss of a $50,000 diamond bracelet 
aboard ship. She had, it seems, been 
unable to effect insurance on it. Heather 
Thatcher, the famous star, recently 
told the Daily Mail here that many. of 
her friends own very valuable jewelry 
that is unprotected by insurance. Some 
of them have tried all the leading com- 
panies in vain. Although, she says. the 
insurance houses have not refused to 
insure her personal jewelry she finds 
that the more popular she becomes the 
greater the insurance premium. 
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Announcing The Second Annual “National 
Deltah Pearl Style Exhibit.” Another and 
Greater Deltah Style Exhibit has been arranged, 
surpassing in beauty and selling power all which 
have gone before. @In conjunction with Paramount 
Pictures, who are connected with us in the presen- 
tation and exploitation of the Exhibit, we are 
planning the broadest kind of National publicity. 
@ Famous Paramount Stars who appear in the 
Show include Bebe Daniels, Clara Bow, Nancy 
Carroll, Louise Brooks, Mary Brian, Evelyn Brent 
and Ruth Taylor. @ Jewelers’ window displays and 
advertising campaigns for the new Exhibit are excep- 
tional and startling. @ Deltah Representatives will | 
be showing the Exhibit during the month of 
August, and delivery of sample outfits for Whole- 
salers’ Travelers will be about September first. 
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Paris Jewelry and Dress Styles 





Felt Hats Ornamented with Fetishes—Hand Bags for Traveling 
Now Made to Match the Gown—“Diamond”’ Set Combs 
for the Hair—Jet Used with White Muslin 
for Country Wear 


By L. Rem, Special Correspondent 


Paris, July 27.—Felt hats are already 
being designed, for autumn and winter, 
or wet summer days. Without any but 
flat trimming, the main feature of the 
hat is the metal ornament. The latest 
craze is to wear a fetish on the hat, flat 
of course. A parrot, in different colored 
gems, diamonds, rubies, emeralds, etc., 
about an inch high, is pinned at the side 
of a blue and fawn felt hat, and gives 
the necessary finish. An Egyptian 
hawk, a stork, little pig, an elephant, 
with a curled trunk, a swallow, an owl, 
all bring luck and are seen either in gold 
or silver filagree work, or in gems, real 
or artificial, to trim a hat, as a brooch, 
to pin a scarf, or as an ornament for the 
handbag. Very often, fetishes to match 
but in different sizes are used to trim 
all three articles. The handles of um- 
brellas are made to match. Galalith is 
considered lucky and is accordingly very 
popular. On summer hats, branches of 
coral, just as they were found, are used, 
and while in some cases, one small bit 
only is used, in others a hat is trimmed 
with coral. The fetishes are often seen 
hanging from a “housewife,” as a finish 
to the metal belt. In this case, they are 
in the same material as the belt, gold 
or oxidized silver being favorite mate- 
rials. Sometimes the animal is in 
enamel, to give a touch of color, or fin- 
ished in enamel, and this kind of orna- 
ment runs very small indeed. Very 
often a selection of fetishes is seen hang- 
ing from the chain that finished the belt. 
This is fashionable because everyone is 
fetish-mad, and it is considered that 
if one does not work another will. A 
silver lozenge belt, had parrots engraved, 
very discreetly, on each lozenge. The 
two chains, making the ends and hang- 
ing loose, had parrots about an inch 
high, cut in silver, quite flat, to make a 
finish. These fetishes are often used for 
serviette rings, for ornamenting the 
corner of a cigarette case. In fact they 
are seen everywhere in every possible 


material. 
* * * 


There is a great demand for tiny 
traveling clocks, just now, everyone 
needing a timepiece at the seaside. 
Cased in leather, to prevent risk of 
breakage, these clocks are square, 
arched, sometimes circular. Very small, 
they slip into the handbag without trou- 
ble. They often match the opera glass, 
also in leather and mother-of-pearl or 
tortoise-shell. Especially made for trav- 
eling a fall does not do great damage to 
either clock or opera glass. Sometimes 
the wrist watch matches these two arti- 


cles, the strap being in leather and the 
watch set with mother-of-pearl or other 
similar substance. All these articles 
tend to be carried out in cheap material, 
for there is considerable risk of their 
being lost, especially when there is no 
maid, and women are traveling without 
these somewhat expensive companions, 
more and more becoming independent of 
their services. This innovation does not 
make for the increasing safety of 
jewelry. It was the maid’s business to 
carry the jewel case. Now that it is left 
with the other luggage, no one being 
especially responsible, it runs greater 
risks and this often leads to its being 
left at the bank, cheaper ornaments 
being taken to use at seashore. 


* * * 


Handbags for traveling are now made 
to match the gown, the material, how- 
ever, being bound with leather. Some of 
these new handbags are fitted with a 
tiny bottom drawer with compartments 
for the various powders and rouges to- 
gether with the implements needed for 
making up. 

* * * 


For summer evenings, at casino or 
other place of amusement, the hair is 
kept in place by combs set with “dia- 
monds,” or sometimes with a type of 
diadem, that was probably invented for 
this purpose at the beginning of things. 
The diadem may be in diamonds, or in 
“diamonds” but it lies flat, more or 
less, the points not obtruding as in the 
usual model. Lying on the curls of 
hair, or among them, it is unpretentious, 
which is the chief thing desired. Lines 
of diamonds, linked together by a single 
gold or silver link, are used as belts; 
they also festoon the robe and are used 
for trimming. Handbags are sometimes 
slung over the arm by a diamond string 
that sustains them quite well. 


* * * 


Royal blue and carmine are the colors 
this summer and many skirts and jump- 
ers are made in the two tints, the first 
being bordered with the latter. A beige 
costume will have a carmine border 
while a white jersey costume will be 
trimmed with carmine. A royal blue 
jersey is worn over a white skirt. With 
these summer costumes, large sautoirs, 
twisted and turned to “use” up several 
yards of threaded beads are seen. Short 
sautoirs are made in mother-of-pearl. 
Some are baroque shape, others cut in 
cubes, in squares with the sides sunk in, 
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or obtruding, in lozenges, in fact in any 
shape excepting round. 
* * * 


Black and white is much seen for the 
seaside, while a certain class always 
wears navy blue, trusting the different 
parures taken to the sea to give the 
necessary variety to the toilette, .worn 
all day long and only abandoned in the 
evening for something lighter. Knots 
are embroidered on jerseys, in gold or 
silver, in various colored silks. Some- 
times they are in gold or silver and 
taking the form of very flat brooches 
are affixed to the garment. Silk trim- 
ming for hats is threaded through a 
metal knot, while knots are also used to 
hold the two ends of the belt, threaded 
through the intricacies of the big, flat 
knot. Knot brooches, of complicated 
form, are seen again, but all tend to be 
flat. Ladybirds, to make the head of a 
pin, for fastening some item of the 
toilette, are very much worn. 


* * &* 


People preparing to spend some 
months in a manor house, or otherwise 
in the country with relatives and 
friends, are preparing white muslin 
gowns for,.certain uses. Girls especially 
will wear white muslin, trimmed with 
black velvet, with black velvet hats, with 
the brims lined with gathered muslin:! 
These costumes will need brilliant jet 
ornaments, sautoirs, etc., to give them a 
finish, while in some cases diamonds and 
jet will be used. Black enamel hand- 
bags, for instance, will be studded with 
diamonds, for wearing with this toilette. 
Parasols in white muslin will have black 
jet bead handles. 

* * * 


Pink, green and “lemon” colored mus- 
lins are much used, alone and in combi- 
nation with black. In all cases black 
ornaments can be used, whether with the 
colored muslins or with colored muslins 
combined with black velvet. Lace and 
black velvet are much seen, in combina- 
tion, for country or provincial wear. 
These gowns are also worn in the Bois de 
Boulogne, the very brilliant patterns 
seen in the show windows not being 
fitting even for the environs of Paris, 
but being reserved for the sea. The 
bright chintz patterns, for instance, are 


a case in point. 
* * * 


Bright contrasts for sautoirs, etc., 
beads in royal blue and carmine, are 
used for slightly tinted muslins. They 
are also seen for muslins of a faint color, 
worn over vivid underdresses that are 
also very much the fashion at the sea 
side as well as in the country. Some- 
times pale mauve is worn over yellow, 
pale blue over carmine, when amber or 
“rubies” or enamel jewelry in carmine 
are worn. 

* * x 

At a recent wedding the mother of 
the bride wore an immense diamond 
buckle to close her crossover bodice. 
Another smaller buckle closed the wide 
belt at the side. This is a startling in- 
novation not seen before, 
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Asks Dismissal of Suit 





Hamilton Watch Co. Replies to Action Started by Richter & 
Phillips Co., Cincinnati, After Plaintiff Files Motion 
for Default Judgment 


CINCINNATI, Aug. 3.—A motion for 
default judgment was filed in the 
United States District Court in Cincin- 
nati by the Richter & Phillips Co., whole- 
sale jeweler and distributor, against the 
Hamilton Watch Co., Lancaster, Pa., 
last Monday. The motion for judgment 
was based on allegations that the watch 
company as defendant is in default of 
an answer or demurrer in the damage 
suit filed by the Queen City concern 
some time ago. 

This suit charged the defendant com- 
pany with violation of anti-trust acts 
on the ground that the watch concern 
had severed trade relations with the 
local wholesale jewelry firm discontinu- 
ing it as one of the Hamilton distribu- 
tors in the United States. The original 
suit asked for a total of $300,000 dam- 
ages. Since that time several motions 
end answers have been filed but in the 
last action the Richter & Phillips Co. 
alleges that the watch company is in 
default of a final answer and wants an 
immediate judgment. 

The Hamilton Watch Co. filed its 
answer on Tuesday in which it denies 
that it engaged in any conspiracy with 
wholesalers, jobbers, retailers or sales- 
men for the purpose of maintaining and 
fixing prices of its watches and watch 
movements to the wholesale, retail and 
consumer trade. 

The defendant denies that it has been 
engaged in “transacting business” in 
this judicial district, although admitting 
that in November, 1922, it entered into 
an arrangement with the Cincinnati 
concern to act as one of its distributors 
from whom dealers might be supplied 
with its products, but it denies that 
either of these lists were published with 
the view of controlling or monopolizing 
trade or commerce as alleged by the 
plaintiff. 

Denial is made that the defendant 
published letters, circulars and adver- 
tisements of any so-called Hamilton 
policy not to sell Hamilton products to 
persons who did not maintain prices and 
policies of the Hamilton company, or 
that it denounced persons who “cut” 
prices, or that it maintained a system of 
espionage for the detection of dealers 
who cut prices. 

The company also makes denial of 
the charges of the complainant that it 
purchased the assets of the Illinois 
Watch Co. in furtherance of its policy 
to obtain a monopoly. 

Admission is made that on or about 
Nov. 18, 1927, it notified the Cincinnati 
concern that it would no longer include 
its name among distributors of Hamil- 
ton products, and that thereafter it did 
omit the plaintiff’s name from its list 
of distributors, but it is denied that this 


was in pursuance of any conspiracy in 
violation of the Federal anti-trust acts, 
or for the purpose of destroying or 
preventing the competition of the plain- 
tff with the defendant. 

The District Court is asked to dismiss 
the suit and to award the defendant 
costs. 








Canadian Platinum 





Report of Dominion Bureau of Statistics 
Shows Increase in Production in 
1927 Over 1926 


OTTAWA, ONT., Aug. 3.—Finally re- 
vised statistics on the Canadian output 
of the metals of the platinum group as 
reported by the Dominion Bureau of 
Statistics here, show that 11,228 fine 
ounces of platinum valued at $717,613 
were produced in 1927 as against 9521 
fine ounces valued at $923,607 in 1926; 
and 11,545 fine ounces of palladium, 
rhodium, and iridium valued at $554,190 
as against 10,024 fine ounces valued at 
$640,178 in 1926. Imports of platinum 
were valued at $130,020 in 1927 as com- 
pared with $187,421 in 1926; this mate- 
rial was all in manufactured form. Dur- 
ing the year 771 ounces of platinum were 
exported in concentrates and 221 ounces 
of scrap, a total of 992 ounces valued at 
$68,449 as against 916 ounces valued at 
$94,932 in 1926. 

Canada stands third in the world’s 
production of platinum, larger amounts 
coming from Russia and Colombia, 
South America. In British Columbia 
small quantities are found in placer de- 
posits with alluvial gold and black sands 
along sections of the Tulameen and 
Similkameen rivers. In Ontario these 
rare metals occur with the nickel-copper 
sulphide ores of the Sudbury district. 
Copper-nickel matte containing the 
precious metals is made at Coniston by 
the Mond Nickel Co., Ltd., and at Cop- 
percliff by the International Nickel Co., 
Ltd. The Mond matte is shipped to 
Clydach, Wales, for refining. The Inter- 
national Nickel Co.’s matte is shipped 
either to the United States for the man- 
ufacture of monel metal, or to Port 
Colborne, Ontario, for refining. 








Walter Gerber, Morton, IIl., Wins 
Herpers’ Mail 

PrEorRIA, Itu., Aug. 4.—The winner 
of the Herpers’ ‘gold medal awarded by 
Herpers Bros., Newark, N. J., to the 
Bradley student showing best work in 
jewelry manufacture and repair was 
won by Walter Gerber of Morton, IIl. 

Others were in competition, and Ed- 
win Sperry, Ashley, Ohio, received 
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second place and Crawford H. Spence, 
Pigeon, Mich., third place. Their work 
was about the same in quality but their 
lists were not as complete. 

Mr. Gerber is to be congratulated on 
the success that he has made in this 
line of work, as the Herpers’ medal is 
something that is looking forward to by 
those taking work at Bradley. 
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Dallas Association 











Jewelers Form Organization to Promote 
Trade Standards 


DALLAS, TEX, Aug. 2.—Dallas jewelers 
have organized an all-jewelers’ associa- 
tion, known as the Dallas Jewelers’ Asso- 
ciation. In it are retail, wholesale and 
manufacturing jewelers. Each of these 





CHARLES A. MOORE, PRESIDENT 


three phases of the business is repre- 
sented in the directorate of the associa- 
tion and in the officers. 

The purpose of this association is to 
maintain and promote the high stand- 
ards of the jewelry business, to encour- 
age cooperation among the jewelers and 
to protect in so far as possible the public 
from misrepresentation. 

The officers of the association are: 
President, Charles A. Moore, of Moore- 
DeGrazier Co., wholesale jeweler; vice- 
president, Myron Everts, of the Arthur 
A. Everts Co., retail jeweler; secretary, 
Miss Cecile Lowenstein, Lee Bros., re- 
tailers; treasurer, John DeGrazier, 
Bailey-DeGrazier Co. The other mem- 
bers of the board of directors are: H. H. 
Hawley, C. L. Norsworthy, P. G. Storm, 
wholesalers; Simon Linz, retailer, and 
R. H. Orkin, manufacturer. 

== > 

Richmond, Va., police are searching 
for a thief who smashed a front window 
in the jewelry store of H. Cohen at 208 
East Broad St. and got away with most 
of the merchandise on display in the 
window. Persons who saw him running 
away described him as a tall, slender 
negro of “gingerbread” complexion. 
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Ancient Jewelry Unearthed 





Milwaukee Museum Diggers Find Articles 
of Adornment on Skeletons While 
Exploring Tomb 


MILWAUKEE, Aug. 3.—That Wisconsin 
mound builders wore jewelry is indicated 
by the findings of Milwaukee Museum 
excavators while exploring an earthen 
tomb near Galesville, Wis. 

The excavators unearthed seven com- 
plete skeletons and two bundle burials. 
On one of the skeletons were found 
silver ear ornaments, built around wood. 
Two sheets of copper ornaments were 
found, and a string of pearls, as well as 
a large stone implement, fragments of 
textile, a jasper knife, 15 inches in 
length, an obsidian knife nine inches in 
length, a stone pipe typical of Ohio 
mound pipes, 100 or more copper beads, 
and other articles. Thirty or more 
pearls, uniform in size, made up the 
string. 

The mound in which the treasures 
were found is 12 feet high and 90 feet 
in diameter and is located. at the rear 
of the farmhouse of William Nicholls, 
two miles East of Trempealeau. 








Diamond Squad Active 





First Month’s Work of New Government 
Unit Results in Three Arrests and 
Recovery of Gems 


WASINGTON, D. C., Aug. 4.—John 
Roberts, head of Uncle Sam’s special 
diamond squad, for which Congress ap- 
propriated $100,000 to break up an 
international ring responsible for 
smuggling millions of dollars worth of 
gems into the country each year, reports 
to the Treasury Department that though 
the squad did not begin operating until 
July 1, it has already arrested three 
smugglers believed to be members of a 
gang. Thousands of dollars worth of 
unset diamonds were recovered. 

Mr. Roberts states other arrests are 
expected as the result of obtaining in- 
formation from the prisoners, who are 
being held in New York awaiting action 
of the Federal grand jury. 

The diamond squad was organized as 
a result of protests on the part of the 
American Jewelers’ Protective Associ- 
ation, which claimed that the smuggling 
menace was threatening to put honest 
dealers out of business. According to 
Meyer Rothschild, president of the as- 
sociation, a guarantee is given by 
smugglers to bring in diamonds for eight 
per cent over the wholesale value, while 
jewelers have to pay the government 
20 per cent duty on gems legally 
brought in. 

The diamond squad, in addition to 
arresting the three smugglers, have dis- 
covered numerous private citizens at- 
tempting to bring jewelry into the 
United States illegally. Recently, a 
wealthy Philadelphia woman was 
arrested when she attempted to smuggle 
in a necklace for which she had paid 
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$20,000 in Paris. The government 
realized $60,000 out of this illegal pro- 
cedure, as, according to the law, where 
citizens fail to declare their purchases 
they must pay twice the value of the 
jewelry plus the duty. 








Ensemble Jewelry in Paris 
Shops 


HE vogue of hat ornaments to match 

the belt buckle and frame of the 
handbag continues to be popular in 
Paris. 

In addition, we now see, in the way 


Al 


Cincinnati Gold & Silver Refining Co., 
$1,757; Louis Michaelson, $1,261; A. S. 
Workum, Inc., $1,086; Max Korchmar, 
$980; Ben Lehr, $438; M. Krauss, $405, 
and S. Nathan & Co., $390. 





a 


Members of Milwaukee District 
Jewelers’ Club Enjoy Annual 
Picnic 





MILWAUKEE, Aug. 3.—The last day of 
July marked the beginning of a good 
time for members of the Milwaukee 1 - 
trict Jewelers’ Club, which held its an- 
nual picnic on that day at Gonring’s re- 
sort, Cedar Lake, Wis. 














ENSEMBLE JEWELRY AND VANITY ARTICLES 


of ensemble, the bracelet, necklace, lip- 
stick, powder box or vanity case in the 
same colors and with the same decora- 
tion. Combinations of red and beige 
or green and beige are the most suc- 
cessful. 








Michaelson Bros., Cincinnati Whole- 
salers, File Voluntary Petition 
in Bankruptcy 


CINCINNATI, Aug. 3.—A _ voluntary 
petition in bankruptcy was filed in the 
United States District Court in this city 
by Michaelson Bros., Inc., wholesale jew- 
elry dealers, Wednesday. The corpora- 
tion is made up of six brothers, who have 
been engaged in the jewelry profession 
for a number of years, the last location 
being at 138 W. Fourth St. 

The petition was submitted by Louis 
Michaelson, president. It lists the lia- 
bilities at $9,459.92 and assets at $5,- 
586.03. The assets include stock in trade, 
$50; machinery, tools and fixtures, $1,- 
426.35; other personal property, $627.39; 
debts due on open account, $3,430.71, and 
deposits in bank, $36.26. The unsecured 
indebtedness amounts to $9,052.22. 

Among the larger creditors are the 


About 40 jewelers attended the pic- 
nic, a feature of which was a baseball 
game between the wholesalers and the 
retailers. Swimming and golf were other 
entertainment features of the afternoon. 
In‘ the evening a dinner was held, at 
which time A. C. Hentschel, president of 
the club, was presented with a gavel, 
and Sam Dalin, secretary of the club, 
was given a leather portfolio as a token 
of the club’s appreciation of their ser- 
vices. Both men have acted as president 
and secretary, respectively, for a num- 
ber of years. 

The local club suspended its regular 
monthly meetings during July and 
August. One of the first subjects under 
discussion when the meetings are re- 
sumed in September will be the plans 
for the Home Show exhibit. Irvin Fuchs 
heads the advertising committee of the 
club. 








Walter Rossman has purchased the 
jewelry business of E. H. Prowse, Man- 
chester, Iowa, who has been proprietor 
of the store the last 16 years. Mr. Ross- 
man has been associated with the store 
for six years and this week took charge 
of the business. 
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Gems wt the Sultans to Be Sold 





American Vice Consul at Constantinople Says Proceeds of Sale 
of Turkish Crown Jewels Are to Be Applied to the 
Establishment of the New State Bank 


WASHINGTON, Aug. 3.—The Turkish 
crown jewels that, according to a recent 
report from Raymond A. Hare, Amer- 
ican vice-consul at Constantinople, are 
to be sold and the proceeds applied to 
the establishment of a new State bank, 
are among the world’s largest collections. 
For many years the jewels of the old 








Wide World Photo 


ONE OF THE THRONES SET WITH PEARLS AND OTHER GEMS AMONG THE 


Sultans have been hidden in the Green 
Vaults of Constantinople. Few travelers 
have ever penetrated the seclusion of the 
treasure room to see the jewels and only 
lately have photographers been permit- 
ted to take pictures of the collection. 
The Sultan’s throne is of massive 
beaten gold, studded with diamonds, ru- 
bies and emeralds set in mosaic. It has 
been appraised at more than $15,000,000. 
There is another throne of ebony and 
sandalwood inlaid with mother-of-pearl, 
rubies, emeralds and sapphires; a toilet 


set thickly studded with turquoise and 
diamonds, and armor, pistols, saddles, 
sandals, scimitars, turbans, daggers, 
swords and canes, all bejeweled. There 
is a long strand of pearls as large as 
cherries, rings, bracelets, anklets and all 
sorts of other gorgeously designed 


jewelry. 








ARE TO BE SOLD 


One of the world’s largest emeralds, 
as large as a man’s hand, is included in 
the collection. 








A 10-year lease has been signed by 
George Grunberger, Stamford, Conn., 
providing for occupation of the store at 
408 Main St., by a branch of Albren, 
Inc., a chain jewelry store. The store 
will be open about Sept. 1, after exten- 
sive alterations have been made, accord- 
ing to Charles Brenner, president of the 
firm. 


48 
Death of F. M. Harris 





Former President of Boston Jewelry House 
Passes Away at His Summer Home 
in Maine 


Boston, Mass., Aug. 4.—Frederick M. 
Harris, 18 Gleason St., Dorchester, and 
one of the pioneers of the jewelry indus- 
try and the wholesale diamond business 
in this city, died on Friday at his sum- 
mer home at Swan Lake, Me. 

Mr. Harris, who was of old Revolu- 
tionary stock, was born in Stoughton, 
‘and was 81 years old when he died. He 
received his education in the schools of 
Greater Boston. 


TURKISH CROWN JEWELS WHICH 


For 30 years Mr. Harris was presi- 
dent of Harris & Lawton, Inc., jewelers, 
373 Washington St., this city, and re- 
tired from active work in 1923. 

He was a member of the Masonic 
Order. His wife died about six months 
ago. 

The survivors include two sons, Fred 
Warren Harris, of Hampton, N. Y., 
where the funeral is to be held on Mon- 
day, and Walter C. Harris, of Brighton, 
who is president of Harris & Lawton, 
Inc. 
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Escape with Loot 





Chicago Police Reveal $3,000 Jewelry Store 
Robbery Four Days After Theft Occurs 


CHICAGO, July 26.—Three bandits held 
up the Marshall Square Jewelry Store, 
9879 W. 22nd St., last Monday, and, 
after binding a clerk, rifled the show 
cases and cash register of jewelry and 
cash amounting to $3,000. Although the 
robbery was committed four days ago, 
the police failed to make the facts known 
until today, claiming that “lack of de- 
tails’ prevented them from completing 
a formal report of the hold up. 

Albert Kahn, a clerk, was the only one 
in the store when the bandits entered. 
He was overcome by the thieves and 
after the men gathered up their loot 
escaped in an automobile which was 
parked near the store. 








Registration Denied 





Appeal of Joseph Gottlieb from Decision 
Refusing Use of Word “Windsor” on 
Movements and Parts Is Rejected 


WASHINGTON, D. C., Aug. 4.—William 
A. Kinnan, First Assistant Commissioner 
of Patents, has rejected the appeal of 
Joseph Gottlieb of New York from the 
decision of the examiner of trade-mark 
interferences denying registration as a 
trade-mark of the word “Windsor” 
on watch movements and parts, in view 
of registration No. 19,203, issued March 
14, 1891, to the Brooklyn Watch Case 
Co., and renewed in 1921 by Joseph 
Fahys & Co., assignee, for the same 
mark used upon watch cases. The ex- 
aminer deemed watch cases and watch 
movements as goods possessing the same 
descriptive properties, and consequently 
held that the registration of Mr. Gott- 
lieb’s mark would be likely to cause con- 
fusion of origin of goods. 

“The applicant has set forth at con- 
siderable length the view that watch 
cases are made by different manufac- 
turers from those making watch move- 
ments, both classes of goods being well 
recognized in the trade as having dif- 
ferent origins, and that the mere fact 
that they are finally assembled, the case 
being but the container of the watch 
movements, is persuasive that the goods 
do not possess the same ‘descriptive prop- 
erties, and confusion in trade would not 
be probable, Assistant Commissioner 
Kinnan’s decision states: ‘While the 
examiner noted that purchasers of 
watches, seeing the same mark on the 
case as upon the movement, would deem 
the parts manufactured or sold by the 
same parties, the applicant has urged 
that the purchasers of watch cases are 
generally parties who assemble the 
movements in the cases and their fa- 
miliarity with customs of trade and 
manufacture precludes confusion. 

“It is believed the applicant’s conten- 
tions are without merit, and that any- 
one purchasing a watch expects to and 
does obtain the complete article, of 
which the case and works form parts. 
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Such a purchaser would certainly be 
confused as to origin if the same trade- 
mark appeared upon both the movements 
and the case. The association of these 
two parts, always sold to the final user 
assembled into a unitary structure, is 
certainly more intimate than were the 
goods in the case of Aunt Jemima Mills 
Co. v. Rigney & Co., 247 Fed. Rep. 407. 
Following the usual rule, doubts should 
be resolved against the newcomer. 
William Waltke & Co. v. Geo. H. Schafer 
& Co., 273 O. G. 630, 49 App. D. C. 254. 

“The decision of the examiner of 
trade-marks is affirmed.” 








Jewelry Trade Show 


Third Annual Event Promises to Exceed 
Previous Exhibits 


Cuicaco, Aug. 7.—The Jewelry Trade 
Show has opened under most auspicious 
conditions with the exhibits .exceeding 
previous years in every respect. Eight 
hundred retailers registered the first day. 

At the present time the mezzanine floor 
of the Sherman Hotel is a busy place, 
and already more than 100 exhibit 
booths have taken on interesting form, 
and it is evident that this, the third 
annual jewelry show given in Chicago 
under the auspices of the Chicago 
Wholesale Jewelers will far exceed that 
of any previous show in number of ex- 
hibits, in amount of merchandise shown, 
in attractiveness of the booths, and in 
the number of jewelers that will visit 
Chicago during the week. 

Special provision is being made for 
the entertainment of visiting | retail 
jewelers. The climax of this entertain- 
ment will be the dinner dance on 
Wednesday night. This will take place 
at 6.30 o’clock at the Palmer House 


- where the sponsors of the show have 
. arranged for the Grand Ball Room, the 


Grand Foyer and the Red Lacquer Room 
where the guests will dine and dance. 
High class entertainment from the thea- 
tres will be presented during the eve- 
ning. 

At the Sherman Hotel the same space 
is being used that was used last year 
with several hundred additional square 
feet added. The exhibitors all seem to 
be striving to surpass their previous 
efforts in arranging attractive settings 
in which to display their merchandise. 
This year the exhibit hall has been dec- 
orated to vive this room the atmosphere 
of the Streets of Bagdad. Individualism 
prevails in the arrangement of the ex- 
hibit booths in the ball room and on the 
mezzanine floor. 

Two large wholesale houses here, as- 
sociated with the wholesale jewelers of 
Chicago, have recently moved into larger 
and elegant quarters and during the 
week each will hold their formal open- 
ings. That of the Stein & Ellbogen Co. 
opening was on Monday in their new 
place on the 11th floor of the Pittsfield 
building, 55 E. Washington St., and that 
of A. C. Becken & Co., fourth floor of 
the Jewelry Mart, 33 E. Wacker Drive, 
will be on Wednesday. 
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The exhibitors of the Eastern Manu- 
facturers and Importers Association, 
which occupies two entire floors of the 
Palmer House, and the Gifts, Artwares 
& Novelties Association, which occupies 
four entire floors of the Stevens Hotel 
have also been busy this week arranging 
their displays. 

The three shows are expected to at- 
tract several thousand visitors to the 
city during the week. The exhibits at 
the Sherman Hotel and the Stevens will 
be for one week only but that at the 
Palmer House will continue until Aug. 
3. 








Death of George W. Anderson 


Boston, Aug. 4—George Whittemore 
Anderson, for years associated in the 
jewelry business with his father, George 
H. Anderson, passed away last week 
from a serious illness which began in 
January. Death took place in Peter 
Bent Brigham Hospital. The funeral 
took place from the Brookline Baptist 
Church, with Rev. Samuel M. Lindsay 
officiating. 

Mr. Anderson was a native of Cam- 
bridge, born Dec. 9, 1901. He lived in 
Newton for 20 years, moving to Brighton 
only recently. He attended Wentworth 
Institute and Bryant & Stratton’s Busi- 
ness College. 

At the funeral-the pallbearers were 
Robert Apsey, Sidney Bowdidge, Ray- 
mond Buckman, Carlton Hull of Roch- 
ester, N. Y.; Samuel Orth, Perry Water- 
house, E. Wheeler and Benjamin Wood. 
Interment was in Newton Cemetery. 
Present at the services were represen- 
tatives of Eta Beta Delta Beta and Beta 
Zeta chapters of Gamma Eta Kappa 
fraternity. 

Deceased is survived by his parents, 
George H. and Lina G. Anderson, to 
whom the sympathy of the trade is ex- 
tended. 








Reuben M. Ross, New York Whole- 
sale Jeweler, Offers Creditors 
Forty-five Cents on the Dollar 


Reuben M. Ross, wholesale jeweler, 
170 Broadway, is offering creditors 45 
cents on the dollar in full settlement 
of their claims. The liabilities amount 
to approximately $49,000, while the value 
of the assets is not definitely known. 

After two meetings of the creditors 
at the offices of Sternberg & Rosen, the 
following terms were agreed upon: 10 
per cent in cash and the balance of 35 
per cent in installments. The first in- 
stallment is to be paid four months after 
date of acceptance by creditors, and the 
others are to follow at intervals of one 
month. This balance of 35 per cent con- 
sists of 30 per cent in indorsed notes 
and 5 per cent in unindorsed notes. 








Ike Weinstein, Nashville, Tenn., 
jewelry merchant running for a seat 
in the State Legislature in the primaries 
of the Democratic party, Aug. 2, devel- 
oped a recognition as a speaker during 
the campaign. . 








CIRCULAR August 9, 1928 





THE JEWELERS’ 











_ BSTABLISHED 1897 


FANCY CUT DIAMONDS 


Marquise Emerald 
Cuts and Rounds 


in a EL selectiow. 


th 


JIR SILBERFELD: it 


2 ewer" nO nile aa — New York. 


' AMSTERDAM 2 TULPSTRAAT 


a as 
w> . SE” 


ANTWERP BF 1CAN PARIS: i2 RUE Tommeli-i = 














GEM of FASCINATION 





» he STAR SAPPHIRE \_., : 




















\ 


2 








A gem so rare, what more 
fitting addition to your stock? 


M 

Ladies’ Star Sapphire wn on Aso 7 
Rings set with fancy monds in Platinum and 
shaped diamonds in White Gold 


eg i UISN wed | 
— J 551 Fifth Avenue,New York \— a 



































a 











a Ss. KUTNER 


IMPORTER of PEARLS 
162 No. State Street 


Specialty of Loose Pearls for Addition CHICAGO 



































August 9, 1928 





Shipments of Domestic Jewelry to 
Foreign Countries During the 


Month of May 


WASHINGTON, Aug. 6.—Exports of do- 
mestic jewelry to various countries dur- 
ing the month of May amounted to $109,- 
941, according to figures recently released 
by the Bureau of Foreign and Domestic 
Commerce. 

As usual, Canada was the largest cus- 
tomer of the American jewelry manu- 
facturer, shipments to that country 
amounting to $39,549. Mexico came next 
with shipments of $10,339. Argentina 
took shipments of $8,212 and Brazil ship- 
ments of $7,137. 

The full list of countries and the ship- 
ments sent to each are given by the de- 
partment as follows: 


Countries 


MIND 215.5 <cllo: eas» 9f%.c eile sie elle 0d 01.81'6,0\0 $325 
SUIT 0 eect ese cee cess ececce 28 
TYBNGO 0 cece ccc ccccccees 145 
os 56's 6 ole so Sisienso es e's eisieinie 567 
EIS G5 5.54160 010 6900 so vaicieiewcesces 345 
No) sia olai= aie lo (0s 0) ashe 2is)s 0160 010 149 
United Kingdom ............-..+-- 4,415 
Yugoslavia and Albania............- 48 
ono oar ire 39,549 
SENIOR 55.10) 5 -015/005)s| sie 916 0\0)0'@ wielaiexzers 237 
TSAR Anemone re 171 
SR a ee 809 
SIR 5s io ia)ao 05 6. 455's Wiss a oie 633 
ee. SRC aNa acer caste aisle wishes Dies ee a 
I oe atria s)g al 9 (o's 0: Seas: 810. =),0 
UT re a aials (i sig (a loses alin 9 40's a.'o58 10,339 
Newfoundland and Labrador....... 166 
ES ne alge ae is/aiseve ereiovs we o8 71 
I rh gala co\s.a ia ara)'si'c ie i's. ailsoe:s 713 
Me. GP TODRRO. 6... sss ces wees 133 
Other British West Indies.......... 19 
RE Oe ee ee 1,886 
Pememican FRREPUDIIC .. 2. cc ccccecse 2,027 
Netherland West Indies............ 168 
ge ES Ts) a er 1,354 
NS Sn calla l's taisiis.s0 9 ecod <o: 01 8\e-Sr68 8,212 
RR ES Ee Bios 5 poste. 0:4. anaye le ares S 7,137 
EES EC ae gr ee 219 
EN Si Neha ean re, bein oe 6 oave bie aOeS 4,708 
RRS ae ee ane rarer 880 
I ree oda iro S o:c Sib te WS ele Sees sie 944 
I arid liarechaie- Baie puss ile Ae wcaelatios 6 682 
ee rrr er ere 5,645 
RINNE ire. c60 goad cinrts Sono errors tw eters 1,719 
ED UTE, «5.0.6 54 41n es edi aS 0088S 1,105 
Mtoe Ai alae vues aw eiglalta DS ells ye We 
ee ee eee re ee ee 908 
OE er 25 
Other Netherland East Indies...... 188 
POE re eee 620 
EEG aici) ad Gera susie) di Aca SOS ale 2 305 
Pemeine ESIQNGS . ois ccs cee sew 4,635 
Ee aie ois s:S NG aie aise Slaw a ee eieS 120 
RRR ren err ee ee 359 
fon Of South Africa... ... 000.065 1,258 
SEU gS ra Wi ena te oe chean cd yee te $109,941 








Committees Selected 





President of Chicago Jewelers’ Association 
Makes Appointments Just Before 
Trip to Europe 


CuicaGo, Aug. 3.—Just before leaving 
yesterday for New York, where he will 
board the Majestic on Saturday, H. Paul 
Juergens, president of the Chicago 
Jewelers’ Association announced the fol- 
lowing committees for the ensuing year: 

Good and Welfare Committee—Wm. 
Schlossman, chairman, Frank Milhening, 
Albert Ellbogen, George Engelhard, J. 
T. Montgomery, Taylor Strawn, Wm. 
F. Juergens. 

Social Relations Committee—Harry 
Radix, chairman; C. P. Dungan, Albert 
C. Becken, Frank Moran, Chas. EIl- 
ogen. 

Membership Committee—Charles Gus- 
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tafson, chairman; A. J. Oppenheim, 
Milton B. Hess, Thos. D. White, Arthur 
L. Fuller. 

Finance Committee—Frank Dean, 
chairman; Otto Hirt, Jos. Kucera. 

Trade Extension Committee—Claud 
Wheeler, chairman; Peter White, John 
Leiner, Joseph Stein, John Wagner. 

Golf Committee—Gordon Peterson, 
chairman; Myron J. Kelly, Wm. Juer- 
gens, Jr., K. G. Merrill, Chas. Brown. 


Amethysts and Onyx Set 
Jewelry in Vogue 


HERE is a liking for amethysts 

again. This is probably because the 
Duchess of York has lately frequently 
worn the fine necklace and riviere of 
amethysts given to her as a wedding 
present by Queen Alexandra. 

The darker the gem the more beautiful 
it is considered. In fact, a fine specimen 
is almost the color of rich violet ink. 
Amethysts are now rarely faceted, but 
are set en cabochon, because this method 
intensifies the liquid sheen in the stone. 
They are often set with other gems. A 
remarkable ring showed a cabochon ame- 
thyst that measured half an inch in 
height and was surrounded by a circle of 
tiny brilliants and chips of jade. A 
brooch formed of three amethysts set 
fanwise was flanked on either side by a 
bar of diamonds and by stripes of red, 
gold and black enamel. Necklaces of 
amethysts are also in favor in Mayfair. 
At a recent reception the Duchess of 
Marlborough had a long chain of ame- 
thysts set in platinum, with diamonds in 
between, which she wore in a novel way. 
It went over one shoulder and under the 
other arm, 

People will have onyx, a Bond St. 
jeweler complained last week. It has 
been in fashion for a long time, but al- 
though attempts have been made to re- 
place it in popular favor with lapis 
lazuli and other semi-precious stones, 
onyx makes such an effective combina- 
tion with clear gems and goes so well 
with the ever fashionable black and white 
outfit, that women refuse to give it up. 
If onyx itself, however, is no longer a 
novelty, it is employed in novel ways. 
In place of the familiar blue-green 
faience beads of an ancient Egyptian 
necklace, a very modern piece shows a 
single string of short tubular beads of 
onyx from which hangs as a pendant an 
exquisitely carved turquoise head with a 
fan-shaped collar in diamonds. This is 
an up-to-date version of the zgis, or head 
and bust, of Bast, the cat goddess. In 
ancient pieces both head and spreading 
collar, the goddess’ insignia of office, 
were in the same blue-green faience as 
the beads. Another string of these 
curious onyx tubelets ends in an oblong 
pendant of onyx and diamonds. 

With the neat tailored suits that are 
once more in fashion have come back 
frilly fronted shirts and white piqué 
waistcoats. People who can afford to do 
so, fasten these shirts and waistcoats 











From National Jewelers’ Publicity Ass’n, 


Newark, N. J 
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with jeweled buttons, and one well-known 
society woman is rejoicing in a set of 
antique diamond buttons which probably 
once sparkled among the lace ruffles or 
on the cuffs of a French aristocrat’s coat 
at the court of Louis XV. The brilliants 
are set in precious metal. On the back 
of one of the buttons, which measures 
about half an inch across, is engraved 
the date 1764. 








Death of Russel W. Parish 





Burlington, Vt., Retail Jeweler, Passes on 
After a Short Illness 


BURLINGTON, VT., Aug. 4.—Russel W. 
Parish, one of the oldest jewelers of 
this city, died recently at a local institu- 
tion after a very short illness. 

Mr. Parish, who resided at 11 Brookes 
Ave., was born in Pitcalm, N. Y., May 














THE LATE RUSSEL W. PARISH 


30, 1867. He was a graduate of the 
Albany Business College and for the 
past 24 years has been a well-known 
and highly respected citizen of Burling- 
ton. Previous to entering the optical 
and jewelry business, which he con- 
ducted at 97 Church St., he was in the 
same business in Rutland, for eight 
years. It was in Rutland, too, that he 
married, on Oct. 7, 1895, Miss Elizabeth 
Whitcomb of that city, the Rev. Gibbs 
Braislin officiating. 

He is survived in his family by his 
widow, four brothers and two _ sisters. 

Mr. Parish was a member of St. 
Paul’s Church, Champlain Lodge No. 7, 
Knights of Pythias, of which fraternal 
order he was a Past Grand Chancellor. 
At the time of his death, he was 
Supreme Representative of the Grand 
Domain of Vermont. He was also a 
member of Hamilton Lodge, I. O. O. F., 
the Modern Woodmen of America, Bur- 
lington Chamber of Commerce, Burling- 
ton Council No. 231, United Commercial 
Travelers of America and the Vermont 
Retail Jewelers’ Association. 
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North Dakota Jewelers Meet 


Annual Convention at Grand Forks, July 30 and 31, Best in History of Association—AIll Inclu- 
sive Organization Plan Approved—Officers Elected and Resolutions 


GRAND Forks, N. D., Aug. 2.—North 
Dakota jewelers in annual convention 
here on July 30 and 31, passed resolu- 
tions endorsing the Baumes habitual 
criminal bill; approved the plan of Na- 
tional President Brotherly for an all 
inclusive organization to include in a 
single organization with the American 
National Retail Jewelers’ Association as 
a nucleus, the importer, manufacturer, 
wholesaler and retailer; recommended 
the organization of a tri-state body to 
include Minnesota, North and South 
Dakota; reaffirmed their endorsement of 
the Capper-Kelly price maintenance, 
bill; endorsed the activities of the Amer- 
ican National Retail Jewelers’ Associa- 
tion; approved the activities of the 
Jewelry Trade Association, and extended 
thanks to speakers, trade journals and 
the Grand Forks Herald for their co- 
operation in making the convention a 
success. These are the highlights of the 
resolutions which were passed as written 
by the resolutions committee composed 
of A. E. Anderson, Towner; W. E. 
Ferris, Lakota; and E. A. Arhart, Grand 
Forks. 

From start to finish the convention 
was the most successful the organization 
has ever held and the entertainment 
features were well appreciated by the 
guests. At the annual banquet which 
was attended by about 75 people, includ- 
ing members, delegates, honored guests 
and a representative of the press, one 
of the most instructive addresses of the 
entire convention was delivered by Rep- 
resentative O. B. Burtness, member of 
Congress from the first North Dakota 
District. 

At the business sessions addresses 
were delivered by Emil Geist, president 
of the Minnesota Retail Jewelers’ Asso- 
ciation; T. L. Combs, vice-president of 
the American National Retail Jewelers’ 
Association; W. R. Cooper, past presi- 
dent of the National Wholesale Jewelers’ 
Association; and a number of talks 
were made by various members of the 
association. 

High tribute was paid to Max Rabin- 
ovich of Grand Forks, N. D., who was 
reelected president of the organization 
for the third time. He was lauded for 
his untiring efforts, as was Robert Mc- 
Laughlin of Hope, N. D., reelected for 
seeretary-treasurer. The other officers 
elected are first vice-president, Victor 
Monson, Grafton, N. D., and second vice- 
president, A. E. Anderson, of Towner, 
N. D. Directors are J. W. Knowles, 
Bismarck; J. G. Johnson, Rugby; George 
Niema, Fargo, and R. M. Gross, Willis- 
ton. Mr. Rabinovich was elected dele- 
gate to the A. N. R. J. A. convention 
which will be held in Dallas, Tex. 





Adopted—Social Features 


The report of the secretary-treasurer 
showed the association to be in excellent 
financial condition and also showed the 
membership increasing as it has done in 
the past several years. 

When the proposition of forming a 
tri-state organization was brought up, 
the delegates decided that while a tri- 





MAX RABINOVICH, RE-ELECTED 
PRESIDENT 


state body would be an advantage, they 
believed that the state organization 
should be continued because many mat- 
ters of purely state importance are 
brought up annually and they need 
special attention. If they were brought 
before a tri-state body, the delegates be- 
lieved proper action could not be taken. 
Therefore, they endorsed the tri-state 
idea and also decided to keep the state 
organization intact. The association ac- 
cepted the invitation to meet with the 
Minnesota and South Dakota delegates 
at the time of the Minnesota convention 
next year. At this time the executive 
committee of the North Dakota body will 
be called into session and the time and 
place for the next North Dakota conven- 
tion set. This plan was followed in set- 
ting this year’s dates. 


Monday 


In opening the convention on July 30, 
President Max Rabinovich told of the 
campaign of the National association to- 
ward passage of the Platinum stamping 
law which is now before Congress. He 


‘described many instances where local 


organizations have made an effort to 
protect the consumers in their jewelry 
purchases. 


ADDRESS OF PRESIDENT RABINOVICH 


“The jewelry business is becoming 
more and more a business of confidence 
which demands the respect of right 
thinking people,” Mr. Rabinovich de- 
clared. “Cut price jewelers are becom- 
ing fewer every year throughout the 
country and this situation is largely due 
to the educational campaign being car- 
ried on by the various associations and 
trade journals. It has meant the weed- 
ing out of undesirables in the trade, 
making room for modern business men 
rather than the old time thinker.” 

The president then praised the work 
of the organization and gave the mem- 
bers much credit for the support they 
have given the officers during the past 
year. He made a number of recommen- 
dations to the association which were 
later approved in the form of resolu- 
tions. 


ADDRESS OF WILLIAM R. COOPER 


The main address of the opening ses- 
sion was delivered by William R. Cooper 
who described the advancement of the 
jewelry business in the state and told of 
his work as jewelry salesman in North 
Dakota 30 years ago. He believes, he 
said, that North Dakota will soon be 
back in the same prosperous condition 
it was at that time when money was not 
so hard to let go of. He has noted the 
steady increase in prosperity the last 
few years and has every confidence in 
the business of the state. 

“North Dakota will come back mainly 
for the reason that farmers are not now 
entirely dependent on wheat but on di- 
versified farming. When one crop fails,” 
the speaker said, “there are other crops 
to fall back on. 

“Every jeweler knows what the evils 
of the trade are. As in all other busi- 
nesses there are some faults to find, but 
I want to point out to you the main evil 
and that is price cutting on well known 
trade marked merchandise. This is done 
as a bait for goods sold at larger prices 
and should never be tolerated by any 
jewelers’ organization. 

“Jewelers’ organizations in practically 
every state have passed resolutions in 
favor of the Capper-Kelly price mainte- 
nance bill. If this is passed into law, 
all advertised trade marked goods will 
be sold at definite prices and not slaugh- 
tered for the benefit of other merchan- 
dise which many times is of an inferior 
quality and sold for unreasonable 
prices.” 

ADDRESS OF EMIL GEIST 
Emil Geist stressed honesty in busi- 


ness when he delivered his address. He 
flatly denied claims widely broadcast 
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Two Best Sellers 


Take advantage of the Vacation and Tourist Season to 
make Extra Profits by Stocking 


JUNGHANS “NOBRK” WRIST WATCHES 
A New Departure in Watch Construction 
Small Size, Nickeled Case, Lever, Luminous Dial, Unbreakable Bal- 
ance Pivots, Shock Proof, Dependable, Durable, Fine Leather Strap. 
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that jewelry is a luxury. Silverware, 
cuff links, watches, belts, etc., are prod- 
ucts of the jewelry store, he declared, 
and he asked his audience if they were 
not necessities. 

He told of the advantages of state 
conventions and also pointed to ‘the 
exhibits of jewelry shown by various 
salesmen, saying that the retailer at a 
convention is given a real opportunity to 
select and purchase goods without mak- 
ing special trips to the East. 

Mr. Geist, after giving a brief sketch 
of his own career, said that now as he 
looks back he was impressed with the 
necessary change to methods needed to 
conduct jewelry business successfully 
today. Of course he said his hearers all 





W. R. COOPER, FORMER PRESIDENT OF 
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knew as well as he did the various meth- 
ods used by the trade at present, and 
continued: 


But in spite of all these individual efforts 
and methods, many of the leading minds in 
our industry have found it to be of the _ ut- 
most importance to protect these individual 


methods and efforts by way of organization ; 
not alone for our own good but also for the 
good of the respective communities that we 
serve. And therefore you see associations 
such as yours throughout the United States, 


topped off, so to speak, with the national 
organization, safeguarding your rights and 
doing good for you in actual dollars and 
cents. 


Now, as individual jewelers, just what do 
you think you would do in the event that 
the Legislature of the State of North Dakota 
would suddenly attempt to enact a law which 
zalled for a tax of 5 per cent or 10 per cent 
on each article that you sold? And yet this 


thing has been attempted in a number of 
states, I understand, but was_ successfully 
averted by the concentrated efforts of the 
jewelers’ organizations in those states. And 
not alone was this tax averted, but a prece- 
dent which might have swept like wildfire 
through all the states was averted. I can 
assure you that it must have been no easy 
task to instruct these legislative members 
that your business is not a luxury business 
but is a business of highly efficient and nec- 
essary service. Oh, how well it has paid us 
in actual dollars and cents to be solidly 
organized ! _— 

Then, again, all things being equal, is it 
not a pleasure to purchase a service for $6 
instead of $10, or for $60 instead of $100— 
when you can do so? And the wonderful 
service to which I refer is the matter of fire 
insurance on your stocks, on your homes, 
and on other property you may own; in- 
cluding a saving of 20 to 30 per cent on 


your automobile insurance and cyclone and 
tornado insurance. By way of figures it 
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gives me pleasure to inform you that the 


National Jewelers Mutual Fire Insurance 
Company, with headquarters at Neenah, 
Wis., has today $13,717,405 insurance in 
force and the gain in the last year alone 
has been $1,126,000. Think of the stupen- 
dous saving to the jewelers of the United 
States on this protection alone. 

The speaker then touched on the ad- 
vantages which members of associations 
receive in the way of intellectual treats 
and business education, by attending 
conventions as well as by seeing the won- 
derful exhibits often shown at these 
gatherings. 

An invitation was then extended to 
the North Dakota jewelers to attend the 


Minnesota meeting. 


ADDRESS OF T. L. COMBS 


T. L. Combs, one of the main speak- 
ers of the convention spoke on “Why 
a Jeweler.” He declared that the 
jewelry trade had been attacked by prac- 
tically every other kind of merchant and 
had weathered the assaults. 

The jewelry trade, he said, at one 
time was an exclusive business dealing 
with jewels and precious metals, but it 
has been “shot at, hit, split and divided 
by countless brands of merchants.” 

The jewelry business has a heritage 
and there are still many reasons for 
being a jeweler, said the speaker. There 
is a necessity for jewelry as wearing 
apparel. 

“There is a tendency on the part of 
the public,” said Mr. Combs, “to buy 
jewelry at any store but a jewelry store 
and there is every reason that the re- 
tailer be given a fair field with the 
wholesaler and jobber if he is to sur- 
vive. 

“The man who will take advantage of 
the wisdom or ignorance of a person is 
not worthy of the traditional name of 
jeweler. 

“We need to be operated upon for our 
false pride and then treated with an 
infusion of fightin’ blood, for we are 
now living in a new age of frenzied 
finance and fickle fealty where we must 
either fight or fall.” 

He then urged the jewelers to arise 
and fight the new conditions and pro- 
mote the spending spirit by putting love 
of jewelry and the pride of its posses- 
sion into the hearts of the people of the 
country. 

At the conclusion of the business ses- 
sion on the first day, all delegates and 
visitors were taken on an automobile 
ride about the city. Later in the eve- 
ning President and Mrs. Max Rabino- 
vich held open house for all at their fine 
home. 


The Banquet 


The annual convention banquet was 
the concluding event of the convention 
and places were arranged in the large 
dining room of the Hotel Dacotah for 75 
people. 

After the banquet had been served, 
President Rabinovich introduced Mr. 
Combs who delivered a short address 
and presented the president and his wife 
with a large silver loving cup, the gift 
of the members of the association. Mr. 
Combs spoke very highly of Mr. Rabino- 
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vich, lauding him for his sincere efforts 
during his two terms as president and 
assuring the audience that the fine work 
would be carried on because of his elec- 
tion for a third term. 

Mr. Combs’ address was cut very 
short because he had to catch a train. 

Miss Eva Vandenynde sang a number 
of solos accompanied by Mrs. E. A. Ar- 
hart at the piano, and then the president 
introduced Representative O. B. Burt- 
ness, who described the activities of 
Congress in regard to measures of in- 
terest to the jewelers. 


ADDRESS OF 0. B. BURTNESS 


“IT am not a jeweler, but a Congress- 
man, therefore I do not feel qualified to 
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discuss technical matters with my audi- 
ence,” said Mr. Burtness, “but as a 
Congressman I will attempt to inform 
you of some of the actions taken by 
Congress in regard to measures which 
are of interest to jewelers.” The Con- 
greeman then launched into a discus- 
sion of the platinum stamping bill. 
“This measure as I understand it,” 
said the speaker, “is for the purpose of 
protecting the public. The standardized 
marking of such articles would guard 
the public against ‘fakes.’ This means 
that the amount of platinum must be 
stamped upon the goods before they are 
sold, and the public will then know 
when it purchases goods marked plati- 
num, that they will receive a certain 
amount of platinum, just as the public 
now knows a silver article is good when 
it is marked ‘Sterling.’ Within a short 
time after enactment of the law, the 
public will become educated regarding 
it, and it will be a benefit to the public, 
retailer, jobber and manufacturer. 
“While I can make no definite guar- 
antees, I believe I can reasonably as- 
sure you that before the present Con- 
gress dies, the measure, which is now 
before the house committee of which I 
am a member, will be passed by both 
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houses and signed by the President of 
the United States.” 

Mr. Burtness then discussed the Cap- 
per-Kelly price measure. He declared 
he still has his mind open regarding this 
pill, but that he cannot predict its enact- 
ment. While not taking a definite stand 
regarding the bill, he cited a number of 
arguments in Congress in opposition to 
it. As an illustration, he described the 
merchant who had overstocked his store 
and could not sell at a standard price. 
Naturally he would want to hold a sale 





CONGRESSMAN ©. B. BURTNESS, WHO 
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and in order to do this, he would have to 
lower prices. Under the proposed law 
this could not be done without special 
permission which probably would result 
in much red tape. 

“While the measure does not appeal 
to all Congressmen,” said Mr. Burtness, 
“it has started an important discussion 
which will not die, and I am firmly con- 
vinced that if it is not passed, a new 
measure will gradually be worked out 
which will be satisfactory to the mer- 
chant and also to Congress.” 

‘the speaker then discussed taxes, say- 
ing that practically every nuisance tax 
has been eliminated and that while the 
general public does not feel any great 
relief from taxation, the lowering of the 
nation’s war debt means nothing more 
nor less than a reduction in taxes. 

At the conclusion of Mr. Burtness’ ad- 
dress, Miss Vandenynde and Mrs. Ar- 
hart again gave some musical numbers 
and President Rabinovich then ad- 
journed the convention, expressing the 
hope that future meetings would be as 
successful as the one just closed. The 
following resolutions were adopted: 


The Resolutions 


We, as members of the Resolutions Com- 
mittee, appointed at a regularly constituted 
assembly of the North Dakota Retail Jewel- 
ers Association in convention, present the 
following resolutions for your consideration : 

Whereas, we the members of the North 
Dakota Retail Jewelers Association assem- 
bled in the 20th convention at the Hotel 
Dacotah at Grand Forks, N. D., on the 30th 
and 31st of July, 1928, do hereby give ex- 
pression to the following resolutions: 
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RESOLVED, that the North Dakota Retail 
Jewelers Association extend to Tinley Combs 
of Omaha, regional vice-president of the 
American National Retail Jewelers Associa- 
tion; Emil Geist of St. Paul, president of 
the Minnesota Retail Jewelers Association ; 
W. R. Cooper, past president of the National 
Wholesale Jewelers Association, and E. A. 
Kirchner of Minneapolis, president of Manu- 
facturers Association, our thanks and appre- 
ciation for their presence and their inspiring 
addresses, all of which inculcate into our 
minds the ideals toward which our associa- 
tion is aiming. 

+ a 

RESOLVED, that we extend to Congressman 
O. B. Burtness of the First District of North 
Dakota our thanks and appreciation for his 
efforts in beha:if of the Platinum Stamping 
Bill, a bill now before the Interstate Com- 
merce Committee, of which the honorable 
congressman is a member, and a measure 
indorsed by the American National Retail 
Jewelers Association and the varieus other 
branches of our industry. 

- * * 

RESOLVED, that the thanks of this conven- 
tion be extended to the Grand Forks Herald 
for their splendid cooperation and the pub- 
licity which they have given our meeting. 

RESOLVED, that we reaffirm our indorse- 
ment of the Baumes bill. 

* * - 

RESOLVED, that we indorse the plan of our 
national president, Conrad Brotherly, for an 
all inclusive organization, to include in a 
single organization with the American Na- 
tional Retail Jewelers Association as a 
nucleus, the importer, the manufacturer, the 
wholesaler and the retailer. 

~ * « 

RESOLVED, that thanks be extended the 
Elgin National Watch Co., the Bulova Watch 
Co., the International Silver Co., Homes & 
Edwards Co., Henry Paulson Co., S. H. 
Clauson Co., Julgur Wacch Co., H. E. Mur- 
dock Jewelry Co., C. H. Thompson Co., 
Leader Cut Glass Co. for their cooperation 
in making this, our twentieth annual con- 
vention, a success. 

* * ” 

RESOLVED, that we thank the JEWELERS’ 
CIRCULAR, the Worthwestern Jeweler and the 
Keystone for their generous use of space in 
our behalf. 

* * * 

RESOLVED, that we indorse the recommend- 
ation of a tri-state meeting, comprising the 
states of Minnesota, North Dakota and South 
Dakota. 

* * * 

RESOLVED, that we reaffirm our indorse- 
ment of resale price legislation as proposed 
in the Capper-Kelly bill, and that we urge 
upon our representatives in our national con- 
gress that they vote for and assist in the 
passage of this bill, which will give practical 
relief to the retail industries of our country. 
Further, that we join with the officers of the 
American Fair Trade League in their earnest 
effort to secure the enactment of this bill. 
Further, that copy of this resolution be sent 
to our representatives and to the Senate 
Committee on Interstate Commerce. 


* * * 


RESOLVED, that we indorse the program of 
activities so successfully carried on by the 
American National Retail Jewelers Associa- 
tion, which includes the legislative fight 
against discriminatory taxes, the National 
Publicity Association, the Jewelers Mutual 
Fire Insurance Co. and such other matters 
of national indorsement of so vital impor- 
tance to the jewelry trade as a whole. 

2 ~ * 

RESOLVED, that a vote of thanks be ex- 
tended to the jewelers of Grand Forks for 
their efforts in making this convention a 
pleasant meeting. 

* * 

RESOLVED, that we indorse the Jewelry 
Trade Association as sponsored by Bartley J. 
Doyle of Philadelphia, and urge our mem- 
bers to aid and foster their activities. 

* + * 

RESOLVED, that we indorse the work being 
done by the Harvard Bureau of Research 
and urge that it be continued. 

* * cd 

RESOLVED, that we express our thanks to 
the manufacturers and wholesalers who have 
contributed to the success of our convention 
through their use of advertising space in our 
annual program. 

* * 

RESOLVED, that we express our apprecia- 
tion and thanks to President Max Rabino- 
vich and Secretary Robert McLaughlin for 
their untiring efforts during the past year in 
behalf of our association, and recommend 
that those policies that have been estab- 
lished during their term of office be carried 
out by their successors. 
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Insane Man Escapes 


Police of Several Cities Are Searching for 
Demented Jewelry Store Thief Who 
Fled from Washington, D. C., 
Hospital 


WASHINGTON, D. C., Aug. 4.—Great 
excitement has prevailed in Washington 
and vicinity over the escape from St. 
Elizabeth’s Hospital of Robert Evans, 
23, confined there for some months on 
account of having been adjudged insane 
after a sensational entry into the jewel- 
ry establishment of Samuel Mitchell last 
January, during which time a pistol was 
levelled at a clerk and $3,000 worth of 
jewelry snatched. 

Evans made his dash for liberty while 
walking from the surgical building of 
the institution for the insane, to an auto 
which was to convey him back to How- 
ard Hall, home for the criminally insane. 
He cut a broad leather belt fastened 
about his waist and to which his hands 
were strapped by leather cuffs. No in- 
formation is available as to where he 
obtained the knife or other sharp instru- 
ment. 

Evans is said to be the victim of 
strange hallucinations, and the hand- 
cuffs and strap were placed on him be- 
cause of his violent condition. He is apt 
to harm himself or others, according to 
the statement of physicians, who have 
been familiar with his case. 

The alarm for the escaped criminal 
has spread to eastern cities, but no clue 
has yet been received as to his where- 
abouts, though several persons have ad- 
mitted seeing a man of his description. 
Guards at the hospital, who accompanied 
Evans to the automobile at the time 
he dashed away immediately gave chase, 
but the patient disappeared in the 
woods. Every precinct in the District 
of Columbia, as well as suburban cities, 
is on the lookout for the mad man. 

Fred W. Boone, a confectioner in 
Washington, was held up while he was 
in his place of business. Two men ap- 
proached him, and drawing pistols, 
forced him to back into a rear room. 
The storekeeper was securely tied with 
his wife’s apron strings and warned to 
make no outcry, while $100 in money and 
an unindorsed check for $50 was taken. 
The men then escaped. Boone’s descrip- 
tion of one of the assailants closely 
tallied with that of Robert Evans, 
escaped jewelry bandit. The con- 
fectioner stated that one of the assail- 
ants looked like a discharged convict 
and had a “jail haircut.” 

Evans is said to be suffering from 
dementia praecox, a form of homicidal 
mania, and is designated by doctors in 
attendance to be extremely dangerous. 
However, Dr. A. P. Noyes, assistant 
superintendent of the hospital, said in 
his opinion Evans would remain in 
seclusion, avoiding all association, 
rather than seek out a confederate to 
stage a bold holdup such as was per- 
petrated on the confectioner, and that 
there is little probability the patient 
will attack anyone unless provoked. 
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Form New Jobbers’ Organization © 





Wholesale Jewelry Trade Association Formally Launched at a 
Meeting Held at the Palmer House in Chicago, Aug 6. 
Officers Selected, Temporary By-Laws Adopted 
and Plan of Work Outlined 


Cuicaco, Aug. 6.—A new national 
wholesale jewelry organization has just 
been launched here as a result of a 
meeting of representative wholesalers 
who met here at the Palmer House today. 
This organization, which is known as 
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the Wholesale Jewelry Trade Associa- 
tion, follows as a natural aftermath of 
the meeting called at Indianapolis, June 
6, 7, by B. J. Doyle of Philadelphia, 
who sponsored the movement, and who 
arranged for the meeting in this city. 

A luncheon at the Palmer House pre- 
ceding the meeting was attended by 
about 75 wholesalers and manufactur- 
ers. This was followed by a meeting of 
the executive committee, and temporary 
by-laws for the charter were adopted. 

The officers of the new organization 
as elected today are: President, George 
Gambrill, head of the Eisenstadt Mfg. 
Co., St. Louis; vice-president, Albert 
Ellbogen of the Stein & Ellbogen Co. 
of this city; secretary, Mrs. Fried of 
Philadelphia, who had charge of that 
work since the preliminary meeting at 
Indianapolis; treasurer, Edward Sickles 
of M. Sickles & Son, Philadelphia. 

The board members selected consist 
of J. B. Bechtel of the J. B. Bechtel Co., 
Philadelphia; Dory Smith of W. J. John- 
ston & Co., Pittsburgh, Pa.; Ed. Sickles 
of M. Sickles & Son, Philadelphia; W. 
W. Hamilton of the W. W. Hamilton 
Co., Denver, Colo., and D. A. Forsinger 
of the J. W. Forsinger Co., Chicago. 

At the meeting in Indianapolis a 
month ago at which Mr. Doyle outlined 
the plans for the new organization he 
was authorized to appoint a committee 


to be selected from the leading wholesale 
jewelry organizations of the country to 
arrange for a permanent organization. 
This he did and representatives of about 
20 of these bodies accepted the invita- 
tion to be present at the meeting here, 
at which the sponsor presented a general 
plan of organization. 

Mr. Doyle’s speech was supplemented 
by one by W. Calver Moore, who outlined 
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the plan of the formation of the Jewelry 
Institute of America which it is pro- 
posed should be affiliated with the or- 
ganization of the wholesalers just 
formed and that of the retailers and 
manufacturers to be formed in the 
future. 

Other prominent wholesalers present 
besides those named among the officers 
were: H. W. Burdick, Cleveland; J. P. 
Byrne and Arthur Smith, Omaha; Wil- 
liam’R. Cooper, Minneapolis; George H. 
Edwards, Noble R. Fuller and W. M. 
Lewis, Kansas City; Harry Greenwold, 
Clarence Loeb and Albert C. Wolen- 
stein, Cincinnati; L. S. Bauman, St. 
Louis; J. M. Van DerVoort, Buffalo, and 
A. C. Beckin, Jr., Edward Filholm and 
Peter T. White of this city. 








Funeral services for George E. Dyer, 
76 years of age, who was said to be the 
oldest active jeweler in Indianapolis and 
who died recently at his home in the 
Halcyon Apartments, New York and 
Delaware Sts., Indianapolis, Ind., were 
conducted at the home of his son, John 
A. Dyer, 284 Washington Blvd. Rev. 
Edward Haines Kistler, pastor of the 
Fairview Presbyterian church officiated. 
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Gift Shows Open 





Two Exhibits in Chicago Attract Many 
Buyers from Other Cities 


Cuicaco, Aug. 6.—The opening of the 
Jewelry and Allied Trades Show, the 
Eastern Manufacturers’ and Importers’ 
Exhibit at the Palmer House, and the 
Chicago Gift Show at the Stevens Hotel, 
far surpass in attendance anything ever 
seen before. Many of the exhibits are 
real works of art, and a modernistic 
trend has been brought out at the two 
gift shows. 

Jewelry buyers from all parts of the 
West are to be seen in many rooms of 
the exhibitors. There seems to be a 
greater tendency to buy merchandise of 
the better kind than has been the case 
at previous exhibits. Many of the 
jewelers are very enthusiastic about 
their gift departments and have ac- 
knowledged that they have found a new 
idea in selling gifts for the man or 
woman who wants articles other than 
jewelry. 

As the buyer wanders through the 
corridors of these shows he will find 
that most of the exhibitors are manu- 
facturing or importing merchandise that 
is suitable for the jewelry shop. Thou- 
sands of articles, too numerous to men- 
tion, are here that will increase the 
trade of the jeweler, and many jewelers 
have seen the opportunity of getting the 
unusual items and are buying them for 
the coming holiday business. 

The retail jeweler is finding merchan- 
dise that would take months for him to 
see in any city, and not alone that, but 
here he is quoted prices strictly whole- 


sale. 








The British Crown Jewels 


HE crown jewels of Great Britain 

remain intact and are on public ex- 
hibition within the grim, gray walls of 
the Tower of London. The royal jewelry 
has been appraised at $30,000,000. One 
of the most striking pieces is Queen 
Mary’s crown. Lying on a white satin 
pillow, it scintillates with many jewels, 
including the famous Kohinoor (Moun- 
tain of Light) diamond. Some of the 
other diamonds were cut from the Cul- 
linan, the largest diamond ever found. 
In the rough it weighed 303456 carats. 

The Crown of England, which is worn 
by the King for a few minutes during 
his coronation ceremony, weighs five 
pounds. Its golden form is nearly 
hidden by diamonds, rubies and sap- 
phires. The King’s crown, of lighter 
weight, contains the Black Prince Ruby 
and beneath it are 700 diamonds. The 
crown of Queen Victoria, also on ex- 
hibition, is set with 3000 diamonds, 341 
pearls and many sapphires in an arch 
over a purple velvet form, while atop 
is a mound of 548 diamonds and a cross 
with four large sapphires and four 
diamonds.—O. D. F. 








Edwin L. Snyder has moved from 
Homer City, Pa., to Lilly, Pa. 
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All Sizes of Swivels and Spring Rings in 


Gold and Platinum. 


WE AIM TO PLEASE. 


Binder Jewelry Mfg. Corp. 


38-40 Crawford Street 


Newark, N. J. 
Telephone: MITCHELL 2569 



















building, 6000 sq. feet. 
Address “XY 187” Care of Jewelers’ Circular 


FOR SALE 


Modern factory completely equipped for Gold and Platinum Manufac- 
turing. Complete office fixtures. Very desirable lease. 
York City Jewelry Section, between 5th and 6th Avenues. Fireproof 


Fine light and service. 


Uptown, New 
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Jewelry Sales Show Fair Volume 





Survey of the Industry by R. G. Dun & Co. Indicates That 
Distribution for First Half of Current Year Equals 
1927 Total in Most Instances 


A summary report of the condition 
of the jewelry trade in the various 
business centers of the country made 
by agents of R. G. Dun & Co., was 
published in the last issue of Dun’s 
Review and indicates that the demand 
for jewelry throughout the United 
States is about as strong as it was a 
year ago with a few exceptions. Except 
in staple articles, such as clocks and 
silverware, sales are up to the 1927 
total, omitting a few parts of the coun- 
try where declines of five to 10 per cent 
were recorded, says the report. The 
largest movement has taken place in 
novelties and the cheaper grades of 
jewelry, according to reports to Dun’s 
Review. Interest has been particularly 
keen for cigar lighters, compacts, wrist 
watches, bracelets and some syndicate 
novelties. On the Pacific Coast, the de- 
mand has been centered on those items 
which border on the curio class. Most 
of the large department stores have 
branched out in the jewelry line quite 
extensively, which is cutting deeply into 
the trade of the regular dealers in this 
line. 

Production has shown a slight in- 
crease, especially in the finer grades of 
jewelry, such as platinum and diamond 
articles. Most factories, however, are 
understood to be working at only 75 to 
80 per cent capacity. Prices have not 
changed appreciably. Platinum and 
silver are slightly lower, but gold con- 
tinues fair. Emerald and marquise- 
shaped diamonds have advanced about 
25 per cent, and some further increases 
are anticipated by fall. Outlook for 
the immediate future is not any too 
favorable, and it is not believed that 
trade will become brisk until the latter 
part of September. 

The report further states that no in- 
considerable quantity of jewelry is now 
sold on the deferred payment plan, and 
this branch of the business is thought to 
have been somewhat overextended. For, 
instalment houses have had difficulty in 
realizing on their outstanding accounts, 
owing to the depression in some lines 
of Lusiness, and to the extended period 
of unemployment in several parts of the 
country. The detailed reports by cities 
follows: 

BOSTON—Sales of jewelry in this 
territory during July have been, as a 
rule, less than they were in July of last 
year. Quite a number of concerns, how- 
ever, have equaled or slightly exceeded 
last year’s record in their sales to date, 
and the opinion is quite general that the 
fall will see an increase. There has been 
some increase in the demand for the 
cheaper novelties, as compared with the 
most expensive lines. Department store 
sales in New England were two per cent 


less during the month of June than they 
were during June, 1927. For the first 
six months of the year, they were four 
per cent less than for the corresponding 
months of last year, but they were 14 
per cent ahead of the sales volume for 
the same period in 1925. 

Dealers in precious stones are, aS a 
rule, a little behind last year in their 
sales, though there has been an increase 
in the sale of the best quality of stones. 
Prices on the latter are firm. Quota- 
tions on the cheaper diamonds remain 
unchanged. Prices in general have been 
quite steady, though there is an inclina- 
tion to shade quotations on desirable 
orders. The general average of collec- 
tions has been slowing up during the 
past two years. At present, the small 
stores are slower than ever and more 
renewals are reported. 

A larger distribution of jewelry is 
reported at the present time by stores 
other than the regular jewelry concerns. 
A campaign is being inaugurated to 
educate the retailer in better merchan- 
dising methods, and efforts will be made 
to show him how to speed up his turn- 
over, so that it will give him better 
profits and make his collections easier. 
Wholesalers are to cooperate by discon- 
tinuing retail sales. The manufactur- 
ers, in turn, will depend upon the job- 
bers to comply with their requests. 


PROVIDENCE—Business in the 
jewelry trade is at present quiet. Prac- 
tically all of the manufacturers in this 
district have closed for a two or three 
weeks’ summer vacation, or will do so 
during the early weeks of August. Di- 
rectly prior to this period a fair volume 
of business was handled, but general 
volume has been little better than it was 
in the previous year. 

Some few items, such as cigar light- 
ers, compacts, and some syndicate novel- 
ties have had a large sale and at good 
prices. Staple lines in plate and gold 
goods have been slow of movement. 
Silversmiths have been doing a reason- 
ably active business, with prospects of 
their regular large volume during the 
later months of the year. Both jobbers 
and manufacturers have found collec- 
tions slow. The local retail jewelry 
trade is not better than normal for this 
season of the year. 


PHILADELPHIA—Si.nce January, 
the jewelry trade in this district has 
been dull. In fact, this has been an un- 
usually poor year, largely because the 
unseasonable weather has been unfavor- 
able for general lines, thereby affecting 
the jewelry trade. When compared with 
the sales volume of 1927, that of this 
vear reveals a decided falling off, some 
firms in the trade showing losses of as 
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much as six per cent for the first six 
months. ; 

On the other hand, many retailers re- 
port that their sales are on a par with 
the record of last year, many even show- 
ing a gain for the comparative period. 
While there is some uncertainty in the 
outlook, principally on account of the 
retailer’s inability to meet his payments 
promptly, better business is. expected. 
Judging from present indications, there 
should be no difficulty in satisfying de- 
mand, as supply seems adequate, and 
there is little likelihood of any increase 
in prices. 

ST. LOUIS—Manufacturing of jewel- 
ry in this district is confined principally 
to special work. The output for the first 
half of the current year is about on a 
par with the record for the same period 
of 1927. Prices virtually are unchanged, 
for there have not been many changes 
this year, and none of consequence are 
anticipated. 

Jobbers report that business is fair in 
silverware, watches and novelties, but 
that there is a lessened demand for the 
higher-priced merchandise. All things 
considered, the outlook is reasonably 
good in this section, as crop conditions 
are favorable at this time. It is expected 
that Christmas business will be in ex- 
cess of the showing made last year. 

BALTIMORE—Current business in 
this line is not so good as it was at the 
corresponding period last year, and the 
volume for the first half of 1928 is 
slightly below the sales total for the 
first six months of 1927. The present 
demand is mostly for novelties and the 
cheaper grades of jewelry, which are 
sold largely by the department stores. 
Staple merchandise, such as_ clocks, 
watches, and kindred items, is not mov- 
ing very briskly. Moreover, sterling 
silver and plated ware are rather inac- 
tive, but specialties, such as vanity 
cases and wrist watches, are selling 
well. 

No inconsiderable amount of jewelry 
is sold nowadays on the deferred pay- 
ment plan, and this branch of the busi- 
ness is thought to have been somewhat 
overextended. Instalment houses have 
had difficulty in realizing on their out- 
standing accounts receivable, owing to 
the depression in some lines of business 
and the present unemployment situation. 
It is well known that most sales in this 
division of the industry are made to the 
salaried classes. 

Present reports from road salesmen 
are not very encouraging. Wholesalers 
here solicit trade in the nearby South- 
ern States, and business in those regions 
is dependent largely on crop conditions. 
The cotton situation is somewhat uncer- 
tain, but there are good prospects for a 
tobacco yield of unusually. good quality. 
In bituminous mining regions, trade 
has been. almost stagnant, but the 
outlook there is becoming somewhat 
more hopeful. There is _ practically 
no manufacturing here, and it is 
understood that the larger factories in 
this line, both in the East and West, are 
running at 75 to 80 per cent of capacity 
only. Local jobbers are carrying lighter 
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inventories than usual, and no ditticulty 
is being experienced in securing prompt 
factory shipments. 

Prices have not changed appreciably 
during the current year. Platinum and 
silver are slightly lower, but gold con- 
tinues firm. Diamonds, which are said 
to be controlled by a syndicate, remain 
unchanged in quotations. No price dis- 
turbances are anticipated in the near 
future. Collections at this time are 
only fair. The outlook for the imme- 
diate future is not any too favorable, 
and it is not believed that trade will 
become brisk until about the middle or 
latter part of September. 

ATLANTA—The jewelry trade in 
this section is fully up to the volume of 
the first six months of 1927. One whole- 
sale dealer reports a slight increase. Re- 
tail trade locally is about the same as 
it was a year ago. Prices remain un- 
changed, except a slight reduction in 
some grades of diamonds. No further 
changes are expected. 

Collections are more or less slow, and 
are not satisfactory. A large volume of 
retail trade is conducted on the deferred 
payment plan. Prospects for fall and 
winter are considered fairly good, and a 
normal business is anticipated. 

CINCINNATI—Sales of jewelry were 
about 10 per cent less for the first six 
months of the current year, when com- 
pared with the total for the correspond- 
ing period of 1927. Some houses report 
that spring business was fairly satisfac- 
tory up to the early part of June, but 
July has been a dull month in this line. 
Demand during the spring was mainly 
for costume, or novelty, jewelry, *with 
staple lines practically stagnant. 

Considerable interest now is manifest 
in emerald-cut and marquise-shaped dia- 
monds, with inquiries greatly increased. 
Prices for these items have advanced 
about 25 per cent. There is a possibility 
of some further advances in diamonds 
this fall, although there have been no 
price changes of consequence in several 
months. 

Production has shown a slight in- 
crease, especially. in the finer grades, 
such as platinum and diamond jewelry. 
Some houses are optimistic about the 
immediate future, but the majority be- 
lieve that conditions will continue on 
about the same level as at present. 
Orders for fall are as numerous as 
usual at this time of the year, but the 
trade is buying conservatively, and 
orders generally are for small amounts. 
While collections have been fair in the 
last few months, most houses report an 
increase in the amount of paper re- 
newed. 

CLEVELAND — Manufacturing in 
this district is confined to specialty lines 
of jewelry, and the volume is fairly 
steady. The trade at this time is about 
on the same percentage of output as 
during previous years at this season. 
Retailers experienced a normal trade 
during the month of June, the demand 
being largely for gift merchandise in- 
cidental to school commencements and 
June weddings. 

During July, the volume of sales set- 
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tled down to the usual summer lull, and 
at this period there is a rather quiet 
condition prevailing. Prices, as a gen- 
eral rule, are firm, and there is little 
fluctuation noted when comparing cur- 
rent quotations with those prevailing 
last summer. There appears to be a 
normal outlook for the fall months. 

DETROIT—The general volume of 
business in this line has not been up to 
expectations, although the turnover has 
been fair. A large part of the retail 
buying in this field is on the instalment 
plan, at good profits, but houses have 
found collections difficult. The large de- 
partment stores have branched out in 
the jewelry line quite extensively, and 
have cut into the trade of the regular 
dealers in this line. Competition is keen. 

Much of the demand has been for nov- 
elties. Merchants handling the line have 
been buying conservatively, and while 
the general trade tone is hopeful, no 
material change in the status of the 
trade is anticipated. 

TWIN CITIES (St. Paul-Minneap- 
olis)—-Manufacturers and _ wholesalers 
of jewelry report that sales for the lasi 
seven months are about on a par with 
those of the corresponding months of 
1927. Prices have not varied to any ex- 
tent and are steady at present. While 
buying since the first of the year has 
been quite conservative, there has been 
a recent increase in demand, and there 
is a marked feeling of optimism over 
fall and winter business prospects. The 
condition of the growing wheat crop is 
exceptionally favorable throughout the 
Northwest and country merchants an- 
ticipate brisker sales from now on. Col- 
lections are classed as fair to good. 

DENVER—This is principally a dis- 
tributing center for the jewelry trade, 
very little manufacturing in this line is 
done here. Local wholesale distributors 
report that there has been an increase 
of about 10 per cent in sales for the first 
six months this year, as compared with 
those for the same period of the pre- 
ceding year. Prices generally, when 
compared with those of a year ago have 
shown a downward tendency. Present 
prices, it is thought, will hold steady 
for the next few months. The outlook 
for this trade during the remainder of 
the year in this district is regarded as 
satisfactory. Collections are fair. 

SEATTLE—tThe volume of business 
in the local jewelry trade during the 
first half of the current year was about 
the same as that for the corresponding 
period of 1927. During June the trade 
experienced the customary impetus in 
sales, due to the demand incident to 
weddings and school graduations. The 
volume was about the same as it was a 
year ago. 

The level of prices is unchanged from 
that obtaining last year. Collections are 
between slow and fair. Novelty jewelry 
is dominating the trade. Only a small 
amount of novelty items are manufac- 
tured locally. Seattle manufacturers 
are at the low ebb of the season. Fall 
purchasing has not begun, as yet. 

The tourist trade is aiding somewhat 
the movement of jewelry lines, but it has 
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not become pronounced thus far. De- 
mand is particularly keen for items that 
border on the curio class. There are 
several Seattle manufacturers now de- 
voting their entire attention to this class 
of merchandise. 








Oppose Auction System 





Denver Jewelers Protest Method of Selling 
Unclaimed Pawnbrokers’ Pledges 


DENVER, COLO., Aug. 2.—First steps 
for a general attack on the auction sys- 
tem for selling unclaimed pawnbrokers’ 
pledges were taken by the Retail Jewel- 
ers Association Tuesday night. By re- 
solution, 47 members of the association 
protested the system as leading to un- 
fair representation of values and dis- 
crimination against retail jewelers. 

Plans for a campaign to obtain an 
ordinance prohibiting these sales by city 
ordinance similar to the ones adopted 
last December for retail jewelers’ auc- 
tion sales were outlined at the meeting. 
In addition, the association members 
agreed to write personal letters of 
protest to Mayor Stapleton against an 
auction now being held. The permit for 
the sale was granted by Mayor Staple- 
ton under the State law providing for 
sale of unclaimed pledges six months 
after they have become due. 

The letters are against future auc- 
tions and not in censure of the city 
administration, since Mayor Stapleton 
was active in obtaining passage of the 
ordinance prohibiting retail jewelry auc- 
tions, the resolution pointed out. 

Although the permit for the sale in 
question was issued for second hand 
jewelry and unredeemed pledges, some 
customers have been sold articles which, 
it is alleged, they had been led to be- 
lieve were new. 








Paterson, N. J., Jeweler Charged with 
Receiving Stolen Goods by 
Burglar Now in Hackensack, 


N. J., Jail 


A jeweler of Paterson, N. J., and three 
men from Newark were arrested last 
week by police of these two cities fol- 
lowing a confession made by Thomas 
Rooney, a burglar, who is now confined 
in the County Jail at Hackensack, N. J. 
The alleged confession on which the 
jeweler and the other men were held is 
said to have been made to Supervisor of 
Police, H. C. Allen, who is handling the 
case. 

The jeweler was arrested on charges 
of receiving stolen goods from Rooney, 
who, it is claimed, admitted that he 
burglarized a number of homes in New 
Jersey. The accused jeweler is now 
being held in $5,000 bail to await the 
action of the Grand Jury. In his con- 
fession Rooney, it is claimed, admitted 
he sold his loot to the Paterson jeweler. 

Two of the Newark men apprehended 
it is understood operate a gambling 
house in that city where Rooney claims 
he lost most of the proceeds realized on 
his loot. The other Newark man is 
being held as a material witness. 
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Death of Ben Shiers 





Old Member of Jewelry Trade Passes Away 
at the Home of His Son on 
Long Island 


The many friends of Ben Shiers, 
senior partner of the Shiers-Rosenberg 
Co., manufacturing jeweler, 37 Maiden 
Lane, New York, were grieved to learn 
last week of his death, which occurred 
July 30. Illness brought on by advancing 
age caused the death of Mr. Shiers who 
passed away at the home of his son in 
Neponset, L. I. 

Ben Shiers was a native of Manches- 
ter, England, having been born in that 
city in 1864. When still only a boy Mr. 
Shiers was brought to this country, 
where he received his early education in 
the public schools. 

Starting as an errand boy he secured 
his first position in the jewelry trade 
with Goldsmith, Stern & Co. Later he 
traveled for I. Micheson, New York 
and after severing his connections with 
this house became affiliated with Heintz 
Bros., Buffalo, N. Y. His first venture 
in business for himself was with Louis 
L. Gray, which partnership operated as 
Gray & Shiers. Later this business was 
succeeded by Ben Shiers & Son, and 
early this year the firm became known 
as the Shiers-Rosenberg Co., manufac- 
turing jeweler. 

Funeral services were held Aug. 1 at 
the Park Ave. Temple, New York. 

Deceased is survived by his widow 
and one son, Herbert. 








Death of J. Kirkpatrick 





Head of Well Known New York Jewelry 
Firm Succumbs to Heart Disease in 


His 69th Year 


John Kirkpatrick, well known New 
York jeweler, and president of T. Kirk- 
patrick & Co., located in the Ritz 
Towers, New York, passed away last 
Saturday in his 69th year, at his resi- 
dence, 375 Park Ave. Mr. Kirkpatrick, 
who was a prominent member of the 
Union League Club, had not been in good 
health recently, but his death, which is 
attributed to heart disease, came as a 
shock to his many friends. 

The name of Kirkpatrick has been 
well known in the jewelry trade since 
1856 when Thomas Kirkpatrick founded 
the first store at Broadway and Duane 
St. Since then the store has been 
moved four times, the latest being last 
May when the present establishment 
was opened in the Ritz Towers. 

John Kirkpatrick, the founder’s son, 
entered the business when 16 years old 
and upon the death of his father in 
1906 assumed control. Likewise his son, 
also named Thomas, entered the business 
upon completion of his course at Prince- 
ton in 1925, and now succeeds the de- 
ceased. 

Although the late Mr. Kirkpatrick 
often appeared at the store, he had not 
taken an active interest in the business 
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for some time, turning most of the 
details over to his son. 

Mr. Kirkpatrick was born in Man- 
hattan and spent most of his life in 
that city. He is survived by his widow, 
née Margaret Haviland, and two sons, 
Thomas and John Jr., who is a pianist 
and has appeared here in concerts. At 
present he is furthering his studies at 
Fontainebleau. 

Funeral services were held at the 
residence Monday afternoon, the Rev. A. 
H. Evans officiating. Interment fol- 
lowed in Greenwood Cemetery. 








Death of J. L. Whitmore 





Prominent Washington, D. C., Jeweler 


Passes Away While Sleeping 


WASHINGTON, D. C., July 6—Many 
business associates and other friends 
were shocked to hear of the death dur- 
ing sleep of J. Lee Whitmore, a promi- 
nent Washington jeweler. Mr. Whit- 





THE LATE J. L. WHITMORE 


more suffered an attack of apoplexy, 
while asleep according to medical diag- 
nosis, and though he had been in failing 
health for some time, his condition 
showed a marked improvement lately, 
indicating that complete recovery would 
result. 

For 30 years Mr. Whitmore had been 
in the jewelry business, and at the time 
of his death was manager of Whitmore 
& Co., on F St., having founded the 
store, and built up a large and exclusive 
trade. 

Mr. Whitmore came from Leesburg, 
Va., where he was born. He was 61 
years old when he died. His first busi- 
ness conection in Washington was with 
the firm of M. W. Beveridge & Co., 
predecessors of the present firm of Dulin 
& Martin. 

Deceased is survived by his widow, 
Mrs. Tena F. Whitmore. 

Funeral services were held from the 
undertaking parlors of Joseph Gawler’s 
Sons, 1730 Pennsylvania Ave., and the 
remains were carried back to his old 
home in Leesburg, Va. 
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Death of Philip Diels 


EVANSVILLE, IND., Aug. 4.—Philip 
Diels, 76 years old, for the past several 
years engaged in the retail jewelry busi- 
ness at Marion, Ind., and prominent in 
affairs of several fraternal societies of 
that city, died at his home in Marion 
on Tuesday night, July 31, after a long 
illness. 

His death had been expected for sev- 
eral days. He is survived by the widow, 
one daughter, Mrs. Edward Hackett, and 
one grandson, Robert Phillips Hackett. 

Mr. Diels was one of the oldest retail 
jewelers in Marion, and had built up 
a reputation for honesty and square 
dealing, and he was widely known in 
that part of the State. Burial was in 
the city cemetery at Marion. 








Exports of Platinum During 
May 


WASHINGTON, D. C., Aug. 6.—Figures 
just announced by the Department of 
Commerce show that during the month 
of May platinum valued at $17,861 was 
sent out from this country. Of this 
amount $1,779 represented platinum in- 
gots, sheets, wire, alloys and scrap, 
while the remainder of $16,082 was the 
value of the manufactures of platinum, 
except jewelry, exported during the 
month. 

The figures showing the amount and 
the countries to which the metal was 
sent follow: 


Ingots, Sheets, 
Wire, Alloys 


Manufactures 
of Platinum 








and Scrap Except Jewelry 
ene a A 4 
Oz. Oz. 
Countries Troy Value Troy Value 
United King.. 4 $206 319 $11,574 
Cae 5c sss 15 1,573 26 2,711 
Argentina ... .. rere 19 1,453 
Colgmmia 2... «: ae <a 
Union of South 
i re Pee 2 344 
Total Quan- 
ere ssacana ee 
Total Value. .. $1,779 $16,082 
Shipments to 
Pinwalt ...5 << reas 3 336 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ending Aug. 4, 1928 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


CR aan acy wa a aistasia aie sta eae $955,073.07 
Gold bars paid depositors...... 32,501.18 
"TOUOE Sansa necks $987,574.25 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
UR es cia cicioiets aco runiecarnatas $493,884.28 
a: | PE AER ere terrae 67,450.09 
MRE OR cn sea aoe nc delanamaes 83,636.56 
“ aac. eueseh Wig gre oie aca aerate 193,230.80 
- Biaiad wena cus cacaueee ws 96,064.91 
= Mid aleisic care ala hyena moka we 20,806.43 
SPUR as Sas et actea re ores $955,073.07 








A. I. Poland, of Philadelphia, Pa., has 
purchased the jewelry stock of D. A. 
Spiro, Wilmington, Del., who died re- 
cently. Mr. Poland is a brother to M. D. 
Poland, who conducts a jewelry store at 
509 Market St., Wilmington. 
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To Hold Annual Meeting 


West Virginia Jewelers to Meet at Deer 
Park, Md., August 13 and 14 


WHEELING, W. VA., Aug. 6.—Many 
Wheeling jewelers will attend the annual 
meeting of the West Virginia Retail 
Jewelers’ Association to be held on Aug. 
13, 14 at the Deer Park hotel, Maryland. 
The feature of the convention will be 
the showing “The Fair of the Iron 
Horse” on the screen. This fair was 
held by the B. & O. at the Centenary 
pageant at Baltimore last fall. 

Two members of the board of direc- 
tors of the Jewelers’ Association, J. B. 
Baum and W. J. Lukens, Wheeling 
jewelers, plan to attend the session. 
Many other jewelers of the city who 
will attend the convention or send repre- 
sentatives are: Charles Banov, David 
Banov, John Becker, Tony Burzyn- 
ski, Daniels Bros., Clark-Shilling Co., 
Harold O. Etz, Charles N. Hancher, Na- 
than Harrison, King Jewelry Co., McKee 
& Davis, Marzell Shop, J. S. Naylor, 
Thomas Maurer, New York Loan Co., 
Nolty Bros., Porter Jewelry Co., Samuel 
Posin, Albert R. Reed, Reichblum Bros., 
Charles E. Rodgers, Simon Singer, 
George M. Snook, State Optical Co., 
George E. Stifel, Stone & Thomas, 
George R. Taylor, West Virginia Optical 
Co., Wheeling Loan Office, Wheeling Op- 
tical ‘Co., Penn Jewelry Co., Max Zeid- 
man and the White-Haines Optical Co. 











Wife Thwarts Robbers 


Screams of Mate Frightens Thieves Who 
Attempted to Hold Up Bronx 
Jewelry Salesman 





The screams and pluck of his wife 
saved Solomon Gleckler, a jewelry sales- 
man, 1680 Crotona Park East, in the 
Bronx from being held up yesterday 
(Wednesday) by three thugs who at- 
tempted to steal two bags containing 
merchandise reported to be worth $10,- 
000. For her daring Mrs. Gleckler was 
shot in the leg by one of the thieves 
who made their escape without securing 
any loot. 

Mr. Gleckler usually leaves his home 
in the Bronx each morning at about 
8.45 o’clock to call on his trade. The 
three thugs who attacked him evidently 
knew of this habit of his because they 
were seen in the neighborhood before 
the attempted robbery, and one of them 
was noticed as looking constantly at his 
wrist watch. 

Gleckler’s sedan was standing at the 
curb when he came out of the house 
with his bags of jewelry and he had 
put one of them in the car and was 
about to follow with the other when 
the three highwaymen set upon him. 
One of these was armed and he, while 
his two companions grabbed Gleckler, 
tried to get the bags. But the moment 
he realized what was afoot, Mr. Gleckler 
struggled and cried out. 

Mrs. Gleckler, his wife, was sitting 
across the street reading a newspaper. 
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She looked up when she heard the out- 
cry and, seeing that her husband was 
about to be robbed, flung the paper 
away and raced across the street to his 
aid. She, too, was screaming. 

The uproar was added to by Gilbert 
Miller, Negro elevator operator, em- 
ployed in the house in which the Gleck- 
lers live, who saw the hold-up and began 
blowing a police whistle. The thugs 
evidently considered Mrs. Gleckler their 
greatest menace and one of them with 
his revolver drawn stepped out of the 
fray and as the salesman’s wife reached 
the middle of the street, three shots were 
fired at her. One bullet struck her in 
the leg and she fell to the sidewalk. 

Realizing the failure of their attempt 
the robbers took to their heels, running 
to an automobile awaiting them half a 
block away. Two of them leaped into 
it. The third, standing on the running 
board, fired several vain shots at Gleck- 
ler. After that the car sped away to 
the southward. 

When the police arrived on the scene 
an ambulance was summoned and Mrs. 
Gleckler was taken to Fordham Hos- 
pital, accompanied by her husband. Her 
wound was declared to be not serious. 

Reserves of the Bathgate and Bronx 
Park precincts were ordered out and 
with them came Deputy Chief Inspector 
John O’Brien, Detective Inspector John 
Duane and District Attorney McGeehan. 








Imports of Platinum and Allied 
Metals During May 


WASHINGTON, D. C., Aug. 6.—Figures 
just compiled by the Department of 
Commerce, showing the imports of plati- 
num and allied metals during May, 
indicate that the value of osmium and 
osmiridium imported amounted to $24,- 
046. The rhodium and ruthenium re- 
ceived here from other countries was 
worth $169, while the amount of pal- 
ladium brought into this country reached 
1233 troy ounces worth $39,471. . The 
value of grain, nugget, sponge or scrap 
platinum reached $532,148. 

The figures showing the imports by 
countries are as follows: 
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Who Made This Brooch? 


The platinum and diamond bowknot 
brooch illustrated herewith was recently 
offered for sale in New York under sus- 
picious circumstances. The owner or 
maker of this pin is being sought by 





THE DIAMOND BROOCH 


Captain “Matt” Stratton, superintendent 
of the Jewelers’ Cooperative Bureau. 

The brooch contains 85 diamonds of 
fine’ quality and bears scratch mark 
2272. The numerals 12134 are stamped 
on the pin tong, which is made of gold. 

Anyone recognizing this description 
or the numbers should communicate with 
Captain Stratton at 535 Fifth Ave., or 
the offices of THE JEWELERS’ CIRCULAR, 
239 W. 39th St., New York. 








Firemen Check Fire in East St. Louis 
Jewelry Store 


East St. Louis, ILu., Aug. 6.—Fire at 
8.45 o’clock one night last week caused 
damages estimated by Acting Fire Chief 
Leo Lynch at $1,200 to contents and 
$100 to the building of Karmel & Co., 
331 Collinsville Ave. 

The blaze which was confined to one 
display case by firemen is believed to 
have started in the bottom of the case 
from spontaneous combustion. 

Great volumes of smoke pouring out 
the front door of the jewelry store as 
the firemen ran a water line into the 
place filled the business block and at- 
tracted a large crowd to the scene of 
the fire. 











Ores of Osmium Rhodium 
Platinum Grain and and 
Metals Nuggets, Osmi- Palla- Ruthe- 
(Platinum Sponge ridium, dium, nium, 
Countries Content) or Scrap Ov. Troy Oz. Troy Oz. Troy 
ee Ee eee — 1,892 472 1,150 2 
DMN CaGaGs de.Sek csennccase * ‘ie 373 - 83 ae 
PEEIER, Sc hGiicb. seo vu ew mews - eee cs 
PORE <6.5 SS SSK KS SSX Sree ees 13 5,576 3 
13 7,841 475 1,233 2 
i EY ee ee $922 $532,148 $24,046 $39,471 $169 





C. V. Peele, a jeweler of Lexington, 
N. C., has been awarded a verdict of 
$2,000 against the city of Lexington and 
the Moffitt estate by a jury in Superior 
Court. Mr. Peele claimed personal in- 
juries by falling on the sidewalk on 
First Ave., at a point where a hole in 
the sidewalk had been covered by a 
heavy iron grating. He is crippled in 
one leg and is forced to use crutches. A 
crutch slipped through the grating, caus- 
ing his disabled leg to crumple up and 
he fell. In the fall he sustained a broken 
collar bone and alleged other injuries. 
He asked for $15,000 damages. 


Flames totally destroyed the display 
case which contained silverware, alarm 
clocks, vases and toilet sets. Valuable 
watches and rings were locked in the 
safe and were not damaged. 

Radio equipment demonstrated in the 
store by L. Glicksberg and occupying 
floor space opposite the jewelry depart- 
ment was also saved from any damage 
by fire. 








The business conducted by Joseph A. 
Hill, Catskill, N. Y., has been succeeded 
by Fred G. Clarke. 
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Sent to Prison 





Young Clerk Who Robbed Montpelier, Vt., . 


Jeweler Must Serve Not Less Than 
Five Years 


BarRE, VT., Aug. 6.—Leslie F. Carpenter 
of Burlington, whose capture after rob- 
pery of diamonds and other jewelry and 
cash from the Wayne M. Reed jewelry 
store in Montpelier, where he was em- 
ployed, was made at Hudson Falls, N. Y., 
after a sensational hunt of several days 
by Sheriff Henry C. Lawson of Washing- 
ton County and Chief of Police E. D. 
Sloan of Montpelier, appeared in the 
Montpelier City Court Friday afternoon 
to change his former plea to guilty. 

He was sentenced by Judge Fred L. 
Laird to not less than five years nor 
more than eight years at hard labor 
in the State prison at Windsor. His 
parents, Mr. and Mrs. Percy Carpenter 
of Burlington, and the respondent him- 
self, broke down in hearing the sentence 
and sobbed loudly. 

A plea for a short sentence was made 
by Attorney Deane C. Davis of Barre, 
counsel for the 21-year-old youth who 
had confessed to taking about $3,500 
worth of jewelry and some $130 in cash, 
which were found on him and returned 
to Mr. Reed. Both he and the prose- 
cuting attorney, State’s Attorney E. L. 
Scott of Barre, told the court of the 
examination of young Carpenter at the 
State hospital in Waterbury and the re- 
port from the head of. that institution 
that he is not insane. He was said, how- 
ever, to have a psychopathic personality, 
believing that the world is against him. 
He had also admitted that he had stolen 
platinum from the State laboratory in 
Burlington, where his father is employed 
as a chemist. 

State’s Attorney Scott presented the 
facts in the case to the court, reviewing 
briefly the circumstances of the robbery 
and stating that Carpenter had been 
sent to Waterbury for observation at the 
order of the county court. He said 
that the young man had with him a 
large amount of jewelry when he was 
caught, and that he asserted that he 
gave back all he took from the store, 
although Mr. Reed claimed that some of 
the rings were missing. 

Mr. Reed stated that he is short 17 
pieces of jewelry, nine of his own and 
eight from a package that had been sent 
him by a New York firm on approval, 
the total value coming to about $1,300. 








J. A. Ward, jeweler, Kosciusko, Miss., 
reports to THE JEWELERS’ CIRCULAR that 
he has reason to believe that someone 
is unlawfully using his name to buy 
goods. In the fall of the year Mr. Ward 
opens a branch establishment at Weir, 
Miss., which he closes after the holidays, 
and he has requested that THE JEWEL- 
ERS’ CIRCULAR call attention to the fact 
that he never orders merchandise sent 
to any other address but Kosciusko, 
Miss., and that he will not be responsible 
for merchandise which is forwarded to 
any other address. All business com- 
munications should be addressed to him 
at that address. 
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Notes From Here and There 





Max Alfish, Victoria, Tex., has moved 
to San Marcos. 


A. C. Allen, Conway, S. C., has moved 
to Wadesboro, N. C. 


Edwin L. Snyder, Homer City, Pa., 
has moved to Lilly. 


Ottillius Mauthe, Council Bluffs, Iowa, 
is closing out at auction. 


Walter J. Farrell, San Diego, Cal., 
has moved to LaMesa. 


Lenx & Hoover, Los Angeles, Cal., 
have been succeded by Paul H. Lenz. 

Paul H. Graham, Tipton, Ind., has 
been succeeded by Graham & Phares. 

Fred S. Nelson, formerly of Johnson- 
burg, Pa., is now located in Ridgway, 
Pa. 

Kunsberg’s, Jacksonville, Fla., has 
been succeeded by Carling Jewelry Co., 
Inc. 

Joseph Victor, Larchmont, N. Y., is 
being succeded by Joseph Victor Jewel- 
er, Inc. 

Hornik-Peeples Co., Inc., Charleston, 
S. C., has been succeeded by M. Hornik 
& Co., Inc. 

F. A. Klass, jeweler, Hibbing, Minn., 
has sold his building and will retire 
from business. 

The P. H. Tyler Jewelry Co., Inc., 
Engley, Ala., has sold out to the Smith 
Jewelry Co., Inc. 

F. M. Jones has succeeded to the busi- 
ness formerly conducted by George L. 
Metz, Redmond, Ore. 

Mrs. Dolly M. Hearne, Delmar, Del., 
has sold her jewelry store to Hubert 
German, a former employe. 

The Morton J. Liberman Jewelry 
Store, Ithaca, N. Y., is now located in 
its new quarters at 156 E. State St. 

William A. Deakin, secretary and 
manager of the F. L. Wilson Co., Dan- 
bury, Conn., died on Friday, July 20. 

Claud Reynolds has leased the store 
room at 66% Main St., Warwick, N. Y., 
for a jewelry and watch repairing shop. 

John Kroyer, retail jeweler at Omaha, 
Neb., for the past seven years, has 
moved into new quarters at 217 S. 20th 
St. 

Damage estimated at $500 was caused 
by fire which recently broke out in the 
jewelry store of R. Brown & Co., 61B 
Summer St., Lynn, Mass. 

Irvin D. Daehnke, who purchased the 
dwelling at 571 W. Market St., York, 
Pa., is having the front remodeled and 
plans to open a jewelry store there very 
soon. 

R. A. Green will start work soon on 
remodeling the store at Call St., Starke, 
Fla., for the use of William J. Illiffe as 
a jewelry store. Mr. Illiffe has been 
temporarily using space in the Hull 
building. 

The jewelry shop owned and operated 
by J. R. Hendricks, Collensville, Okla., 
has been moved from the South room 
of the First National Bank building to 
the room recently vacated by the Crocker 
Tire Shop on Main St. 

The jewelry store of A. G. Willmann, 
Peoria, Ill., is being moved from 228 
Main St. to 103 S. Adams St., in the 
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Central National Bank building, where 
Mr. Willmann is to occupy one-half of 
the present Wyatt & Co. location. 
Albert Burns, the J. R. Clayton Co., 
Waterbury, Conn., attended the third 
annual Gorham sales conference for re- 
tail jewelers held in Providence, July 11, 
12 and 13. On Saturday, July 14, Mr. 
Burns left for the White Mountains 
where he visited his brother who con- 
ducts a store in Manchester. Mr. Burns 
returned to Waterbury about Aug. 1. 








Notifying the Indorser 


J imy jeweler held A’s note indorsed by 
B, the note was not paid, and was 
handed to a notary public to protest and 
give the required notices. The notary 
found A’s address on the note, but not 
B’s, went to A’s office, found that he 
was out, went back to his own office, 
failed to find B’s address in the city di- 
rectory or in the telephone directory, 
and sent notices to A and B both ad- 
dressed to A’s office. The evidence 
showed that the envelopes carried the 
return address of the notary, that the 
notice was not returned to him, that 
the notary made no inquiries at A’s of- 
fice, and that B actually had an office in 
the same city where he received his 
mail. 

Then the jeweler sued B, as indorser, 
B set up the defense that he had not 
received a legal notice, and the District 
of Columbia Court of Appeals ruled in 
B’s favor in a recent case reported in 
8 Federal Reporter 795. 

“The only effort which the notary 
made to ascertain B’s address was by 
examining the city and telephone direc- 
tories. When he found no address given 
in either he sent the notices to the same 
address, although he had no reason to 
believe that B received his mail at A’s 
office. The notary made no inquiry of 
A or his clerk, although the former, as 
might have been expected, knew B’s 
address. These facts are not sufficient 
to show reason for diligence,” was the 
reasoning of the Court. 

“Merely looking into a directory is 
not enough. The sources of error in 
that process are too many and too 
great. Such books are accurate enough 
in a general way and convenient as an 
aid or assistance, but they are private 
ventures, created by irresponsible par- 
ties, and depending upon information 
gathered as cheaply as possible and by 
unknown agents,” says the New York 
Court, in arriving at the same conclu- 
sion. 








“The Hand Book of Diamonds” 


An attractive booklet has recently 
been released to the trade by A. G. 
Schwab & Sons, Cincinnati, Ohio. The 
text and illustrations show careful study 
and planning. The leather finished cover 
greatly adds to the appearance and the 
information contained is something every 
jeweler should know. 

The copy and illustrations were pre- 
pared in cooperation with the National 
Jewelers’ Publicity Association. 
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Making Jewelry for the Movies 





How William Petersen Has Won Fame and a Fortune Against 
Heavy Obstacles 


By Frank H. WittiaMms 


NE of the most unique and inter- 


esting jewelry jobs in the world is 


held by a Dane, William Petersen, who 
is only 31 years old and who came to 
this country only five years ago, unable 
to speak a work of Eng- 


sweetheart, Gussie, to come over from 
Denmark. This she did, they were mar- 
ried and then set out for Chicago on 
foot. They made the trip from New 
York to Chicago on foot and they never 
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job as a china painter in Oakland, 
Then an Oakland jewelry factory hired 
him as a maker of platinum wedding 
rings. He made thousands of them and 
the monotony of it nearly drove him 
mad. Finally he could stand no more 
of it and again took the road for Los 
Angeles. He was stronger now and, 
picking peaches for a living en route, 
he finally reached Los Angeles on foot 
(n six weeks. 

In the meantime Gussie was deter. 
minedly walking toward southern Cali- 
fornia. Enroute she was _ stoned by 
Blackfeet Indians in Utah when she at- 

tempted to photograph 





lish. Now Mr. Petersen 
owns a beautiful home in 
North Hollywood, has a 
fine big car and is well 
established. 

Petersen’s job is that 
of jewelry-maker for 
movie folk. He is regu- 
larly employed by Para- 
mount Pictures to make 
jewelry for use in their 
motion picture produc- 
tions. Sometimes he makes 
settings for jewelry,some- 
times he makes crowns 
and so on. 

Petersen has always 
been interested in jewelry 
ornaments and is said to 
be personally acquainted 
with every type of orna- 
ment ever worn, from the 


caveman’s. tiger tooth 
necklace to the latest 
novelty. He is an ex- 


pert, too, in turning out 
copies of famous jewels. 
In 24 hours he can turn 
out an excellent copy of 
any group of Russian 
jewels. In half a day he 
can furnish a copy of 
the Koh-i-noor as it ap- 
peared when owned by 
Sultan Baber in 1526. 

Pola Negri has _ not 
made a picture in the last 
four years in which she 
has not worn jewels fash- 
ioned by William Peter- 
sen. The gorgeous Rus- 
sian jewels which adorn 
Florence Vidor in her 
role of the Countess Austermann in 
Ernst Lubitsch’s production, “The Pa- 
triot,”” came from the magical fingers of 
this little Dane. The hammered silver 
and gold jeweled girdles, armlets and 
other Arabic treasures worn by Bebe 
Daniels in “She’s A Sheik” represent 
three weeks of day and night work by 
Petersen. 

Petersen’s history is just about as in- 
teresting as his very unusual and very 
interesting job. After studying under 
the masters of metals in Berlin, Vienna 
and Paris, he journeyed through all of 
Europe on foot. Then in 1921 he turned 
his face toward the New World. For 
two years he just barely made a living 
at odd jobs. In 1923, however, he be- 


came so lonely that he sent for his 
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them and she was lost 
for four days on the Mo- 
| have desert. But in two 

months and a half, almost 
to the day, she reached 
Los Angeles, where Wil. 
liam, in the meantime, 

had landed a job in a 
jewelry store on Holly. 
wood boulevard. 

To celebrate Gussie’s 
arrival, the pair squan- 
dered three precious dol- 
lars on an _ afternoon’s 
outing in Westlake Park. 
The following Sunday 
they embarked upon an- 
other outing, a real estate 
company’s free scenic ex- 
cursion to a tract of land 
in North Hollywood. Be- 
fore they returned to the 
furnished room that was 
then their home they were 
owners of two acres of 
bare land on the dollar 
down plan. They erected 
a shack—the two of them 
—painfully, laboriously. 
As soon as the roof had 
been put on, they moved 
in. 

Then an_ enterprising 
property man from the 
Paramount studio “dis- 
covered” William during 
a tedious search for 
someone who could quick- 
ly copy a large group 











WILLIAM PETERSEN, MAKER OF JEWELRY FOR MOVING PICTURE 


STARS 


accepted a lift. In Chicago Petersen 
found work and kept at it so strenuous- 
ly that he fell ill. His doctor told him 
the thing to do was to go to California 
where the climate would be exactly 
suited to him. 

However, there was only enough 
money to purchase a single day coach 
ticket to San Francisco. Mrs. Petersen 
insisted that the trip be not abandoned. 
She insisted that William take the train. 
There was much discussion about the 
matter. William did not want to take 
the train and leave his wife to walk. 
But he was very ill and he finally did 
as his wife demanded. And Gussie took 
the road. 

No one wanted another jeweler in San 
Francisco so Petersen finally landed a 





of Louis XIV’s crown 
jewels. 
Word spread _ through 


the studio property de- 
partments of the skill of William Peter- 
sen. Nothing was too difficult for this 
quiet little man and he had the knack of 
originating ideas in modern jewelry, too. 
His employer’s profits soared. 

Finally William, desiring to be in 
business for himself, set up a bench in 
his cabin-like home and went into busi- 
ness for himself. And studio scouts 
traveled regularly to his home for the 
material they needed so badly in motion 
pictures. 

At this time the Petersens decided to 
put up a new home. They could now 
well have afforded to have a contractor: 
build the home, but the two of them 
wanted to build it themselves. William 
has made nearly everything in it but 
the lumber and the hardware. He 
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carved the long hardwood table in the 
dining room. He did all the masonry 
work, including a tiny mountain stream 
which courses through a plant grown 
rock bed through a corner of the dining 
room. He built most of the furniture. 
He painted the landscapes hanging on 
the walls. He is now completing his 
workshop, which will be one of the most 
pleasant rooms imaginable when it is 
completed. 

“We want it nice,” he explained, “be- 
cause Gussie and I will spend half of 
our lives in it.” 

It is interesting to hear some of this 
jeweler’s comments on motion picture 
stars, American jewelry and so on. 

“In Europe,” he says, “there isn’t so 
much money and the jeweler must be 
more original and artistic. Here, it 
seems to me, there is a tendency toward 
sacrificing artistry for size. 

“The right stones in the right setting 
will make almost any woman appear 
more beautiful and interesting. Taking 
motion picture stars, I believe that 
Florence Vidor is perhaps the ideal 
wearer of jewelry. She is the type that 
can wear anything and appear well. I 
should say that the ruby is her best 
stone because it suggests warmth. Girls 
like Clara Bow, especially those with 
auburn hair, are emerald girls. 

“Carnelians reflect the warm luster 
of personalities such as that of Bebe 
Daniels. Amethysts and lapis lazuli 
are for girls of the coloring and nature 
of Mary Brian, the typical American 
girl. Pure blondes can wear opals or 
any of the blue stones to good ad- 
vantage.” 

Many of the motion picture stars go 
to Petersen for advice regarding their 
jewelry and he has made special settings 
of precious stones for many of them. 

How’s that for a motion picture 
“scenario”? Did you ever see a more 
interesting movie? And the best of it 
is, that every word of this is true and 
that everyone in Hollywood is glad of 
Petersen’s success, because he de- 
serves it. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U.S. Gov’t New York 


Date Official Assay Bars Official 
July 31.... 27% 61% 593% 
Aue. J..5. Bre 6154 59% 

m ree 6154 59% 

. B.ses Bion 61% 58% 

ere 61% 58% 
6.... Holiday 61% 5834 








New Enterprises 


R. H. Baker has opened a jewelry 
store at Creston, Iowa. 

F. H. Drake engaged in the jewelry 
business at Cambridge, Minn. 

The L. Ginsberg & Sons store, 413-417 
Walnut St., Des Moines, Iowa, is estab- 
lishing a jewelry department in the 
store, occupy 1350 square feet, just off 
the main entrance. 
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Women Gem Polishers in 


Peterhoff Shop Near 


Leningrad 
By Avsert Parry 


IX-HOUR working day is the most in- 

teresting innovation in the precious 
stone polishing shop of Peterhoff that 
can be credited to the Soviet manage- 
ment of the works. Another phenome- 
non worth noting is the fact that women 
polishers constitute fully 60 per cent of 
the shop force. 

The Peterhoff stone polishing shop is 
situated near Leningrad (formerly St. 
Petersburg and Petrograd) and dates 
back to the beginning of the eighteenth 
century. It was founded by Emperor 
Peter the Great, the indefatigable re- 
former and pioneer of many Russian in- 
dustries. No doubt, he conceived the idea 
of his “Diamond Mill” (as he called the 
stone polishing shop) during his sojourn 
in Amsterdam in the closing years of the 
seventeenth century. Czar Peter was a 
great admirer of Holland’s industries 
and men. In his new capital of St. 
Petersburg he built ships and construct- 
ed canals and introduced other novelties 
according to the Dutch methods and with 
the help of the many imported Holland- 
ers. He built his “Diamond Mill” at 
Peterhoff soon after he returned to his 
wild Muscovia from the neat and cul- 
tured Netherlands. 

The “Diamond Mill” of Peter the 
Great worked with some marked success, 
but upon the death of Peter (1725) it 
fell into disuse. It was resurrected years 
Jater when Empress Anna ascended the 
Russian throne. Its greatest renaissance 
came, however, with the dawn of the 
era of Empress Catherine II, who went 
as far as to buy from sundry nobles 
their serfs known for their stone-polish- 
ing and jewelry-engraving craftsman- 
ship. Twenty-five hundred rubles (about 
$1,250), a pretty high price for those 
distant years, was recorded as paid by 
Catherine for one such craftsman and 
his wife. 

Those were the years when court 
fashions decreed gowns covered with tiny 
precious stones. The Peterhoff masters 
had their hands full. At day they would 
be busy with polishing vases, treasure 
boxes and other containers made of 
precious stones; this was the work they 
had to do for their owners, the State. 
At night they would get busy with pri- 
vate orders of court dames, cutting and 
polishing tiny stones for the dainty 
gowns; this work was for their own 
profit. The prices paid for such work 
were rather low, to say the least. Thus, 
it is recorded in ancient books that one 
hundred of tiny aquamarines brought to 
a serf-polisher not more ‘than seven 
rubles, or about $3.50. 

The worst times came for the Peter- 
hoff shop right after the year of 1861, 
the year when the serfs were liberated 
by the famous manifesto of Czar Alex- 
ander II. The serfs of Peterhoff were 
freed, too, but they had no artistic satis- 
faction. The latter part of the last cen- 
tury was marked by the poor taste of 
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the Imperial family and the nobles, who 
were still the main customers of the 
Peterhoff shop. However, some gigan- 
tic and unique tasks were performed by 
the masters even in those years. Thus, 
twelve masters worked for ten years on 
a highly artistic cupboard made of many 
and different precious stones. 

With the Soviet Revolution, the Peter- 
hoff shop was handed over to the care 
of the newly formed State trust “Rus- 
skyt Samotzveti” (“Russian Precious 
Stones”). The trust was taking care 
of the shop (as well as of the well known 
polishing shop at Ekaterinburg) for four 
years, with results that the Soviet press 
now calls very unsatisfactory. Ineffi- 
ciency and wilful mismanagement were 
charged against the shop heads ap- 
pointed by the trust. An investigation 
is being pushed ahead now by the Soviet 
judicial authorities, and the findings 
might prove quite unhealthy for some of 
the managers. 

The Academy of Arts has taken over 
the management of the shops, both at 
Peterhoff and Sverdlovsk (formerly 
Ekaterinburg), and is running the 
works now. The innovation as to the 
length of the working day at the Peterhoff 
shop, mentioned in the opening para- 
graph of this article, has been brought 
about thanks to the efforts of the Acad- 
emy of Arts. The six-hour day is main- 
tained mostly for the polishers working 
on small agates. These and other work- 
ers of the shop had their pay raised 
lately. Every worker has a month’s va- 
cation with pay every year. The work- 
ing staff has been increased to take care 
of the growing number of orders as well 
as to not have the production decreased 
through the shorter working day. 

The production has technical aims in 
view mostly, though the jewelers’ mar- 
ket is covered, too. Better technical 
methods are being tried constantly in the 
work of polishing the precious stones, 
with the result that the whilom 90 per 
cent of goods damaged while in work 
had decreased to 2 or 3 per cent, truly 
a remarkable improvement. 

Women-workers’ abilities are praised 
by the management highly. It is said 
that the first three or four women were 
first taught the polishing work at Peter- 
hoff early in the Great War, when short- 
age of men called to colors caused the 
invasion of the fair sex into many trades 
and industries of the erstwhile Czardom. 
The Revolution, with its slogan of equal 
rights for women and further drain on 
the man-power of the country, raised 
the female contingent of the Peterhoff 
polishing shop to the unpredecented level 
of 60 per cent. 

Of course, here, too, we come across 
the usual assertion that the work done 
in the Russian shop is just as good as, if 
not better than, the efforts of foreign 
craftsmen. The Peterhoff polishers 
boast that they can best the Antwerp 
or New York polishers with ease. The 
boast will not seem any too wild and 
unfounded when we will remember the 
two-century tradition of the Peterhoff 
craftsmanship. The Peterhoff shop had 
plenty of time in which to develop ways 
and methods of true and high artistry. 











Fritz Kraus was in New York and 
vicinity last week for the T. W. Lind Co. 

Frank Tanner of Westminster St., 
was a business visitor in Boston the 
past week. 

W. Clarke S. Mays has been attend- 
ing the St. Andrews Chapter camp at 
Waston’s Point, at Newport. 

Irving Lederer was among the busi- 
ness visitors in New York and vicinity 
last week. 

Mr. and Mrs. Gilbreth Brown have 
returned from their wedding trip and 
are at their new home on Benefit St. 

William F. Kilkenny from the New 
York headquarters of the Strathmore 
Co., spent several days the past week 
at the Providence office. 

The assignee of Craft & Newton, Inc., 
has been given permission by Judge 
Baker in Superior Court, to sell certain 
of the machinery in the firm’s plant. 

The plant of the Gorham Mfg. Co., at 
Elmwood, resumed operations the past 
week following its annual vacation 
period. 

Edwin E. Codman with the Gorham 
Mfg. Co. and family are at their summer 
cottage near Narragansett Pier for the 
season. 

The Automatic Gold Chain Co. has 
made an extensive rearrangement of its 
plant at 70 Ship St., since the taking 
over of additional floor space. 

Eric E. Berkander of the E. E. Ber- 
kander Co., has returned from a two 
weeks’ motor trip through New England 
and New York State. 

Frank A. Card of Eastman’s spent a 
couple of days the past week camping 
and fishing on Waterman’s Pond in 
Glocester, R. I. 

George F. Sawyer of the Improved 
Seamless Wire Co., was recently host to 
a party of friends on a sword fishing 
trip off Block Island on his yacht. 

William A. McAuslan was re-elected 
president of the Hathaway Family As- 
sociation at the 15th annual reunion held 
last week in Fall River. 

Mr. and Mrs. Danforth K. Barrett 
spent a part of the past week with 
friends at Arnold’s Neck on Greenwich 
Bay. 

Frederick W. Alden spent the last 
week-end at Freedom, N. H., returning 
with his two daughters who have spent 
several weeks at Cragged Mountain 
Farm, N. H. 

The W. R. Cobb Co. which recently 
removed its office and plant from 244 
Pine St., Pawtucket, is now settled in 
its new quarters in the Manufacturers’ 
building, 101 Sabin St., this city. 

The addition of considerable floor 
space has given the Speidel Bros., an 
opportunity to increase its equipment 
and facilities at 70 Ship St., where the 
concern now occupies an entire floor. 

Dudley Ward, Ward & Ochs, sailed 
from Boston last week for a six weeks’ 
pleasure trip in Europe. During his 
absence he plans to visit England, 
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France, Belgium, Germany and Switzer- 
land. 

Alfred B. Lemon was a member of 
a party which included Governor Nor- 
man S. Case and Attorney General 
Charles S. Sisson and which spent the 
last week-end at South China, Me. 

Russell Grinnell entertained a party 
last week on a fishing trip outside Block 
Island on his yacht Lelia D capturing 
several sword fish. The largest one 
weighed 370 pounds. 

The silver cup to be presented as a 
trophy to the championship team in the 
Pawtuxet Valley Baseball League was 
presented by the Guertin Jewelry Co. 
of Arctic. 

Joseph Gendron, proprietor of the 
Star Jewelry Store, in the Denomme 
building, 1159 Main St., West Warwick, 
has announced his retirement from the 
jewelry business and last week began an 
auction sale. 

The beautiful silver loving cup of- 
fered as the trophy for the annual base- 
ball game between the Pawtucket and 
Central Falls police departments was 
given by Samuel Colitz, retail jeweler, 
Pawtucket. 

Woodward Booth, manager of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, left last 
Saturday for his annual lay-off which 
will be spent on an automobile tour of 
the White Mountains and Canada. 

Charles F. Sheldon has been appointed 
by the board of directors of the Provi- 
dence Chamber of Commerce as man- 
ager of the Credit Bureau of the Retail 
Merchants’ Division to succeed H. Nel- 
son Street, recently resigned. 

A permit was issued the past week 
from the Inspector of Buildings office 
to the S. S. Kresge Co. to erect a new 
store front and to make interior altera- 
tions at 191 Westminster St., at an 
estimated cost of $30,000. 

Harold Brandt, manager of the jewel- 
ry department of the J. M. Bennett Co. 
of Minneapolis, Minn., is calling on the 
manufacturers in this city and vicinity 
looking over the lines. 

John J. Collins of the publicity de- 
partment of the Ostby & Barton Co., 
returned last week from Fort Wright. 
New York, where as major of the Third 
Battalion of the 248rd Coast Artillery, 
Rhode Island National Guard, he par- 
ticipated in the annual 15 days’ tour of 
service. 

H. Benjamin Whitaker, Joseph H. 
Lancor, Granville R. Hood, Walter S. 
Lederer, William G. Lind and Theodore 
B. Pierce were members of the commit- 
tees of the Exchange Club for the third 
annual Sunshine special outing for 
crippled children at Rocky Point last 
week. 

Arthur Henius was one of the special 
guests at the New England conference 
of officials of the American Legion at 
the Camp Cyril Henius, the recreation 
grounds at Quonset Point that was pre- 
sented by Mr. Henius to Providence Post 
of the Legion in memory of his son who 
was killed overseas in the World War. 

Mrs. Archibald Silverman, wife of 
Archibald Silverman, president of the 
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New England Manufacturing Jewelers’ 
and Silversmiths’ Association, accom. 
panied by her son and daughter sailed 
on the steamship Belgenland for Europe. 
They expect to visit Belgium, Germany, 
Switzerland and France before return- 
ing in September. 

In response to an appeal from the 
Veterans’ Vocational Bureau for old 
watches which are to be used in teach- 
ing the art of watchmaking to World 
War veterans, A. Colitz, retail jeweler, 
Woonsocket, cooperating with the Bu- 
lova Watch Co., is conducting a trade- 
in-sale during which he will accept any 
kind of a watch as part payment for a 
new Bulova watch. The old watches 
thus taken in trade will be turned over 
to the Veterans Vocational Bureau 
through the Bulova company. 

Valuable finger prints were obtained 
by the police in their investigations of 
a daring robbery early Sunday morning 
at the store recently opened by the 
Rieser Jewelry Co., Inc., 248 West- 
minster St. Jewelry valued at $226 was 
stolen consisting of watches, pins and 
rings. Entrance was gained by break- 
ing a plate glass panel in the front door. 
Patrolman Feeley discovered the break 
at 6.25 o’clock and notified headquarters 
Mr. Peiser was called and declared the 
place was entered between 9.40 Satur- 
day night and the time the break was 
found. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Miss Zastrow 
end Mr. Zipper, the May Department 
Store Co., St. Louis, Mo.; Miss Burke, 
the May Store Co., Denver, Colo.; Miss 
Lawler, the May Store Co., Los Angeles, 
Cal.; Mr. Hunt, the May Store Co., 
Cleveland; Mr. and Mrs. Shaw, Shaw’s 
Jewelry Co., Inc., New York city; S. H. 
Block, S. H. Block & Co., Inc., Columbus; 
Messrs. Kaufman and Ruderman, Kauf- 
man & Ruderman, Inc., New York city; 
Frederick Weingarten, Frederick Wein- 
garten Co., San Francisco, Cal.; M. J. 
Federman, New York city; Mr. Jacobs, 
D. Jacobs Sons Co., Cincinnati; Messrs. 
Joffe and Waltham, the Enterprise Nov- 
elty Co., New York city, and Mr. Isaacs, 
Isaacs & Kahn Co., Chicago. 

The Providence Chamber of Commerce 
held its annual outing for inmates of 
orphanages and homes for aged at Cres- 
cent Park the past week. The members 
of the committee visited the various 
homes and saw that their guests were 
properly accommodated in the auto- 
mobiles that were donated for the oc- 
casion. Over 100 automobiles and buses 
were used in conveying the more than 
600 persons who comprised the party. 
A shore dinner was served and the 
various amusements were’ enjoyed. 
Among those who made the outing pos- 
sible by contribution of their auto- 
mobiles, cash or both were the follow- 
ing: Henius & Co., Kestenman Bros. 
Mfg. Co., the Teller Optical Co., L. H. 
Roehr, Hub Loan Co., J. C. Harlacker, 
Providence-Biltmore Hotel, William C. 
Greene Co., J. A. Foster Co., Silverman 
Bros., George B. Champlin, Wachen- 
heimer Bros., Inc., Henry D. Sharpe, 
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William A. Viall, Joseph Fox, George 
H. Cahoone, Manton N. Coombs, Gorham 
Mfg. Co., Theodore B. Pierce, Howard 
Knight, George F.. Berkander, Dr. Ned 
C. Stiles, M. S. Rodenberg Co., Harry 
B. Read, the Outlet Co., C. P. Henry 
Novelty Co., the Mason Box Co., Charles 
s. Bush, Brier Mfg. Co., Callendar- 
McAuslan & Troup Co., the Shepard Co., 
Blanding & Blanding Co. Among the 
members of the committee having charge 
of the occasion were: Howard F. 
Barker, George F. Berkander, Theodore 
B. Pierce and Arthur L. Young. 











Ezra Smith is spending a couple of 
weeks at Monument Beach. 

Mr. and Mrs. E. Howard Carpenter 
are at Wolfeboro, N. H., for a short stay. 

Mr. and Mrs. Thomas Winstanley are 
at Prudence Island in Narragansett Bay 
for a two weeks’ stay. 

The employes of the W. E. Richards 
Co. have been on their annual vacation 
the past week. 

The Morse Andrews Co. resumed 
operations last week following their an- 
nual respite for a vacation period. 

Frank E. Hallen is at East Green- 
wich, R. I., until the latter part of the 
month. 

Mr. and Mrs. Donald Lamond have 
returned from an automobile tour of 
Nova Scotia. 

The plant of the R. F. Simmons Co. 
was closed the past week for the annual 
overhauling, renovation and vacation. 

Henry F. Bliss, head of the H. F. 
Bliss Mfg. Co., left last week for a fish- 
ing trip in the Westworth section of 
the northern part of New Hampshire. 

Mr. and Mrs. Samuel Amesbury and 
Mr. and Mrs. Herbert Thurber have re- 
turned from an automobile trip to Cleve- 
land, Chio. 

Mr. and Mrs. George Wetherell have 
been enjoying the hospitalities of friends 
at Matunuck Beach, on Rhode Island’s 
south shore the past week. 

Oscar T. Klinke of Bates & Klinke, 
accompanied by his wife and daughter, 
and Mr. and Mrs. Herbert Faulkner are 
on a motor trip to Niagara Falls and 
Canada. 

Walter M. Thayer of the R. B. Mac- 
donald Co., Inc., and Mrs. Thayer with 
Mr. and Mrs. Arthur Conant have re- 
turned from an automobile tour through 
the White Mountains. 

The employes of the Bugbee & Niles 
Co. expressed their appreciation, through 
the columns of the local paper, to the 
firm for allowing them a week’s vacation 
without loss of pay. 

Clouting the service of “Tom” Cornell 
for a total of 33 hits in a steady assault, 
the R. F. Simmons & Co.’s baseball nine 
chalked up its third victory of the sea- 
son in the Manufacturers’ League the 
other evening and set back the nine rep- 
resenting the L. G. Balfour Co. by a 
score of 8 to 3, at Capron Park. 

Mr. and Mrs. John Swanson were 
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agreeably surprised the other evening 
by a gathering of friends who came 
from Providence, Mansfield and Quincy 
to assist in the celebration of their 25th 
wedding anniversary. Mr. and Mrs. 
Swanson were the recipients of many 
handsome gifts and several money 
remembrances. Mr. Swanson is with 
the J. & L. Tool Co. 








Plainville 


Mr. and Mrs. Thomas Ramell are so- 
journing this year at Manomet. 

Mr. and Mrs. George Mullen have 
been spending the past week at Ocean 
Grove, Mass. 

Mr. and Mrs. William White and 
family are occupying a cottage at Swift’s 
Beach during their two weeks’ sojourn. 

The plant of the Whiting & Davis Co. 
has been closed the past week for tle 
annual inspection and vacation. 

Mr. and Mrs. Philip Bennett are en- 
joying a short rest at Matunuck, which 
is located on Rhode Island’s south shore. 

Mr. and Mrs. Lorenzo B. Sturtevant 
have taken a cottage at Swift’s Beach 
for the remainder of the summer season. 

The Plainville Stock Co. resumed oper- 
ations last week after the annual shut- 
down and vacation period. 

Mr. and Mrs. J. Englebert are on an 
automobile trip in New York, New Jer- 
sey, Delaware and Pennsylvania. 

Mr. and Mrs. Erwin Sylvia and family 
are spending a couple of weeks at 
Prudence Island. 

Miss Ruth King, who since leaving 
school has been a member of the office 
force at the Whiting & Davis Co., was 
married last week to Raymond Fulton. 

Mr. and Mrs. Charles Clampitt and 
family are enjoying a rest at Matunuck 
Beach, R. I., where they have taken a 
cottage. 

Mr. and Mrs. Wallace H. Peckham 
and family spent the past week on a so- 
journ at Cedar Tree Point on Narragan- 
sett Bay. 

Mr. and Mrs. Chester Anderson and 
family have returned from Schenectady, 
N. Y., where they have been enjoying a 
rest. 

Chester Anderson is in Chicago where 
he is in charge of a number of the mesh 
machines in the exhibit of the Whiting 
& Davis Co. at the Jewelry and Allied 
Trades Show. 

Charles A. Whiting of the Whiting & 
Davis Co., entertained at luncheon at the 
new Hixon in North Attleboro the other 
day the party including friends from 
St. Louis, Mo.; Cleveland, Los Angeles, 
Denver, New York, Baltimore, Akron, 
and Franklin, Mass. Covers were laid 
for 12 persons. 











The Faraco’s Art Jewelry Store is 
now located in its beautiful new quarters 
in the room formerly occupied by the 
D. & S. Store in South Main St., Clin- 
ton, Ind. The new store is one of the 
most attractive in the city. The decora- 
tions have all been artistically done with 
absolute harmony throughout. 





chard, Me., for a two weeks’ sojourn. 

Mr. and Mrs. William Slaiger are 
spending two weeks at South Yarmouth. 

The New York office of the Bugbee 
& Niles Co. is now located at 10 W. 
47th St. 

Henry Boeger and John Slade left 
last week for a stay at Onset on the 
Cape. 

Arthur Fournier has been recuperat- 
ing the past week with relatives in Con- 
necticut. 

Joseph Chabot and family left last 
week for Ocean Grove where they are 
enjoying a rest. 

Onset Beach down on the Cape is the 
scene of Herbert Rhodes’ sojourn for a 
couple of weeks. 

Arthur E. Carpenter, who is critical- 
ly ill at his home, 33 Ash St., is reported 
as being more comfortable. 

Mr. and Mrs. Lorenzo Sutherland and 
family are sojourning at Onset, where 
they have taken a cottage. 

Mr. and Mrs. Eustache Gagnon are 
enjoying a 10 days’ motor trip through 
Montreal and Quebec. 

James Wilson left last week for Phil- 
adelphia to visit a brother whom he had 
not seen for 30 years. 

Mr. and Mrs. John O’Donnell are in 
New York spending their time sight- 
seeing. 

Mr. and Mrs. Harry L. Norteman left 
last week for a couple of weeks’ stay 
at Lake Winnepesaukee, N. H. 

Mr. and Mrs. Clyde Barnhill are en- 
joying a visit with friends at Harwich- 
port. 

Mr. and Mrs. George Bagnall are 
making a two weeks’ automobile trip 
through Maine. 

Clarence Barrows, Edgar Sekowski 
and Joseph Borucinski are members of 
an automobile party that is sojourning 
in Canada. 

William Fisher and Charles Ebert 
were members of a party that left last 
week on an automobile trip to Niagara 
Falls and through Canada. 

Mr. and Mrs. Andrew Neuschuez and 
family left last week for Harwichport, 
where they have opened their summer 
home for the remainder of the season. 

Oscar A. Hillman of Oscar A. Hill- 
man & Co., left last week for an auto- 
mobile trip through northern New Eng- 
land and Canada. 

J. Noble Shaw, treasurer of the Paye 
& Baker Mfg. Co. and Mrs. Shaw have 
returned from a three weeks’ sojourn at 
Prince Edward Island. 

The Manufacturers’. Shops -nine de- 
feated the Mason Box Co. team by 
a score of 13 to 4 in a one-sided contest 
at the Columbia field the other evening. 








Hyman Abrams of the Scranton 
Jewelry Co., Scranton, Pa., arrived on 
the Berengaria Aug. 3, after making his 
annual buying trip to the diamond mar- 
kets in Amsterdam. 











Frank Wallace, alias “Gustin,” arrest- 
ed recently in Boston in connection with 
the theft of a jewelry case belonging to 
a Providence manufacturer, has decided 
to fight extradition to Michigan, where 
he is wanted by the police for an alleged 
part in the holdup of the Detroit News. 
Wallace last week was identified by De- 
troit witnesses as the man who manipu- 
lated the gun during the Detroit rob- 
bery. He was positively identified from 
among more than 100 persons brought 
before the witnesses by the police. 


A comprehensive survey by the Boston 
Better Business Bureau shows that 23 
per cent of the advertisers questioned be- 
lieve in cut price claims. The survey dis- 
closes, however, that sound reasons must 
be given for the reductions. Legitimate 
markdowns carry conviction with a great 
many. Comparative price statements, 
apparently, have the least weight of any 
of the features of advertising. The Bu- 
reau calls attention to the fact that the 
survey was made in metropolitan Bos- 
ton, where advertisers are generally con- 
servative in their comparative price 
claims. 

As briefly reported in a recent issue of 
THE JEWELERS’ CIRCULAR, the Massachu- 
setts Retail Jewelry Association has be- 
gun proceedings against three jewelry 
auctioneers. Two of these have been 
prevented from doing business. One auc- 
tion was closed when Louis Smith, secre- 
tary, found out that it was being run 
without the auctioneer having a license. 
The auctioneer later applied for a license, 
but the police refused to grant one. In 
Brockton Mr. Smith brought action 
against another concern, and presented 
evidence to the Board of Aldermen to 
show that the company was violating the 
auction law. The complaint was laid on 
the table. Meanwhile the auction is in 
operation. An auction in Fall River was 
closed on application by the association. 
In Boston the Better Business Bureau 
has entered opposition to granting a 
license to a man formerly proprietor of 
a jewelry store. 

Edward A. Bigelow was elected presi- 
dent of the E. Howard Clock Co. at a 
meeting of the directors last week. He 
succeeds Murray Cheever, resigned. 
Henry G. Bigelow was chosen clerk and 
a director, succeeding Harold C. Keeman. 
Charles T. Main, construction engineer, 
joins the board of directors. The last 
named has been a stockholder of the 
company ever since it started, many 
years ago. Mr. Bigelow, the new presi- 
dent, was for 25 years treasurer of the: 
company. He resigned from that posi- 
tion in 1925, but remained with the com- 
pany as a director. His son, Henry G. 
Bigelow, also resigned in 1925, he hav- 
ing been associated with the company 
for several years as assistant treasurer 
and clerk. He went into the oil business. 
The trade welcomes the return of Mr. 
Bigelow and his son to activity in the 
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business. The father has been a member 
and director of the Boston Jewelers’ 
Club for many years, and also most 
active in promoting its interests. 


3 


New England Notes 











Morris Schwartz, well known jewelry 
salesman of Beachmont, Mass., is pass- 
ing his annual vacation at Newport, 
R. I., this month. 

Claus Gelotte, manager of the John 
H. Derby, Inc., jewelry store, Old Cam- 
bridge, Mass., has returned from two 
weeks visit on Cape Cod. 

David Dickson, retired merchant, died 
recently at his home, 13 Pearl St., Clin- 
ton, Mass., following an illness of heart 
disease, aged 66 years. His son, Albert 
E. Dickson, conducts a jewelry store in 
Clinton. 

The Waltham Watch Co., Waltham, 
Mass., which closed its plant on June 15, 
for the annual vacation has reopened 
with a full force of employes at work. 
This suspension of operations has been 
the largest for 15 years, the annual 
vacation at the plant in recent years 
having been two weeks. 

The Bourque Jewelry Co., Inc., Hol- 
yoke, Mass., has been granted a charter 
of incorporation by Secretary of State 
Frederick W. Cook. The new firm is 
authorized to manufacture and general- 
ly deal in jewelry of all kinds. The 
capital is $25,000, and the incorporators 
are Cornelius J. Crean and A. G. Potvin 
of Holyoke, and Arthur J. Bathazard of 
Springfield. 

James L. Morrill, 52 years old, died 
recently at his home, 22 Winter St., 
Milford, Mass., following an illness of 
heart disease. He had lived in Milford 
for many years and was a jeweler by 
trade. Mr. Morrill is survived by three 
brothers, John of Attleboro, Edward of 
Detroit, Mich., Harry of Winstom-Salem, 
N. C.,.and also by one sister, Mrs. James 
J. Connors of Bancroft Ave., Milford. 


The jewelry store of Harry I. Cohen, 
163 Front St., Worcester, Mass., was 
broken into recently and five or six 
revolvers and a quantity of ammunition 
were taken. The patrolman on the beat 
discovered the break. The thieves en- 
tered through a skylight and left by the 
rear door which they neglected to close. 
Detective Lieuts. Maurice A. Kelliher 
and John A. Kerwick were assigned to 
the case. 

A rather unique window display at 
Lilley’s jewelry store, Milford, Mass., 
has caused considerable favorable com- 
ment on the part of the town’s younger 
generation. The window has been at- 
tractively decorated by L. Blaine Libbey, 
Jr., son of Mr. and Mrs. L. Blaine 
Libbey, with materials of Juvenile in- 
terest. Miniature iron soldiers, railroad 
stations, trains, automobiles, churches, 
and schools are included in the articles 
that are arranged in clever fashion to 
attract the youthful eye. 

A wedding of much interest was that 
of Miss Eva Maude Earle, daughter of 
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Mrs. Lucy Earle, and sister of Mrs. Mil. 
ton Fish of Uxbridge, Mass., to Dr, 
Stephen L. Taylor of Sherrill, N. y, 
recently at the Baptist parsonage rey 
Uxbridge. She is a graduate of the 
Colorado Teachers’ College and _ has 
taught at the Junior High School at 
Pomona, Cal., and later had classes at 
the Matsuyma College, Japan. Dry, 
Taylor is resident physician for the 
Community Plate Silverware Co., in 
Oneida, N. Y. 

An unusual distinction for a Wake. 
field, Mass., citizen has just been ae. 
corded Edward E. Oakes of 294 Albion 
St., corner of Green St., Stoneham, 
Mass., whose occupation is that of artist- 
jeweler. His excellent work in his 
chosen line has won for him an appoint- 
ment from the Tiffany Foundation, 
which gives him the privileges of eight 
weeks residence at the beautiful estate 
of Louis Tiffany at Oyster Bay, L. I, 
where he will continue his study of 
jewelry, beginning Aug. 1. Mr. Oakes 
is already well known as one of the 
most successful artist-jewelers of the 
country through his work with the Bos- 
ton Society of Arts and Crafts, where 
he is a member of the board of directors. 
He also has the distinction of being one 
of the very few living jewelers whose 
work has been purchased by the Metro- 
politan Museum in New York for its 
permanent collection. Mr. Oakes owns 
and occupies the attractive California- 
style bungalow which is situated at the 
high point of land on the Walefield- 
Stoneham line, which has attracted much 
attention since its construction several 
years ago. Mr. Oakes is a member of 
Golden Rule Lodge, A. F. & A. M., and 
Reading Royal Arch Chapter. 








Canada Notes 


E. M. Dinkel, jeweler, Hamilton, Ont., 
has removed to Kitchener, Ont. 


Imports of unset diamonds into 
Canada during the 12 months ending 
June were valued at $3,023,367, as com- 
pared with $2,637,518, during the pre- 
vious 12 months. Imports during June 
were valued at $240,726. 


The Hirons-Coupland Silverware Co, 
Ltd., Winnipeg, Man., has been incorpo- 
rated with a capital of $100,000 and 
1500 shares of no par value, to carry on 
business as silversmiths, goldsmiths and 
jewelers. The incorporators are: John 
Coupland, Robert D. Guy, Charles W. 
Chappell and others. 

Out-of-town jewelers calling on the 
Toronto trade recently included: R. J. 
Rutherford, Fergus; H. B. Rosevear, 
Port Hope; N. J. Alteman, Brampton; 
G. N. Counter, Simcoe; R. N. Bassett, 
Oshawa; Mrs. Blakey, Trenton; A. 
Marchand, Tottenham; R. Barker, Lea- 
mington; all Ontario. 











Silver, glassware and china used in 
the Model Home shown recently at In- 
dependence, Kan., were from the Marvin 
I.. Truby jewelry store. 
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Robert Bers, jeweler, W. Baltimore 
St. and members of his family are 
sojourning at Atlantic City. 

Irving Samuels, son of Oscar Samuels, 
of J. Engel & Co., is spending his vaca- 
tion at Camp Menatoma, Kent Hill, Me. 


B. J. Prissman and J. J. West of the 
selling force of Max Kohner have left 
Baltimore for business trips to Virginia 
and other southern States. 


Mr. and Mrs. William Hoyer, the 
former a jeweler on Aisquith St., are 
traveling by motor in Canada and north- 
ern New York State. They expect to 
be gone about 10 days. 

After spending six weeks touring Cali- 
fornia and other southwestern States 
on a pleasure trip, R. B. Kibler, jeweler, 
has returned to his business on Green- 
mount Ave. 

Mr. and Mrs. Max Kohner have gone 
to Atlantic City where they will remain 
until September. Emanuel and Ferdi- 
nand Kohner will direct the Kohner 
business during the absence of their 
father. 

Mr. and Mrs. Philip Hoffer, Fayette- 
ville, N. C., who have been on a motor 
tour in Pennsylvania, stopped here for 
a day or two. Mr. Hoffer visited friends 
at J. Engel & Co. He is connected with 
Egelston & Co. at Fayetteville. 

G. N. Stieff, president of the Stieff 
Co., accompanied by Mrs. Stieff has gone 
to Atlantic City, where they will spend 
several weeks. On his return Mr. Stieff 
will shape final plans for the opening of 
the new Stieff store in Richmond, Va. 


Leon J. Engel, of J. Engel & Co., has 
returned from a business trip to the 
Eastern Shore of Maryland. Mr. Engel 
declared that there is little chance in 
conditions on the Shore, but that the 
outlook for fall trade is reasonably 
promising. 

Abe Levy, who was engaged in the 
jewelry business in Macon, Ga., for a 
number of years, visited friends in the 
wholesale trade here this week. Mr. 
Levy now has one of the leading jewelry 
stores in Lakeland, Fla. Mr. Levy de- 
clared that Florida is “coming back” 
and that business conditions throughout 
the State are improving. He combined 
business with pleasure while here. 

Special vaults are to be built in the 
Park Bank building, Lexington and 
Liberty Sts,, in the center of the gen- 
eral jewelry district, for the especial use 
of jewelers who have their offices and 
salesrooms in the building. Improve- 
ments to the building will cost approxi- 
mately $250,000. Vaults for jewelry 
will be so arranged as to benefit jewel- 
ers. Among jewelers occupying offices 
in the building are Carl J. Doederlein 
and Harry A. Jacobi. 

J. S. Kreeger, Chestertown, Md., for 
many years one of the leading jewelers 
of his town, was in Baltimore recently 
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visiting his friends. Mr. Kreeger de- 
clared that business conditions on the 
Eastern Shore are beginning to show im- 
provement. Mr. Kreeger declared that 
the building of the new 20-mile bridge 
across of the Chesapeake Bay, plans for 
which have been approved finally by the 
War Department, will constitute a great 
trade link between the Eastern Shore and 
Baltimore. 

A meeting will be held next week at 
which definite plans will be made for 
the cooperative advertising campaign of 
Baltimore jewelers. Considerable prog- 
ress has been made since the matter was 
brought to the attention of the jewelers 
of the city, and it is believed that an 
important announcement will be made 
by members of the committee who have 
the matter in charge. A number of sub- 


jects pertaining to the campaign are now . 


being clarified. Every effort will be 
made to see that the financial ends of 
the campaign are proportioned accord- 
ing to the amount of business transacted 
by each individual firm. 


General regret was felt here this week 
over the death of Julius M. Goldenberg, 
Baltimore and Washington merchant, 
who died suddenly at his home in the 
Mayflower Apartments, Washington, July 
31. Mr. Goldenberg’s store had one of 
the largest general jewelry departments 
of any department store in the South, 
it is said. Mr. Goldenberg less than two 
years ago married Miss Kathryn Rior- 
dan of Baltimore. He was 52 at the 
time of death. The will of Mr. Golden- 
berg, filed here this week, left the widow 
$200,000 outright, valuable jewelry and 
personal effects, and real estate in Vent- 
nor, N. J. Many bequests were made 
to relatives and to various charitable or- 
ganizations. 

Definite plans are taking shape for 
the jewelers’ advertising campaign along 
cooperative lines for the jewelers of 
Baltimore. Members of the executive 
committee have had several meetings 
and it is probable that steps will be 
taken within a week or two toward de- 
finite action. Many suggestions have 
been received as to the mode of pro- 
cedure in handling the campaign. The 
chief issue is that the retail jewelers 
receive direct benefit from the campaign, 
it is said. In order that this end is 
attained it will be necessary to see that 
the funds are directed to the most pro- 
ductive advertising channels. News- 
paper, billboard and street-car adver- 
tising are being considered as the most 
effective manner of driving in ideas and 
obtaining results from the buying public. 








Police are searching for a woman who 
bought a ring from the Stein Jewelry 
Co., Toledo, Ohio, making a small down 
payment. When the next payment came 
due, S. B. Stein wrote to the address 
given him, reminding the purchaser of 
her obligation. She denied having 
bought the ring and Stein asked the 
police to find the woman who had used 
her name to get the diamond which was 
valued at $87.50. 
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Nashville, Tenn. 


TRADE CONDITIONS 


Nashville jewelers report that while trade 
had been a little quiet in the first part of 
the summer, it had developed considerably 
despite hot weather and indications point to 
a better summer and perhaps more auspici- 
ous autumn trade than usual. The larger 
stores are showing in many instances elabo- 
rate window displays of silverware. In 
Nashville are to be seen some of the most 
elaborate windows in the South. 





John H. Coles, Jr., is now manager 
of Sam Small Jewelry Co., 627 Church 
St. 

Harry D. Jacobs has acquired the re- 
tail jewelry store at 8 Arcade, since the 
death of its founder. 

Nathan B. Shyer, veteran head of N. 
B. Shyer Jewelry Co., 245 Fourth Ave. 
N., is at present in Atlantic City, N. J., 
on his vacation and returns home 
Sept. 15. 

The larger jewelry stores during July 
and August are observing 1 p. m. for 
the closing hour on Saturday and 4 and 
5 p. m. on week days. Quite a few of 
the retail jewelry stores are open how- 
ever on Saturday until 6 p. m., and some 
of them as late as 9 p. m. 

Jas. Cayce of the B. H. Stief Jewelry 
Co., 616 Church St., corner Capitol 
Boulevard, is just back from Minne- 
apolis, Minn., where he attended the 
Rotary convention. He has also at- 
tended several of the State retail jewel- 
ers’ conventions this summer. C. B. 
Cayce with the house has just returned 
from New York city where he made 
selections for the autumn and winter. 
Mrs. Thrower of the Gift Shop at B. H. 
Stief Jewelry Co. is attending the Gift 
Shows at Chicago this week. 








Jacksonville, Fla. 





Collections with installment houses are 
reported as fair by W. G. Ferrell, presi- 
dent of the Ferrell Jewelry Co. 

A. O. Jenkins, president of the Duval 
Jewelry Co., was host to his employes 
on an outing up the river on the electric 
ferry Jackson one night last week. A 
picnic lunch was served and dancing on 
deck was enjoyed until midnight. Mr. 
Wells of the firm had charge of the 
arrangements. 

Shad & Tucker have completed mov- 
ing operations and are now located in 
their new store at 113 W. Forsyth St. 
The new location is in the midst of the 
banking district and also within a half 
block of the post office. Mr. Tucker is 
highly pleased at the increased business 
he is enjoying since making the move. 

C. M. Fuller, vice-president of Green- 
leaf & Crosby Co., visited the Gorham 
convention at Providence and is now 
traveling in Alaska. He is expected 
home within a couple of weeks. F. L. 
Steele of the same concern leaves for 
his vacation this week and expects to 
tour the State by motor, going down the 
East Coast and crossing the State over 
the Tamiami Trail. 
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Beauty That Endures 


Cs eecana SILVER is so obviously something 

that one buys for a lifetime that the finest and 

- most-appreciated designs are those which have 
endured through generations. 
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f @ So in ‘‘Treasure.’’ Here is an array of authentic 
f period styles, fashioned in the spirit of today, with 
f F which one can live for years and never tire of their 
i charm and grace and beauty. 

i Patterns which the Jeweler can recommend to his 
j customers with ose agen satisfaction and confi- 
dence—designs which will hold his customers’ 
i admiration and interest. 
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continue so for years to come. 
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Editorials 





No Maai RECENT re- 
; rh a 200 A plevin suit 
‘ tae o in New York 
‘‘Memorandum 


which was given 
wide publicity in the daily press has 
brought from our subscribers a num- 
ber of inquiries relating to the ‘“mem- 
orandum” contract and the rights of 
the jeweler (who has entrusted such 
articles on “memorandum” to a cus- 
tomer) to recover from a third party 
to whom they may have been sold or 
pledged. It is evident from these in- 
quiries that the retailers are not as 
familiar with the laws relating to this 
form of contract as are most of our 
wholesalers and manufacturers, and 
many seem to have the idea that there 
is some magic in the name “memo- 
randum” that protects them, even 
while the transaction is actually a 
sale. Several of the incidents cited to 
us in these inquiries as coming under 
so-called “memorandum” transactions 
were clear-cut sales and the jeweler 
who parted with his merchandise to 
customers under these conditions has 
no recourse except in the way of a 
civil suit against his customer. He 
has no right to proceed against the 
third party in whose possession the 
goods have eventually come. 

The mere fact that the jeweler calls 
a transaction a “memorandum” offers 
him no protection at all if he actually 
makes a sale. It is the conditions or 
circumstances surrounding the trans- 
action and not what the seller may 
call it that determines its status be- 
fore the courts. 

A transaction cannot be a “memo- 
randum” and a sale at the same time. 
“Memorandum” is known legally as 
bailment, a condition whereby mer- 
chandise is entrusted for a _ specific 
purpose and title remains in the orig- 
inal holder and does not pass to the 
person into whose possession the mer- 
chandise comes. The conditions of the 
“bailment” are limited by the contract 
made between the parties. Experience 
has shown the jewelry trade the safest 
form of memorandum contract, as far 
as protecting title as against an out- 
side or third party is a simple sen- 
tence to the following general effect: 

“It is agreed that the goods 
described below are the property 
of ‘A. B.’ and are entrusted to 
‘X. Y.’ for the purpose of inspec- 
tion and are to be returned to 
‘A. B.’ on demand.” 

This should be signed by the party 
who takes the merchandise. Under 
such contract the owner “A. B.” in no 
way parts with title to the goods nor 


does he permit the bailee, “X. Y.,” to 
sell, mortgage or pledge them. ‘“X. 
Y.” not having title cannot give title 
to a third party. If “X. Y.” con- 
verts them to his own use “A. B.” has 
the right to recover his property no 
matter in whose hands it may be. 

To modify the simple contract by 
clauses covering certain contingencies 
often weakens it or changes the status 
of the transaction. In most instances 
of this kind that have come to our at- 
tention, such modification has changed 
the transaction from a memorandum 
or bailment to a conditional sale and 
sometimes to an out-and-out sale in 
which title immediately passes from 
the jeweler to the party getting the 


merchandise. 
NE of the 
() most impor- 
tant of the 
questions discussed 
at the recent convention of the Geor- 
gia Retail Jewelers’ Association was 
the old problem of free engraving, 
which has been considered from time 
to time at various state and national 
gatherings, and it is refreshing to 
note that the retail jewelers of Geor- 
gia are abandoning this time-worn 
“something far nothing” policy and 
are setting an example to other jewel- 
ers by making a legitimate charge for 
their work. 

In no other line of business are 
services which require anything like 
the time or skill necessary to do en- 
graving offered to the public gratis, 
and why the custom, established years 
ago on the theory that it helped to 
create sales, has not been put in the 
discard by every retail jeweler in the 
United States is hard to understand. 

When the jeweler takes his automo- 
bile to a garage he does not expect 
that he will receive free service sim- 
ply because he buys his gas and oil 
there. Instead, he pays for all the 
work that is done on his car and goes 
away Satisfied if the work done is 
satisfactory. 

Times have changed since the jewel- 
er first began to do free engraving, 
free inspection of gems, free resetting 
of stones that have worn loose, and 
similar work which customers have 
come to expect simply because it was 
offered to them and the jeweler has 
been willing to do this work without 
pay. With the increase in rents, 
wages and cost of materials, the jewel- 
er can ill afford to continue the prac- 
tice, and why should he? 

The plan being adopted by progres- 
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Jewelry Dealers, 
Everywhere 


Cross & Beguelin are reorganizing their business. 


While in the process of change, every item of stand- 
ard merchandise in regular stock is retagged with 


a real bargain price. 


Diamonds, loose and mounted 
Watches 
Gold and gold-filled jewelry 
Watchmakers’ Supplies 
Clocks 
Pyralin 


in huge quantities are destined for immediate trans- 
fer from our cases to yours at a figure that will net 
you unprecedented profit on these items. 


Cross & Beguelin have a background of 65 years 
of uninterrupted service on high-grade jewelry 
merchandise and materials. The merchandise in 
this sale likewise has its history of worth and value. 
And this sale comes just right for your Christmas 


buying! 
A post card will do for our selection package. 
CROSS & BEGUELIN, 


15 Mammen LANE 
New York 
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sive jewelers of charging for engray- 
ing and similar work is spreading, 
and this is an encouraging fact. In 
some localities jewelers started the 
charge by doing only a limited amount 
of engraving free, gradually reducing 
the amount to one letter and later en- 
tirely abandoning the policy. If the 
jeweler who now does free engraving 
feels that to break away from a long 
established custom abruptly will hurt 
his trade, he can follow the plan out- 
lined and eventually get a return for 
all his services. 





implifi vo. may 
ween ee: be the spice 
of life, but 


Help Industry manufacturers and 


distributors are beginning to look 
upon unnecessary variety as the cause 
of diminishing profits and direct loss, 
particularly when this applies to 
styles and designs, sizes or diversifi- 
cation of lines of merchandise carried. 
In the course of a report just ren- 
dered by Roy M. Hudson, assistant 
director in charge of Commercial 
Standards, Bureau of Standards, at 
Washington, D. C., telling of the ac- 
tivities of the Division of Simplified 
Practice, he says “that a growing 
recognition is evident among manu- 
facturers generally that a fertile 
source of hidden profits is to be found 
in the elimination of excessive variety 
in the goods offered the public. Lines, 
items, sizes, types, styles, or models, 
even brands for which there is little, 
if any, demand, are being dropped in 
favor of items, etc., that enjoy a bet- 
ter turnover in response to sustained 
or fairly continuous demand. The 
resulting concentration of manufac- 
turing and selling effort on stocks 
thus simplified is yielding tangible 
benefits, such as smaller inventory in- 
vestments, better turnover, lower 
costs, better service, and _ better 
profits.” 

Furthermore, he says that “distrib- 
utors, wholesale and retail, are find- 
ing they can apply simplification to 
their own stocks, as manufacturers 
have been doing for some years past, 
and with similar benefit. This is in- 
dicated in the increasing number of 
instances coming to light of jobbers 
and merchants who have applied sim- 
plification successfully and profitably. 
As the experience of those who have 
benefited from this form of waste- 
elimination effort becomes more gen- 
erally known, other distributors are 
evidently taking hold of the idea. 
That more of them are testing its ap- 
plication in their establishments, or 
seriously considering doing so, is re- 
flected in the steadily increasing num- 
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Harry Conovitz, Flushing, L. I., re- 
turned recently from an automobile trip 
through the Adirondack Mountains. 

The business of Sigmund Drucker, 
jeweler, Brooklyn, was incorporated at 
Albany, N. Y., last week with a capital 
of $10,000. 

J. Irwin Shaw of the Hamilburg Shaw 
Corp., manufacturer of rings, 8 W. 30th 
St., is at the Jewelry and Allied Trades 
Show at Chicago. 

Julius Raunheim, dealer in pearls, 527 
Fifth Ave., sailed for Europe, Aug. 1, 
on the Aquitania, going abroad on a 
business and pleasure trip. 

Joseph Avvocato and E. Tuch, mem- 
bers of the firm of Avvocato & Tuch, 48 
W. 48th St., sailed on the Leviathan 
Saturday to visit the European markets. 
They expect to return on Oct. 4. 

A meeting of the creditors of the 
Happy Jewelry Co., now in bankruptcy, 
was held Aug. 3 at the offices of Gold- 
man & Frier, 15 Maiden Lane. At this 
time all creditors agreed to accept a 
settlement of 20 per cent cash. 

Jack Sacks, representing A. Suderov, 
manufacturing jeweler, 71 Nassau St., 
left July 31 for a five weeks business 
trip and while away will call on the 
wholesalers throughout the entire Mid- 
dle Western territory. 

George Frey, representing A. L. Lind- 
roth & Co., left last Sunday evening on 
a business trip which will include Buf- 
falo, Detroit and cities in that vicinity. 
Mr. Frey expects to return to this city 
within two or three weeks. 

Otto Wormser, president of the Na- 
tional Jewelers Board of Trade, has re- 
turned to this city after a three weeks’ 
sojourn. Mr. Wormser was at Murray 
Bay, Canada, and also spent some time 
in the Adirondack Mountains. 

Burglars entered the jewelry store of 
Simon Savoy at 512 Bergenline Ave., 
Union City, N. J., one night recently, 
and escaped with a considerable amount 
of loot, the value of which is unknown. 
Entrance to the place was gained by 
forcing a rear window. 

William Lester of the Nov-e-line Mfg. 
Co., manufacturer of watch cases and 
jewelry, 1650 Broadway, has gone to 
Chicago where he is in attendance at his 
company’s exhibit at the Jewelry and 
Allied Trades Show at the Hotel Sher- 
man. 

The office of Morris Katz at 68 Nassau 
St., was closed on Monday, July 30, due 
to the death of his mother, Mrs. Dora 
Katz at the Home of the Daughters of 
Jacob on Sunday, July 29. Mr. Katz 
wishes to thank his friends for their 
many condolences. 


THE 


JEWELERS’ CIRCULAR 





The Silverware Wholesalers’ Associa- 
tion, Inc., held an interesting meeting 
and dinner at the Hotel Astor on Tues- 
day, July 31. The association is making 
rapid progress in accomplishing its ob- 
jects. The present officers are: William 
Aisenstein, president; George B. Mahler, 
secretary; and Louis Levine, treasurer. 

Friends of Arthur Essing, assistant 
secretary of the Jewelry Crafts Associa- 
tion, are receiving cards which state that 
his tour throughout Europe becomes in- 
creasingly interesting. Only recently he 
joined the large crowds which throng 
about the festival at Salzburg. Mr. Es- 
sing plans to return about the end of 
September. 

Harry Paley, advertising manager of 
Gem Creations Publishing Co., is at the 
Chicago Jewelry and Allied Trades 
Show, where he will show the latest de- 
signs in jewelry featured by Gem Crea- 
tions and also explain how to increase 
sales for fall business by direct mail 
advertising. He will also visit St. Louis, 
Cincinnati, Cleveland, Buffalo and 
neighboring towns. 

The Jewelry, Leather and Fancy 
Goods Salesmen’s Association is one of 
the organizations backing the movement 
sponsored by the National Traveling 
Salesmen’s Foundation to raise a fund 
for the purpose of erecting a home and 
hospital for aged, infirm or indigent 
salesmen. The home is to be erected at 
Winston-Salem, N. C., where the organi- 
zation has acquired a 1000-acre plot of 
desirable and valuable land. 

William Emer, against whom an in- 
voluntary petition in bankruptcy was 
filed July 16, is offering creditors 25 per 
cent net in full settlement of claims 
against him. This sum is to be paid 
as follows: Twenty per cent cash, and 
five per cent in a promissory note in- 
dorsed by David Litzky, 147 W. 35th St., 
dated Dec. 28, 1928. At a meeting held 
last Thursday, a resolution was passed 
to the effect that the business be con- 
tinued. i 

Many concerns in the Maiden Lane 
district, this city, have decided to close 
their offices all day on Saturdays dur- 
ing the month of August and on Sept. 1. 
The movement is in keeping with a cus- 
tom established a year or more ago by 
other houses in and out of the trade and 
which is gaining favor each year 
throughout the country. The following 
downtown concerns have joined the Sat- 
urday closing movement: N. H. White & 
Co., Enos Richardson & Co., Squire & 
Bradnac, M. F. Welsh, Beyer & Rohr- 
bach, M. Ulrich, L. M. Sachs, 21 Maiden 
Lane; Larter & Sons, D. D. Brokaw & 
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Sons, Sloan & Co., J. R. Wood & Sons, 
Solidarity Watch Case Co., A. L. Brown, 
Roy Watch Case Co., W. J. Ward Co., 
B. Strauss, J. F. Curtis, J. F. Newman, 
Inc., Ketcham & McDougall, Espositer 
Varni Co., Jewelers Security Alliance, 
Kent & Woodland, Henry Ginnel & Co., 
15 Maiden Lane; Link & Angell, 13 
Maiden Lane; Crossman & Co., Edmond 
E. Robert, Inc., Cooper & Forman, 
Charles S. Crossman & Co., Louis Weigel, 
3 Maiden Lane; Wm. E. Ward, 2 Maiden 
Lane; Harry Meyer, S. Kavee, 6 Maiden 
Lane; Abbey-Waas, 49 Maiden Lane; 
Emil Junge, J. W. Richardson & Co., 
1 Maiden Lane; Bates & Bacon, D. F. 
Briggs, and Union Plate & Wire Co., 
9 Maiden Lane; Wm. T. Schneider, 
Freudenheim Bros., 170 Broadway; 
Aisenstein-Woronock & Sons, 22 El- 
dridge St.; A. Sabin & Sons, 20 East 
Broadway. If other concerns desire to 
add their names to this list, they should 
communicate with H. H. Dillingham of 
N. H. White & Co., 21 Maiden Lane. 


A glimpse of a well printed business 
card bearing the name “J. L. Browne” 
and giving his occupation and address 
as dealer in “diamonds, pearls, precious 
stones and platinum jewelry, Suite 435- 
436, 15 Maiden Lane, New York,” has 
led the owners of that building to be 
on the lookout for a man whose actions 
have started inquiries. According to 
the superintendent of the building, “J. 
L. Browne” is not a tenant of the Silver- 
smiths’ building and furthermore there 
is no Suite 435-436 as appeared on the 
card. The telephone number, Cortland 
0496, as printed on the card, is the call 
number of a lawyer at 41 Park Row, 
who has received several requests for 
“Mr. Browne,” but he is unknown to 
the attorney. The first intimation that 
“Mr. Browne” was claiming 15 Maiden 
Lane as his business address, came to 
Claud Benedict, superintendent of the 
building, when a woman inquired for the 
supposed jewelry and diamond dealer. 
The woman was informed that “Browne” 
was not a tenant but she insisted there 
must be some mistake and then showed 
Mr. Benedict a card given to her by 
“Browne.” She refused to relinquish the 
card and furthermore would not tell 
where or how she met “Browne.” The 
woman did, however, state that the man 
was middle aged, well educated and of 
pleasant appearance. He is also said 
to be a linguist, speaking five different 
languages, and has an impressive man- 
ner. No complaint has been made to the 
police but employes and tenants of the 
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CHATHA M Over One Hundred Years the Jewelers’ Bank 


* etx A Bank’s Best Friend 
2, Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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TRust COMPANY | We Welcome New Business 
Main Office—149 Broadway 
Capital, Surplus and Branches—Battery to the Bronx 
Undivided Profits over _.. 
Rags al Resources Over a Quarter of a Billion Dollars 
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THE STATE BANK 


AND TRUST COMPANY 


376 Grand St. 
NEW YORK 
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SALMON P. CHASE, Secretary of the Treasury under LINCOLN 


Permanent Trust Service 
" Always on duty 
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H. C. RICHARD, President 


5 That National Bankshave © Through our Trust De- 
pl complete trust powers is partment, we serve in- ff 
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Banking Service for the Jewelry Trade 


\ \ JE offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 







MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 


81 Fulton Street, New York 
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Silversmiths’ building are on the alert 
and are anxious to ask the man a few 
questions. 

The Norman Watch Co. has removed 
from 321 Broadway to larger and more 
convenient quarters at 116 Nassau St. 

Victor A. Picard, 7 W. 45th St., re- 
turned to this country last week on the 
France after a visit to the European 
markets. Mr. Picard was abroad for six 
weeks. 

Cyrus Price, of Shiman Bros., 234 W. 
39th St., left for the European diamond 
markets on a purchasing trip last Sat- 
urday, sailing on the Leviathan. Mr. 
Price will be away about six weeks and 
will visit the markets of Paris, Antwerp 
and Amsterdam. 

David Rothschild, diamond importer, 
48 W. 48th St., has returned from 
abroad after a two months’ sojourn in 
the diamond markets of Europe. At the 
conclusion of his business trip, Mr. 
Rothschild was joined by his family, and 
together they passed several weeks in 
various continental resorts. 

Miss Martha S. Wittnauer, president 
of the A. Wittnauer Co., 402 Fifth Ave., 
has just returned on the steamer New 
York from her yearly trip to Europe. 
As usual, she visited the Longines fac- 
tory, now working to its full force tak- 
ing care of unusually large orders. Miss 
Wittnauer also visited her Agassiz 
factory. 

Margaret S. Logan, jewelry designer, 
56 East Ave., Middletown, N. Y., filed a 
voluntary petition in bankruptcy in the 
United States District Court, this city, 
last Monday. Liabilities are listed at 
$5,947, and the assets at $370. These 
assets include: stock in trade, $200; 
household goods, $150; and debts, due on 
open account, $20. Among the largest 
unsecured creditors are: John D. Pre- 
toro, $278; Max Hartman & Simon, 
$322; Artistic Novelty Co., Inc., $941; 
Modern Ornament Works, Inc., $4,368. 

The Jewelry, Leather and Fancy 
Goods Salesmen’s Association will hold 
its semi-annual business meeting at the 
organization’s headquarters in the Wal- 
dorf-Astoria Hotel next Monday eve- 
ning. At that time several matters of 
vital importance will be presented to 
the members for their consideration. 
After the session adjourns, the members 
will enjoy a buffet luncheon. On Thurs- 
day evening, Aug. 16, members and 
their friends will journey to Sheepshead 
Bay where they will enjoy their annual 
shore dinner at the Beau Rivage. 

A warning is being issued to the 
jewelry trade, particularly in this city, 
against the operations of a crook who 
it has been learned, stole a ring worth 
$750 from a Fifth Ave. store during the 
past week. The man, it is reported, 
came into the Fifth Ave. establishment, 
and asked to be shown some diamond 
rings. It was not until after he left 
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that the loss was discovered. He is de- 
scribed as being between 50 and 55 years 
old, standing about five feet eight 
inches tall and weighing about 165 
pounds. He has gray hair, gray stubby 
mustache and speaks with a slight 
foreign accent. The man has a pleasant 
manner, wore a gray suit, Panama hat, 
and carried a yellow cane. Any infor- 
mation as to the whereabouts of this 
man should be sent to Captain “Matt” 
Stratton, of the Jewelers Cooperative 
Bureau, 535 Fifth Ave., this city. 

It was reported on Tuesday that the 
District Attorney’s office expects to pre- 
sent evidence to the grand jury in the 
case involving the gems seized several 
weeks ago from Harry Winston, 527 
Fifth Ave., on a writ of replevin ob- 
tained by the John Wanamaker store. 
No information as to whom the in- 
vestigation would be directed against or 
who may be named in any indictment 
which will be sought could be obtained. 
As reported in these columns in pre- 
vious issues, the jewelry involved was 
secured from the Wanamaker concern 
by Mrs. M. J. Leslie who claimed to 
be acting as agent for Mrs. I. Emerson, 
wealthy Baltimore woman. The jewels 
were later sold to Mr. Winston, who 
asserts that be acted in good faith when 
he purchased the jewelry and for this 
reason will fight the replevin action 
started by the Wanamaker house. 

The Better Business Bureau of New 
York City has been meeting with marked 
success in inducing at least one jeweler 
to change his form of advertising which 
the organization believed was mislead- 
ing. Watches and diamonds were the 
items involved in the controversy which 
the Bureau contended were misrepre- 
sented in the concern’s advertising. The 
Better Business Bureau also announced 
that acting on complaints of the Retail 
Jewelers’ Association of New York, Po- 
lice Commissioner Joseph Warren re- 
cently took action against several auc- 
tion sales being conducted in this city. 
These sales, two of which are on Broad- 
way in the 40’s, one on Sixth Ave., and 
two others on 42nd St., had been con- 
ducted at night in violation of the auc- 
tion law, which requires all auction 
rooms, with certain specific exceptions, 
to close at sundown. Beginning June 
26 all these auction rooms stopped sell- 
ing before the official hour of sundown 
and closed in compliance with the law. 








Scrolls and spirals are among the new 
motifs that Paris artists are using in 
jewelry. A single heavy strand of gold, 


yards long, may be wound and inter-. 


wound into circles and scrolls to form a 
bracelet that barely reaches around one’s 
wrists. Smaller spirals are placed end 
to end to make a flat choker, with pend- 
ant earrings to match. Always in dul! 
gold, these spirals take other forms, two 
large size flat spiral motifs for a buckle 
on a dress; a single one, measuring fully 
two inches across, used as a brooch and 
placed at the base of a V-shaped neck- 
line; another single spiral the lone orna- 
ment on a large-brimmed felt hat. 
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ber of inquiries regarding simplifica- 
tion, inventory control, etc., coming 
into the Department of Commerce. 
These inquiries cover all kinds of re- 
tail businesses.” 

Strange as it may seem, he goes on 
to say, interest among consumer 
groups is also developing at a rapid 
rate and individual consumers are be- 
coming better acquainted with the 
wastes which result from “over-diver- 
sification” in the industry and getting 
acquainted with the invisible tax they 
pay on their purchases due to this 
condition. This is shown in the in- 
crease in inquiries which the Depart- 
ment of Commerce is receiving from 
the consumer element of the popula- 
tion. 

The work of the Division of Sim- 
plified Practice of the Bureau of 
Standards is proving more and more 
valuable to the industries of the 
country as it progresses, for it is serv- 
ing the manufacturer, producer and 
consumer alike and saving millions of 
dollars that were formerly thrown 
away in unnecessary duplication of 
lines, styles, sizes, etc., of merchan- 
dise. As noted last week, during and 
up to the end of the second quarter 
of 1928, 95 simplication programs 
have been put in operation in differ- 
ent industries in cooperation with the 
officials of this division of the De- 
partment of Commerce. What the 
principle of simplification has done 
in the silver industry in limiting of 
new patterns and standardization of 
pieces is already known to the jewelry 
trade, but it is possible that similar 
work may be applied effectively in 
other parts of our industry to the ad- 
vantage of manufacturer and distrib- 
utor alike. 

Those interested in the subject can 
obtain full information by addressing 
the Division of Simplified Practice, 
Department of Commerce, Washing- 
ton, D. C. 











Marker & Feagan are at present con- 
ducting an auction sale at Denver, Colo., 
for the Leo Lowenheim Jewelry Co. Mr. 
Lowenheim, after 30 years in the same 
location, is moving Aug. 10 to 720 16th 
St. 

Joseph I. Schwartz, local jeweler, has 
on display an emerald cameo which is 
said to have been carved for Napoleon. 
The carved likeness is that of Julius 
Caesar. The artist was Henri August 
Burdy. Mr. Schwartz obtained it from 
a New York importer. 
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NATIONAL PARK BANK 


Banking 

In All Its Branches 

and Travelers 
Credit issued; Correspondents 
in all principal Cities in the 
World. Foreign Exchange 
bought and sold. 
and Personal Trusts; Safekeep- wis Cass Ledyard, Jr 
ing of Securities; Collection of 
Investment Service 


Commercial 
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CAPITAL, SURPLUS and 
UNDIVIDED PROFITS, $35,000,000 
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of NEW YORK 
214 BROADWAY 


Uptown Branches 
Park AVENUE AND 46TH STREET 
SEVENTH AVENUE AND 32ND STREET 


To Be Opened in 1928 
Madison Avenue and 26th Street 
Broadway and 74th Street 

e 


DIRECTORS 


Charles Scribner 
5 Richard Delafield 
Francis R. Appleton 
Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 
om G. — 
illiam Vincent Astor 
Cor porate oseph D. Oliver 
David M. Goodrich 
Eugenius H. Outerbridge 
Kenneth P. Budd 
Frank L. Polk 
George M. Moffett 
James Forrestal 
Charles S. McCain 
Thomas I. Parkinson 
a Harvey C. Couch 


Safe-Deposit 











EARRINGS 
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SPECIALTY 


WITH 


“SCHLESINGER & KRAUSS, Inc. 
24 DEY STREET NEW YORK 


EST. 1906 
JOBBERS ONLY 


Chicago Office 
Maurice Weiss, 31 North State St. 
Dearborn 4314 

















The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 


Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 








Refraction and Motility 
of the Eye 


With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
of Diseases of the Eye in the New York Post-Graduate 
Medical School and Hospital, etc. 122 Illustrations. 
Extra Cloth. 376 pages. Price, $2.50 net. 





The Optical Journal and Review 
239 W. 39th St., New York 

















WATCHES of Quality 


Ask for prices 


IEM S. LIEBMANN 


Bienne, Switzerland 
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Harry O. Christl is back at business 
this week at his new retail jewelry store 
in the Firemen’s building, after a few 
days golfing at the Deal Golf Club. 


John Drake, executive secretary of 
the National Jewelers’ Publicity Associ- 
ation, is attending the Jewelry Trade 
Show in Chicago this week. 

Conrad J. Brotherly was in Washing- 
ton all last week on business for the 
American National Retail Jewelers’ As- 
sociation, of which he is president. 

Herbert L. Farrow of the firm of 
Carter-Gough & Co., sailed from New 
York yesterday for the trip to New 
Orleans. He expects to be away two 
weeks. 

Edmund P. Kohn of the manufactur- 
ing jewelry firm of Kohn, Inc., with Mrs. 
Kohn and their daughter, has taken a 
cottage at Spring Lake for the rest of 
the season. 

“Ted” Frost of George W. Frost & 
Son, retail jewelers, Irvington, returned 
home this week from Belmar after two 
weeks’ fishing, swimming and other 
water sports. Mrs. Frost and their 
young son accompanied him. 

Jean R. Tack plans to go to Belmar 
for the month of September. Through 
the summer he is staying in Newark, 
except over week-ends when he goes to 
the shore. Two or three afternoons a 
week he plays golf at Shackamaxson. 

A. J. Jaeckle, Jersey City, State 
treasurer of the New Jersey Retail 
Jewelers’ Association, is away for sev- 
eral weeks on a motor trip. The next 
meeting of the association will take 
place the fourth Tuesday in September. 
As usual there will be no August session. 

George Allsopp, head of Allsopp Bros., 
ring manufacturers at Camp and Or- 
chard Sts., is optimistic about the fall 
trade. He said that his traveling men 
are all out in their respective territories 
and from their reports of the different 
sections he is convinced that business is 
better and likely to continue the improve- 
ment as the season progresses. 

Conrad J. Brotherly, president of the 
American National Retail Jewelers’ As- 
sociation; P. J. Coffey, president of the 
National Jewelers’ Publicity Associa- 
tion; Jean R. Tack and R. S. DeCamp, 
cashier of the Westfield National Bank, 
plan to meet this week for their annual 
golf foursome. Mr. Brotherly won the 
Newark Kiwanis Club debate at a lunch- 
eon at the Newark Elks’ Club Thursday. 
He will represent the Newark Club ir 
the district debates, later on. 

George W. Beardsley of the sales 
force of Kohn & Co., manufacturers of 
gold and platinum jewelry, is on a motor 
trip through Canada. He will return to 
Newark in time to start on his regular 
fall trip Aug. 17. Salesmen for this 
firm who are already on the road are: 
R. S. Redfield, Harry B. Rogers, Louis 
K. Pond, F. M. Van Houten, Mat Red- 
linger, G. W. R. Martin, and M. C. 
Jensen. The early reports they are 
Sending into the factory indicate “a 
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very satisfactory business in their re- 
spective territories,” according to 
Oscar W. Kohn, treasurer. The factory 
reopened after the annual summer vaca- 
tion shutdown, July 16. 

Abelsons, Inc., is enlarging its retail 
store at 855 Broad St. The concern has 
leased the entire building of three 
stories, torn out floors and ceiling and 
will convert the lobby, which formerly 
led to the floors above, into an exten- 
sion of the store, with large display 
windows on the street front. The offices, 
which are now in the rear of the sales- 
room, will occupy a mezzanine which is 
being constructed. The finished store 
will have a depth of 172 feet. Fixtures 
are now being installed. M. S. Abelson, 
president of the company, expects the 
work to be finished early in September. 
Meanwhile business is going on while 
the reconstruction work is under way. 
Mr. Abelson says business has been 
better up to date this year than was 
the case in 1927 for the same period. 











Vic Lorch, Market St. jeweler, and Mrs. 
Lorch, are spending a couple of weeks 
in Chicago, on a combined business and 
pleasure trip. 

Dan Lorch, of Vic Lorch & Sons, and 


Mrs. Lorch, recently returned from 
Crab Orchard Springs, Ky., where they 
spent 10 days. 

The baseball! team of Vic Lorch & 
Sons, in the Saturday morning league, 
has managed to win half its games this 
season, which is not a bad showing. 

R. H. Baude, Market St. jeweler, will 
leave with Mrs. Baude on Aug. 6, for 
Bay View, Mich., where a month will be 
spent, later going to Milwaukee and 
Chicago before returning to Louisville. 

Mrs. Brainard Lemon, wife of the 
head of Lemon & Son, and the Lemon 
Silver Galleries, has returned from a 
trip to England, where she spent six 
weeks, partly for the Silver Galleries in 
an effort to secure antique silverware 
abroad. 

Albert A. Latta, for the past few 
years in the industrial manufacturing 
business, but 10 years ago operating a 
retail and manufacturing optical estab- 
lishment on Fourth Ave., recently died 
at a hospital in Louisville of heart trou- 
ble, following a short illness. Mr. Latta 
left an estate of about $200,000. 

G. F. Geiger, of G. F. Geiger & Son, 
was one of the golfers of the Owl Creek 
Country Club, who were in a driving 
elimination contest to decide the club’s 
driving champion, to take part in a 
driving elimination contest to: establish 
the city and state long distance cham- 
pion. The fairway was wet and Geiger 
was a little off his game, as he only 
showed 200 yards. 

Louis Stavitzky, operating the Ritz 
Jewelry Co., 233 W. Market St., and a 
partner in the business of his father, 
Simon Stavitzky, operating a loan office 
at 231 W. Market St., reached his 41st 
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birthday on Sunday, July 29. Mr. Sta- 
vitzky was born in Louisville on the 
block in which he is now in business, 
and started with his father’s business 
when 15 years of age, later becoming a 
partner, and more recently owner and 
manager of the Ritz jewelry store, 
which started two years ago. 

A man wanted at Paducah, Ky., was 
recently brought back from Montreal, 
Canada, by Assistant Chief of Police 
Kelly Franklin. He was wanted for 
giving a bogus check of $2,153 to E. E. 
Thomas, of Paducah, Ky., for fresh 
water pearls. Thomas deals in shell, 
slugs, pearls, Darouches, etc., and sold 
some stuff to the man and received a 
draft on a Chicago bank. The latter 
stated that he was a reputable dealer in 
pearls, and that the trouble was all due 
to a misunderstanding that he would 
straighten out as soon as he could com- 
municate with friends in Memphis. 











Feitel Wholesale Jewelry Co., has gone 
to Chicago where he will attend the 
Jewelry and Allied Trades Show. 

Gabe Hausmann and his family left 
Sunday, Aug. 5, for a stay of about six 
weeks in Atlantic City and New York 
city, returning home, about Sept. 23. 

The Coleman Adler Jewelry Co. made 
a sterling silver placque which was pre- 
sented to Rudolph Hecht, for his ser- 
vices to the Board of Port Commis- 
sioners. 

Hausmann, Inc., made the sterling 
silver placque which Was presented to 
Manuel Estalotte for valuable services 
rendered the Conservative Homestead 
Association. 

The following traveling salesmen were 
in the city the past week: .Mr. Ferris, 
the Matthews Co., Irvington, N. J.; L. 
W. Williams, Theo. W. Foster & Bro. 
Co., Providence; Dan Havens, the Inter- 
national Silver Co.; Mr. Carr, the In- 
gersoll Watch Co. 








Taunton, Mass. 





The first meeting of the Taunton 
Lions Club under the reign of the new 
group of officers was held in the Trans- 
fer ballroom last week. Congressman 
Joseph W. Martin, Jr., was the guest 
and speaker. 

William MacAusland, for a number 
of years foreman of the Reed & Barton 
silver factory here until his retirement 
from active business about 15 years ago, 
died at his home, 9 Massachusetts Ave., 
Boston, last week. He leaves three sons 
and one daughter. 








The trophies awarded for the Miles 
River Yacht Club regatta which was 
held on Aug. 3 and 4 have been on dis- 
play in the window of Sturmer’s jewelry 
store. at Easton, Md. 













































































SEA A SRSA SRA tS SRR SSS SSRN SIE OTE 








J. Loughrey Roberts, of the John M. 
Roberts & Son Co., together with his 
family are spending the month of 
August on the lakes. 

Miss Tedrowe, jewelry buyer for the 
Joseph Horne Co., is back from a buying 
trip to Europe and speaks very enthusi- 
astically concerning 18-inch bead strands. 


Recently the Pittsburgh police ar- 
rested a man said to live in Pittsburgh, 
but who travels for a Columbus jewelry 
house. It is stated here that he pawned 
merchandise worth about $300 belonging 
to the house by which he was employed. 


C. Glenn Sipe, of the house of Sam F. 
Sipe, cabled last week that he was in 
Geneva. He expects to return to Amer- 
ica around the middle of the month. He 
has bought considerable merchandise 
abroad, principally diamonds. 

At a recent meeting of the creditors 
of the George B. Barrett Co., which con- 
cern has been in bankruptcy for some 
time, Robert C. Sproul, receiver, was 
elected trustee and has posted a bond 
of $5,000. Early reports were to the 
effect that the firm’s liabilities were 
around $50,000. 

The newly organized jewelers group 
of the Credit Association of Western 
Pennsylvania met last week to discuss 
trade and other problems, and the indi- 
cations are that a formidable organiza- 
tion will result. It is stated that the 
main object of the group is to stop the 
pyramiding of accounts on the part of 
some of the members of the trade. It 
is also desired to correct some trade 
abuses and to brihg about a closer co- 
operation between the credit executives 
and credit work in general. Consider- 
able progress is being made in stimu- 
lating interest in an increased member- 
ship for the mutual protection of the 
members of the trade and of the group 
members in particular. 

An interesting meeting of the mem- 
bers of the Credit Merchants, Inc., com- 
posed entirely of credit jewelers, was 
held last week to discuss price cutting 
and particularly as it refers to watches 
and diamonds. While no definite an- 
nouncement was made for publication 
as to just what the discussions are like- 
ly to lead up to, it was learned that the 
credit jewelers desire to place the busi- 
ness on the highest possible plane and 
to endeavor to bring about reforms in 
diamond merchandising, not only in the 
matter of methods, but in advertising 
diamonds at ridiculously low prices. It 
is contended that all this sort of thing 
does not do the business any good, but 
harm. Around 15 credit. jewelry con- 
cerns are members of this organization. 
Regular gatherings are held to discuss 
their problems, and much has been ac- 
complished since the organization started 
several years ago. 

A youth who gave his name as Steve 
Condi, aged 17, was caught red-handed 
one night last week in the act of at- 
tempting to gain entrance to the jewelry 
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store of S. H. DeRoy & Co., 408 Smith- 
field St., and produced $125 to prove 
that a man had given him that amount 
of money to lay the groundwork to en- 
able the man to do the work. However, 
the boy was caught, and the fellow who 
paid him the money made his escape. 
The lad climbed a fire escape in the rear 
of the building and then proceeded to 
break a rear window. The minute he did 
that an alarm was sounded in an elec- 
tric protective office and _ detectives 
rushed to the scene and caught the lad. 
The man had waited in an alley which 
runs alongside of the building, but evi- 
dently he saw the officers coming and 
made his escape. The boy, when he 
broke the glass, also ran up against 
some inside window bars, but he thought 
he could open these with ease. All of 
these, however, were wired, something 
the lad was not counting on. The story 
the boy told was that he met the un- 
known man and told him he was hungry. 
He said the stranger handed him a pack- 
age containing the money and also a 
jimmy, and told him to go to work. The 
money was for his own use provided 
he carried out a certain amount of 
jewelry. The detectives who made the 
investigation are holding the money and 
the jimmy as evidence. Whether they 
have any hope of capturing the man 
who paid the boy to commit a theft is 
not known, but they have a description 
of him. 








Atlanta, Ga. 





W. W. Turner of Cedartown, Ga., was 
a visitor in Atlanta during the week. 

M. S. Banta, Newman, Ga., was in 
Atlanta for a day last week buying 
goods for his store. He reports busi- 
ness conditions as good. 

The Balfour jewelry shop, located in 
the Muse Co.’s building on Peachtree 
St., has suspended operations for July 
and August. It will open again in 
September, however, in time to cater to 
the college trade. 

Miss Margaret Sies, Rossville, Ga., 
was a visitor in Atlanta on business 
during the week. She was recently 
admitted to membership in the Georgia 
Retail Jewelers’ Association, being one 
of the first two women ever to be made 
members. 

John Scheer, Sr. of the John Scheer 
Jewelry Co., % Peachtree St., has left 
for a month’s sojourn in the North and 
West. He will visit among other cities, 
Detroit, Chicago, St. Louis, San Fran- 
cisco and Los Angeles, returning to At- 
lanta early in September. 

Guy Rogers, southern representative 
of the Waltham Watch Co., with offices 
in the Candler building, spent a few 
days in Atlanta last week following a 
successful trip through his territory. 
Mr. Rogers reports an increase in busi- 
ness for this section since opening a 
southeastern office last January. 

Atlanta retail jewelers continue to 
show their public spiritedness by offer- 
ing prizes to the winners in social and 
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civic events. E. P. Tomlinson of 
MaGehee & Tomlinson, and Claude §, 
Bennett of Bennett’s, recently presenteg 
cups to the winners in the annual news. 
papermen’s golf tournament held by the 
staffs of the three local newspapers, 
Friends of Mrs. Louise Vaughn, head 
bookkeeper for Ewing Bros., wholesale 
jewelers, will be glad to learn that she 
is back at work after having been cop. 
fined to her home for several weeks as 
a result of an injury sustained while 
on her vacation. Mrs. Vaughn was 
struck by the propeller of a launch while 
in swimming at Pablo Beach, near Jack. 
sonville, and was seriously cut. 


For the second time in two weeks 
thieves entered the shop of the Atlanta 
Clock Co., in the Peachtree Arcade, and 
helped themselves to what they wanted 
in the way of clocks. On the first visit, 
recently, seven alarm clocks were taken 
and other more valuable timepieces 
were left untouched. On the more re. 
cent visit, the thieves made away with 
a 400-day German “anniversary” clock 
worth $50 and two other clocks, the 
three being valued at approximately 
$115. No clue was found after the first 
visit as to how the thieves had entered 
the shop and, thinking that they might 
have had a key that fitted the lock, the 
proprietor had the lock changed. But 
despite the new lock, the burglars had 
no difficulty in entering the shop and 
left no trace behind as to how they 
entered. Police who are working on the 
case hope that the clocks will turn up 
at some local pawnshop giving them a 
clue that will lead to the apprehension 
of the marauders. 








Fall River, Mass. 


John Gamage has been increasing his 
facilities in the Moore building, 18 Mor- 
gan St. He reports good business this 
season. 

A group of the clerks of the M. J. 
Doran Co. motored to Brayton’s Point 
the other afternoon where they enjoyed 
dinner, swimming and beach games. 








The jewelry store of Arthur O. Felt, 
14 King St. E., Oshawa, Ont., was 
robbed by burglars on the night of July 
29. They obtained entrance through 
the cellar window, breaking through a 
rear door which was locked. They broke 
open the safe from which they took $150 
in cash, and they also secured 15 pocket 
watches, about three dozen wrist 
watches, and a quantity of tie pins, 
the total value being about $1,000. Al- 
though the burglars had the whole store 
at their disposal, including the contents 
of the safe, they overlooked some of the 
most valuable articles, leaving un- 
molested several trays of signet rings 
worth about $1,500, and diamonds and 
other precious stones valued at $2,000. 
The robbery was not discovered until 
Mr. Felt opened the store on the follow- 
ing morning, when he at once notified 
the police. 
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Chicago Notes 


H. M. Kohn, of the Stein & Ellbogen 
Co. is spending a week in Chicago on 
business. 

Harry Adler, of Charles Adler’s Sons, 
New York, left last Thursday to return 
to New York after spending a week in 
Chicago calling on the trade. 

Charles Bernstein of Bernstein Bros., 
Des Moines, Iowa, spent the past week in 
Chicago looking over the markets and 
taking in places of interest. 

Another dividend of five per cent was 
mailed last week to creditors of A. L. 
Bloomquist of this city through the offices 
of Goldman, Allshouse & Healy. This 
makes a total of 20 per cént to date. 

Gene Abbott, of the Rosenheim Co., 
and Wachenheimer Bros., both of Provi- 
dence, R. I., stopped in Chicago last 
week for a few days on his way home 
from the Pacific Coast. 

William F. Frink, of Charles H. Co- 
nant & Bro., New York, spent the past 
week in Chicago visiting with the trade 
on his way through the Middle West 
territory. 

Oscar M. Lau, silverware buyer and 
general manager of the Plumb Jewelry 
Store, Des Moines, Iowa, motored to 
Chicago last week to spend a few days 
here looking over the markets and mak- 
ing fall purchases. 

Edward V. Hutton, representing 
Davidson & Schwab, New York, called 
on the trade in Chicago last week. Mr. 
Hutton left here on Thursday night for 
Los Angeles and the Pacific Coast to call 
on the retail trade for several weeks. 

Ernest Strauss and Andrew Strauss, 
manufacturers’ representatives, are now 
located in their new quarters in suite 
611, Columbus Memorial building. They 
formerly made their offices at 7 W. 
Madison St. 

William McGrath of Wm. McGrath & 
Son, 1103 Heyworth building, returned to 
Chicago last week from a two weeks’ 
tour to Yellowstone Park. Mr. McGrath 
reports he had a very delightful time 
and enjoyed a real rest. 

Kristian Falkenberg, retail jeweler at 
Walla Walla, Wash., arrived in Chicago 
last week to spend a few days here 
visiting before attending the annual 
Jewelry Trade Show. This is Mr. Fal- 
kenberg’s first trip to Chicago in three 
years, 

George Simons, of the Simons Bros. 
Co., Philadelphia, spent several days of 


the past week in Chicago visiting at 
their Chicago office and with Hess & 
Hook, representatives. Mr. Simons is 
calling on his friends in the Middle 
West. 

S. V. Justus, White Hall, Mont., and 
Mrs. Justus stopped in Chicago last 
week for a day on their way home from 
the East, where they attended a drug 
convention. While in Chicago Mr. 
Justus looked over new fall goods and 
called on friends. 

Francis F. Lukas of 1822 W. 47th St., 
recently returned from Herbster, Wis., 
where he spent a couple of weeks enjoy- 
ing a pleasure trip. Upon his return 
home, Mrs. Lukas, accompanied by their 
family and her sister, left for Herbster, 
and will remain there for several weeks. 

Joe Wilson, vice-president of the H. 
H. Hawley Co., operating at Dallas, 
Houston and Oklahoma City, called on 
his many friends in the trade last week. 
Mr. Wilson made this trip purely a 
pleasure trip, and spent a few days at 
Lake Geneva with “Billy” Lamb. 

J. W. Hook of Hess & Hook is making 
a business trip through the Middle West, 
starting at St. Louis and returning home 
by way of Des Moines. B. O. Hess, also 
of this concern, left this week on his 
eastern circuit trip and will be away for 
three weeks. 

Ralph C. Lewis, of S. C. Powell & Co., 
New York, arrived in Chicago last Fri- 
day from the Pacific Coast, where he 
called on the trade for several weeks. 
Mr. Lewis will spend a week in Chicago 
attending the Jewelry Trade Show and 
will then leave for the East and the 
home offices. 

Miss Ruth Reichman, of George Reich- 
man, retail jeweler, at 4940 S. Ashland 
Ave., left on Sunday for Mt. Clemens, to 
spend a couple of weeks there with a 
party of friends. Miss Reichman is very 
active in the business of her father, 
George Reichman, and is well known to 
the trade. 

Klein & Co., credit jewelers, at 122 W. 
Madison St., are remodeling their store 
front. Instead of one large display win- 
dow they are having two sections, all 
made in metal. The walls and the back- 
ground of the windows are beautifully 
paneled in mahogany. New additional 
counter cases are also being installed. 

H. H. Herring, secretary and manager 
of the North American Watch Co., Mans- 
field, Ohio, spent the past week at their 
local offices in the Columbus Memorial 


building, and while here visited with the 


trade. Mr. Herring returned home last 
Thursday night, but hopes to return here 
for the Jewelry Trade Show. 

H. Paul Juergens, of Juergens & 
Andersen Co., left last Thursday for 
New York, from which port he sailed 
on Saturday on the Majestic for Paris, 
where he will join his wife and family, 
who have been in Europe for about a 
month. Mr. Juergens will tour the vari- 
ous countries, returning home about the 
middle of September. 

“Billy” Lamb of the George H. Fuller 
& Son Co. will leave this week on his 
usual fall business trip through the West 
to the Pacific Coast. Mr. Lamb will also 
spend some time in Victoria, looking 
after his chocolate interests. He will be 
gone for several weeks, calling on the 
trade and spending his leisure moments 
with his fishing rod. 

Ernest G. Johnson of the optical de- 
partment of W. A. Wieboldt & Co.’s Mil- 
waukee Ave. store, returned to his duties 
this week after spending two weeks in 
northern Michigan on a honeymoon trip. 
Dr. Johnson was married to Miss Sylvia 
Cathryn Korando, daughter of Frank 
Korando, on July 21. Upon their return 
to Chicago they made their home at 5713 
S. Maplewood Ave. 

Guy Lauderbaugh, of the E. W. Rey- 
nolds Co., Los Angeles, Cal., stopped off 
in Chicago last week to spend a few days 
here with members in the trade on his 
way home. Mr. Lauderbaugh just re- 
turned from Columbus, Ohio, his old 
home, where he spent two weeks. This 
was his first visit home in five years. 
Mr. Lauderbaugh represents the E. W. 
Reynolds Co. in the material, tool and 
clock department. 

George J. Klinick, of the stone depart- 
ment of L. Heller & Son, arrived early 
last week from New York to arrange 
for the Heller display at the jewelry 
show at the Sherman House. He was 
accompanied by Mrs. Klinick, and they 
are residing at the Edgewater Beach 
Hotel during their stay in the city. Mrs. 
M. S. Taube, wife of the Chicago man- 
ager, accompanied them to visit Mr. 
Taube and to make arrangements for 
moving here early in the fall. 

The Bernstein Jewelry. Co., Ine., is 
the name of a manufacturing concern 
that recently incorporated under the 
laws of Illinois, with paid-in capital 
stock of $1,000. Officers of the concern 
are Josephine B. Bernstein, president; 
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Clarence T. Morse, vice-president; Rae 
Bernstein, secretary-treasurer, and 
George H. Bernstein, general manager. 
George Bernstein, formerly operated a 
manufacturing business under his own 
name at the same location of the Bern- 
stein Jewelry Co., 1261 S. Halsted St. 


Fred W. Whitney, Western repre- 
sentative for the Hadley Co., was host 
at a small golf party at Riverside one 
day last week. He and M. J. Kelly, of 
the Rogers, Lunt & Bowlen Co.; Charles 
Ross, of the Waterbury Clock Corp. of 
Illinois, and J. K. Merrill, of the Inter- 
national Silver Co., formed a foursome 
and played Robert Barton, of the Elgin 
Watch Co.; Mead Montgomery, and J. T. 
Montgomery, of M. A. Mead & Co., and 
Wilder C. Harris, of Norris, Alister- 
Ball-Bridges Co. The closeness of the 
game is evidenced by the fact that the 
total score of the Whitney foursome ex- 
ceeded the total score of their adver- 
saries by only two strokes. 











George Opie and Vinton Stegeman of 
the Wadsworth Watch Case Co., left 
Sunday for the Jewelry and Allied 


Trades Show at Chicago. They will 
assist George Cullis, Chicago representa- 
tive of the Wadsworth firm. 

William Pflueger and wife are in De- 
troit for a couple of weeks. Before he 
left Mr. Pflueger entertained his son and 
daughter-in-law, Mr. and Mrs. Arthur 
Pflueger of Roanoke, Va. The latter, a 
jeweler of Roanoke, is making a long 
tour through the North West. 


A. F. Chapman, vice-president of the 
Loring Andrews Jewelry Co., E. Fourth 
St., returned to Cincinnati Tuesday from 
a three months’ tour. He spent most of 
the time in the art centers of Europe, 
seeking objects, both modern and an- 
tique. The trip, he said, was one of 
the most successful he ever made as he 
obtained a number of valuable pieces to 
add to the Fourth St. store. 

In a series of robberies of homes and 
stores over the week-end the jewelry es- 
tablishment of Simon Immerman at 1221 
Main St. was broken into and a number 
of articles taken. The thieves broke 
two windows just about daybreak Sun- 
day and obtained every article on dis- 
play. They cracked the glass of the 
large front window and also one on the 
side and appropriated watches, rings and 
pins. They made no effort, however, to 
get into the store as they were fright- 
ened away before accomplishing this 
task. 

Retail jewelers in great numbers will 
journey to the fall fashion pageant that 
will be held at Swiss Gardens by the 
wholesale department of the Cincinnati 
Chamber of Commerce, according to J. 
Harvey Phillips, chairman of the execu- 
tive committee in charge. Mr. Phillips 
asserted that the retail jewelers of the 
Queen City realize that the proper 
jewels help set off gowns and other wear- 
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ing apparel and for that reason will 
visit the show to learn about the newest 
creations. The show will be in progress 
late this month and early in September. 
All of the acts of entertainment have 
been booked and it is hoped to stage the 
largest fashion parade yet attempted by 
the organization. 

The annual outing of the Richter & 
Phillips Co., Temple Bar building, Cin- 
cinnati, was held at Zulager’s farm be- 
low Fernbank, Tuesday afternoon and 
evening, July 31. It was given by offi- 
cials of the firm for the benefit of them- 
selves and those who work for the estab- 
lishment. The outing started shortly 
after noon as the offices and shop were 
closed down and a motorcade formed on 
Court St., taking in 21 automobiles. The 
line moved through the city to W. Sixth 
St., along the Ohio River and continued 
down the stream until it reached the 
farm. The afternoon was devoted en- 
tirely to outdoor activities such as base- 
ball, swimming, quoits, bridge games and 
chief among all was the dinner which 
took in a large supply of young chick- 
ens. This toothsome dish was prepared 
by persons on the farm and it took a 
number of fowls to supply the demand, 
as there were more than 75 people 
to feed. 


A forged check amounting to $47.50 
which had been given to the Budford 
Jewelry Co., Vine St. near Sixth, on 
July 7, in the name of Mrs. Elmer 
Greiwe, was found in the police files, 
Monday, July 30, when a woman was 
arrested by the police, charged with 
forgery and issuing false checks. The 
woman was arrested as she stepped from 
a bus at Knowlton’s corner in Cummins- 
ville. The police after grilling her for 
a little while, say she admits the charges 
are true. “My husband is to blame,” 
it is claimed she said. “He threatened 
to kill me if I didn’t help him cash the 
checks.” It is charged that the man and 
woman passed a number of checks in Cin- 
cinnati and vicinity during the past few 
months and one of them involves the 
check presented to the Budford Jewelry 
Co. The arrest was made on a war- 
rant sworn out by Miss Marie Schindler, 
owner of a dry goods store on Hamilton 
Ave. The police are making a search 
for the man. 








Iowa Notes 





Stuart T. Mapson has moved his busi- 
ness from Lake Park, Iowa, to Lehigh, 
Iowa. 

Earl R. George, for many years 
prominently identified with the jewelry 
business in Des Moines, Iowa, and now 
head of the Will H. Beck Co., at Sioux 
City, has announced preliminary plans 
for an entirely new kind of jewelry 
store in Des Moines. A lease has been 
signed for a location at 720 Locust St., 
in the Marks building and the work of 
fitting up the room for the new concern 
has already been started. The store will 
have a special and unique type of front 
and fixtures. 
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Ohio Notes 


J. C. Duncan, operating retail jewelry 
stores in Canton and Massillon, was g 
visitor in Canton recently. 

George S. Dales, prominent Akron 
jeweler and active in affairs of the Ohio 
Retail Jewelers’ Association, has con- 
cluded a buying trip to Chicago. 

Nusbaum’s, Canton credit jeweler, ig 
adding to his jewelry lines as a result 
of discontinuing all musical merchandise 
lines. All space is being given over to 
jewelry merchandising, according to Mr, 
Nusbaum. 

Rogers, credit jewelers, are altering 
the Market St. store in Canton recently 
acquired from Shaws. A new front is 
being installed and some changes made 
to the interior. This company operates 
a store on E. Tuscarawas St. and one 
in Massillon. 

To celebrate 15 years of business in 
Akron, Joe Rudick, of Rudick’s Music 
Store, invited the newsboys of the rub- 
ber city and their friends to be his guests 
at a theater party. The several hundred 
boys donned hats bearing Rudick’s name 
and marched through downtown Akron, 
headed by a band, to a local theater. It 
proved a novel advertising stunt, Mr. 
Rudick said. 














been sojourning in Wisconsin. 

Don Porter, Porter Bros., Madison, 
S. D., is taking his vacation in the 
Black Hills of South Dakota. 

J. P. Krall, Tyndall, S. D., spent a 
vacation in the Black Hills region, fol- 
lowing the elusive trout. 

L. J. Schruck, Anthon, Iowa, was in 
Chicago last week .on business and 
pleasure. 

F. L. Brown, Ortonville, Minn., re- 
cently spent a week camping out on the 
lakes. 

J. P. Byrne of the Byrne-Duff Jewelry 
Co., and A. F. Smith of the A. F. Smith 
Co., went to Chicago this week to at- 
tend the Jewelry Trade Show. 

J. B. Hatch, Odebolt, Iowa, recently 
underwent an operation for appendicitis, 
but is getting along reasonably well, it 
is reported. 

J. P. Byrne of the Byrne-Duff Jewelry 
Co., and O. C. Homan of the C. Brown 
Co., have returned from their vacations 
at Clear Lake, Iowa. They left their 
families at the lake for a few weeks 
longer. 

Henry W. MacDonald, the Albert Ed- 
holm Co., has returned from Utah where 
he went to look after the harvest on an 
irrigated farm he owns there. He re- 
ports an excellent crop of small grain, 
especially barley. 

H. F. Stahl, traveler for the Byrne- 
Duff Jewelry Co., returned from a trip 
over his territory, and reported a large 
percentage of the jewelers away from 
home vacationing during the hot days 
of July and early August. 
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H. M. Nicewander is a new watch- 
maker at the Andrews Jewelry Mfg. Co. 

Charles Borel, of Jules Borel & Co., 
has driven to northern Minnesota, to re- 
main for several weeks. 

Mr. and Mrs. A. H. Clark, of the 
Clark Tool & Material Co., left Aug. 5 
for an automobile trip to Colorado. 

Mr. and Mrs. C. B. Norton and daugh- 
ter have gone to their summer home at 
Hackensack, Minn., to remain through 
the month of August. 

Among the recent visitors in the city 
were: J. R. Lucas, Platte City, Mo.; 
Mr. Basham, of Basham & Roselle, War- 
rensburg, Mo.; E. H. Ruppelius, Win- 
field, Kan.; Henry Storms, Laredo, Mo.; 
J. A. Porter, Hugoton, Kan.; W. H. Mc- 
Neil, Rogers, Ark.; L. J. Witmer, Ash- 
land, Kan.; Harry Kimber, Excelsior 
Springs, Mo. 

J. H. Whitney, popular salesman for 
the Edwards-Ludwig-Fuller Jewelry Co., 
has telegraphed his house that he is 
stranded in central Kansas as the result 
of recent rains, which have caused floods 
in that section. Mr. Whitney says that 
part of Kansas is very wet. Max 
Schmidt of the material department is 
making a trip through northern Mis- 
souri in the interest of his firm. 

Ernest Wetteroth, of the firm of Lange 
& Wetteroth, watchmakers for the trade, 
has sold his interest in the business to 
Fred Hoelzer and C. L. Carter, who, 
together with F. A. Lange, will continue 
to operate the business under the old 
name of Lange & Wetteroth. The office 
has been moved to the 10th floor of 
the Chambers building. Mr. Hoelzer 
has been in the employ of the company 
for the last five years and Mr. Carter 
for two years. 

E. O. Baumgarten, of the Norris- 
Allister-Ball-Bridges Co., Kansas City 
branch, has returned from Chicago and 
a trip through Iowa, Illinois and Mis- 
souri. Mr. Baumgarten left Sunday for 
Chicago, where he is attending the 
jewelry show at the Sherman House. 
A. J. Hazard, Kansas City branch, 
Norris-Allister-Ball-Bridges Co., is mak- 
ing a trip through Kansas. W. O. 
Hensley of the same company is travel- 
ing through southern Missouri. 

Fred Goldman, of the Goldman Jewelry 
Co., and family left Aug. 1 for a motor 
trip to northern Wisconsin. They will 
be gone a month. George L. Goldman 
has returned from a two weeks’ visit 
in Bella Vista, Ark. His heavy coat of 
tan gives evidence of his outdoor life in 
the Ozarks. E. M. Mann, who has just 
returned from a stay in northern Michi- 
gan, sent back several boxes of fish to 
prove that he actually caught some “big 
ones.” His associates, to whom they 
were sent, enjoyed the remembrances. 
Ira Gastman left Aug. 4 for Chicago, 
where he will spend two weeks after 
attending the jewelry show. 

Henry E. Lewis, traveler for the 
Meyer Jewelry Co., has returned from 
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a trip through Colorado, Wyoming, and 
western Nebraska, and is now making 
a short trip through southern Missouri. 
Mr. Lewis expects to be back in Kansas 
City for the jewelry and gift shows. 
L. E. Cuddy, traveler, is now making a 
trip through northern Oklahoma. He, 
also, will be here for the jewelry show. 
Gunnar Peterson, of the material depart- 
ment, has returned from his vacation. 
The Meyer Jewelry Co. furnished the 
costume jewelry worn by the models at 
the Fashion Show staged by the South- 
west Retail Merchants’ Council in El 
Torreon ballroom on the evening of 
Aug. 7. 

Details for the second annual jewelry 
show, which will be held Aug. 20-24 on 
the mezzanine floor of the Hotel Balti- 
more, are complete. Space has been sold 
out and still requests for reservations 
are coming in. The show is to be held 
on the same dates and in the same hotel 
as the fifth annual gift show. The dis- 
plays will be arranged in separate booths 
in the Francis I and Elizabethan rooms 
of the hotel. Every exhibit will have 
an expert in attendance, who will be 
able to give specific data and informa- 
tion to the retailers on all phases of 
the jewelry business. Thus the retail- 
ers will be able to buy more intelligently 
and will not make the mistakes that 
sometimes occur in buying. The show 
will open at 9.30 o’clock Monday, Aug. 
20, and at the same hour every day 
thereafter up to and including Friday, 
Aug. 24. The closing hour of the show 
will be 5.30 p. m. each day except 
Thursday, when the show will remain 
open until 10 p. m. for the accommoda- 
tion of retailers in Kansas City and 
nearby towns who may be able to get in 
for only one day or evening. A regis- 
tration desk will be in front of the en- 
trance to the show, where all visitors 
will be required to register and will be 
given badges, which will admit them to 
the show and identify them as dealers. 
The exhibitors and sales people in charge 
of exhibits will be supplied with differ- 
ent badges, which will admit thcm to the 
display rooms at any time during show 
hours and also identify them as sales 
people. 








Salt Lake City 


The Barnett & Weiss Jewelry Co. on 
E. Broadway suffered damage by fire 
last week when a building next door 
caught fire. The loss to the jewelry 
store was not heavy. 

T. G. Parry, of Parry & Parry, Ltd., 
manufacturing jewelers, is back from 
a sojourn at Saratoga Springs, Utah. 
Thomas Baxter of this firm is on a fish- 
ing trip on the Weber River. 

Victor Jensen, of J. S. Jenson & Sons, 
Inc., jewelers, has built in the window 
of the store, as an attraction for tourists, 
a representation of a typical Utah metal 
mining camp. There are semi-precious 
stones of many kinds, all mined in the 
State, and many are mounted or pol- 
ished. The scene has attracted consid- 
erable attention because of its artistic 
effect. 








New fixtures have been installed in the 
jewelry store of Henry Wandt, Wauwa- 
tosa, Wis. 

Gordon Warnke of the E. H. Warnke 
Co. is sojourning for a week in the 
northern part of the State. 

John Brewer from Duncan & Brewer, 


Stoughton, Wis., visited Milwaukee 
wholesale houses during the past week. 


J. J. Smith, Janesville, has returned 
from a two weeks’ automobile tour 
through the States surrounding Wis- 
consin. 

Mrs. A. Esteberg, Waukesha, took a 
tour to the Mackinac Islands just pre- 
vious to attending the Chicago Jewelry 
and Allied Trades Show. 


B. E. Hyde, La Crosse, retail jeweler, 
is recovering from an operation at the 
Great Lakes Naval Station hospital. Mr. 
Hyde is a veteran of the World War. 


Included among the local men who 
attended the Chicago Jewelry Trade 
Show were William Kilb of the William 
F. Gollberg Co.; Edward Kosobucki, 
Behling & Kosobucki, Inc.; Adolph Pos- 
sin, Boszhardt-Possin Co.; Henry 
Wandt, Wauwatosa, Wis., and James 
Havlista, the O. H. Bingenheimer Co. 


The identification by M. Coben, pro- 
prietor of a jewelry store at 901 Walnut 
St. here, of Phineas Hardor, colored, as 
the man who scooped a handful of rings 
from a tray in his store, has resulted in 
a charge of larceny against Hardor in 
district court here. Hardor has been 
fined $50 and costs. He was found with 
several diamond rings in his possession. 

A. C. Possin, the Boszhardt-Possin Co., 
wholesale jeweler, Milwaukee, has re- 
turned from his summer vacation which 
he spent in touring in the northern part 
of Wisconsin and up into Canada. 
While up North Mr. Possin saw Presi- 
dent Coolidge, who is sojourning at 
Brule, Wis. After covering 2300 miles, 
Mr. Possin and his family arrived at 
Inawindewin Lodge at Rhinelander, 
Wis., where they spent the 10 remaining 
days of the vacation period. John 
Regner, retail jeweler, Kenosha, and his 
family also spent their vacation at Ina- 
windewin Lodge, Rhinelander. 

A 22 grain pearl has been found by 
clammers fishing in the vicinity of 
Prairie du Chien, Wis., and clam shells 
in paying quantitics are being secured 
following a five year closed season on 
clamming in that vicinity. Shells are 
selling high. The thick, warty “nigger 
heads” the kind best rated for buttons, 
and sand shells of value in the pearl- 
handled cutlery industry, are bringing 
up to $75 and $100 a ton. The general 
run of shells, after the “nigger heads” 
and sand shells have been taken out, sell 
to the shell button factories at around 
$30 a ton. Some of the clammers are 
realizing $40 to $50 a week on their 
shells. The 22 grain pearl above men- 
tioned is the largest that has been found 
so far. 
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Frank D. Rutter, retail jeweler at 
Akron, Ohio, was a recent visitor in 
Detroit. 

L. A. Gautherat has been away from 
his desk for the last few days enjoying 
a rest at Whitmore Lake. 

J. Fredland, of De Roys, Pittsburgh, 
was a recent visitor with his brother, 
I. Fredland, Detroit jeweler. 

I. J. Wolfgang, of the Cole & Erwin 
organization, is back at his office again 
after a week passed in New York. 

Frank Finney, engraver in the Metro- 
politan building, is reported to have en- 
tered a Detroit hospital for treatment. 

Miss Lucile Shaves, of the E. H. Pu- 
drith Co., has returned from a week’s 
vacation trip to Buffalo and Niagara 
Falls. 

George Leussler, of the Harry Himel- 
hoch Co., who has been ill for the last 
week or so, is reported on the road to 
recovery. 

Sidney Max, of the Feinberg-Max Co., 
is recovering from an operation at a 
Detroit hospital, where he had his ton- 
sils removed. 

J. G. and G. R. Haller, of Luths, 
Dorwald, Haller, wholesale jewelers in 
the Liggett building, have returned from 
a trip to Quebec. 

W. F. Fenske, president of the Greater 
Detroit Retail Jewelers’ Association, is 
in Chicago, where he will attend the 
Jewelry Trade Show. 

F. H. Schaefer and E. A. Berg, both 
of the E. H. Pudrith Co., are now out 
in the State and are sending in reports 
that forecast a good fall business. 

Announcement is made that Charles 
Rassner is now sole owner of the Char- 
lan Novelty Shop, in the Metropolitan 
building, his partner, Clifford Quinland, 
having recently retired from the organ- 
ization. 

E. V. Gilbert, of the main office of 
the Scribner & Loehr Co., at Cleveland, 
has been at the Detroit branch for the 
last few days owing to the illness of 
Jerry Nay, of the same organization. 
Mr. Nay is recovering from an opera- 
tion for appendicitis. For a time friends 
were concerned about his recovery. 

Reid Berkey, of the Charles A. Berkey 
Co., left recently for a trip through the 
Southwest. Charles A. Berkey also was 
away during the last week attending the 
national convention of Exchange Clubs 
at Toledo. Mr. Berkey was the founder 
of this organization years ago and has 
seen it grow from one club to its pres- 
ent numerous units. 

James Garlick, one of the best known 
retail jewelers in Detroit, is planning 
to move to new quarters from his pres- 
ent location on Griswold St., between 
State and Michigan Aves. Mr. Garlick 
has been at his present address for many 
years and probably would have remained 
many lears longer but for the fact that 
the building he occupies is to be torn 
down to make room for a new struc- 
It is understood that Mr. Garlick 


ture. 
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is considering two locations within a 
block of his present store. Just now he 
is in the midst of a special sale that is 
keeping everyone busy. 
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H. L. Johnson has returned from a 
several days’ trip through western Ohio. 

Miss Margaret Bolinger is the new 
assistant at the F. C. Bonnet’s jewelry 
store. 

Adolph Blickman, manager of Rogers 
& Co., is taking a rest at Strongheart, 
Wis. 

Clyde Schwahner has purchased the 
Irene Place Jewelry and Gift Shop at 
Marion. 

Carl Rost and wife, Columbus, have 
returned home after a two weeks’ vaca- 
tion among Michigan lakes. 

L. H. Mitchell, of the American Op- 
tical Co., attended the A. O. A. conven- 
tion at Grand Rapids, Mich. 

Frank K. Siple, watchmaker for the 
H. H. Bishop jewelry store, is on a 
motor trip through Arkansas. 

Miss Goldie Cole, bookkeeper for the 
Indiana Jewelry Supply Co., has re- 
turned from a visit in Chicago. 

James Collins, manager of the E. O. 
Collins jewelry store at Franklin, is 
touring Europe with a party of friends. 

Jacob Goodman and_ son _ Irwin 
(“Buster”) are in Chicago, where they 
have a display at the Chicago Jewelry 
Show. 

Kenneth Hoover, of the Dee Jewelry 
Co., motored to Oklahoma City one 
Saturday, returning here the following 
Monday morning. 

Mrs. Daisy Applegate, novelty jewelry 
buyer for the Wm. Laurie Co., will leave 
Aug. 19, for Los Angeles where she wil! 
spend two weeks with her sister. 

Fritz Fromm, Silas B. Reagan, John 
Goll, and Harry L. Holy, of the Bald- 
win-Miller Co., are attending the Chi- 
cago Jewelry Show, where their firm has 
an exhibit. 

Jack Zeller, manager of the L. S. 
Ayres & Co. jewelry shop, is touring 
Eastern States. Mr. Zeller is accom- 
panied by his family and will be gone 
about two weeks. 

Clint Wallace, formerly of Baldwin- 
Miller Co., recently of the National 
Manufacturing & Importing Co., Holly- 


wood, Fla., is recuperating from an 
attack of pneumonia. 
Miss Anne Klatte, formerly of 


Roman’s, Cincinnati, is now buyer for 
novelty jewelry at Block’s. Miss Jean 
Sheets, the former buyer, is now in 
charge of the silverware exclusively. 
Recent visitors at local wholesale 
houses included: P. M. Slaughter, El- 
wood; George Massiman, Bluffton; E. W. 
De Lawter, Anderson; W. E. Raber, 


Anderson & Nathan Lane, Darlington. 
In the recent State optical examina- 
tions held here, Paul Kernel and Ray 
Weldon of this city, and Fred Young of 
Shelbyville were among the successful 
applicants. 


The local young men are 
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associated with the Hoosier Optical Co, 
here. 

E. B. Hopkins of Koenig & Fred. 
erichs, 22 N. Meridian St., accompanied 
by his family, motored to Detroit last 
week. Mr. Hopkins spent the week in 
that city and Windsor, Can. His 
family remained in Detroit for a longer 
visit. 























TRADE CONDITIONS 


Local retail jewelers report their trade has 


shown little or no improvement during the 
past week. Most of the retailers express the 
opinion that business will show some im- 


provement a little on in the season, probably 
about Sept. 1. Reports from many of the 
rural communities in southern Indiana, 
southern Illinois and western and northern 
Kentucky are to the effect that trade con- 
tinues rather slow and that they are expect- 
ing little or no improvement until the farmers 
have a cash crop. Most of the wheat in this 
section showed an abnormal yield and many 
farmers did not have enough for their fall 
sowing. General business conditions in 
Evansville are getting some better and col- 

Many of 
are being 


lections are holding up very well. 
the large manufacturing plants 
operated on good time now. 





E. J. Welp, retail jeweler, Hunting- 
burg, Ind., has returned from Indian- 
apolis where he attended the Fada con- 
vention. 

The Chamber of Commerce of Evans- 
ville has showed a gain in membership 
of 75 since the first of the year. Most 
of the wholesale and retail jewelers of 
the city are members of the chamber. 

Nathan W. Bryant, past 70 years old, 
for many years owner of the May-Bell 
Gift Shop on Main St., near Third St., 
died suddenly at his home here a few 
days ago and the body was sent to In- 
dianapolis for burial. Mr. Bryant was 
well and favorably known to the retail 
jewelers of Evansville. 

The Walker general store, handler of 
jewelry and clocks as well as many 
novelties located at South Milford, Ind., 
suffered a fire loss of several thousand 
dollars on July 31. Several other build- 
ings in the town were destroyed the total 
loss being about $100,000. The fire 
started while the Walker store owner 
was at lunch and spread rapidly. 

Articles of incorporation of the Ridge- 
way Optical Co., 316 Main St., have been 
filed in the county recorder’s office here, 
the incorporators being George V. Ridge- 
way, William H. Lant and J. R. Victor. 
The company will issue 150 shares of 
common stock that will sell at $100 
per share. The company has been in 
business for a number of years and is 
managed by George V. Ridgeway. 

Judging from the returns that have 
been made by the tax assessors in this 
(Vanderburgh) county, not many people 
are in possession of diamonds, notwith- 
standing the fact that local dealers have 
been selling their usual lot during the 
past year or two. Although 320 sched- 
ules for diamonds and other jewelry 
were filed, the valuation was placed at 
only $9,157, while in 1927 only 116 filed 
schedules, but the valuation was set at 
$11,347. 
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Ben N. Nordman, San Francisco, rep- 
resenting eastern lines, was in Los An- 
geles last week. 

Vv. H. Greer, formerly of San Diego, 
has opened a watch repair shop for the 
trade, at 701 Metropolitan building. 

S. Simmons, dealer in diamonds, Title 
Guarantee building, with Mrs. Simmons, 
has returned from a pleasure trip to the 
Yosemite. 

William Parker and Mrs. Parker, Los 
Angeles, made an automobile tour to 
Yosemite Valley, returning after a fort- 
night. 

Robert Press, manufacturing jeweler, 
715 Guarantee building, is going North 
on business and expects to be absent two 
weeks. 

Arthur Reichman, Reichman Bros., 
diamond importers, New York, is in Los 
Angeles for a week, on both business 
and pleasure. 

N. H. Roitman, dealer in diamonds, 
704a Title Guarantee building, is on his 
way to Honolulu for a month’s tour of 
the Hawaiian Islands. 

St. Elmo Coombs, with Sunderland & 
Miller arrived in the city from a busi- 
ness trip last Monday. Next week he 
will start on a trip North. 

William T. Burkhart, diamond dealer, 
ninth floor, Title Guarantee building, ac- 
companied by his wife, has gone to Her- 
mosa Beach for a month. 

J. Erlick has purchased the Balboa 
Jewelry Co., 1228 W. Seventh St., and is 
remodeling the store with a view of 
making it more attractive. 

E. S. Henry, salesman for Koke, 
Slaudt & Co., 806 Metropolitan building, 
has returned from his regular trip to 
Denver and the southern district. 

Roy Fitzgerald, formerly at 830 Mar- 
ket St., San Francisco, has purchased 
the stock and business at 723 S. Alva- 
rado St. Mr. Fitzgerald is aided by his 
wife. © 

E. Bastheim, the E. Bastheim Co., 
wholesale jewelers, 405 and 507 Title 
Guarantee building, who with Mrs. Bas- 
theim and two children spent a month 
at El Monte, has returned. 

Mrs. Gail Reingold, who has been vis- 
iting relatives here, has been joined by 
her husband and the couple will motor 
back to their home in Portland where 
Mr. Reingold is a retail jeweler. 

Jacob Allison, wholesale jeweler, 715 
Guarantee building, has gone to New 
York on a purchasing trip and expects 
to be absent 10 days. As soon as he re- 
turns he will start on a trade trip. 
Harry Yablow, manufacturing 
jeweler, 916 Title Guarantee building, 
and Mrs. Yablow have returned from 
New York and Newark, N. J., where 
they visited their respective parents. 

Lewis Roth, representing the Savoy 
Watch Co., New York, with offices at 701 
Chester Williams building, is arranging 
his sample cases and will leave about 
Sept. 1 for the Denver-West territory. 
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A. P. Klingle, salesman with A. I. 
Hall & Son, Inc., 800 Metropolitan build- 
ing, has left for his territory. Victor 
Hahn, handling the silver and clock 
lines for the same house, is also out on 
the road. 

George W. Goodchaux, representing 
several eastern houses in special lines, 
with offices at 704 Title Guarantee build- 
ing, has returned from a business trip to 
San Francisco and _ other’ northern 
points. 

Roy Craft, Craft & Co., makers of 
emblematic rings, Indianapolis, was a 
Los Angeles visitor, last week, calling 
on his old friend, I. Behrstock, whole- 
sale jeweler, in the Title Guarantee 
building. 

Jesse Measer, the Berson-Measer 
Jewelry Co., 403 Jewelers’ building, has 
returned from an eastern trip but left 
Monday for another trip North. From 
California he will go to Denver, expect- 
ing to be gone five weeks. 

Charles Stern, diamond dealer, in the 
Title Guarantee building, together with 
Theodore Hinden, retail jeweler in the 
Chester Williams building, visited the 
Pacific Southwest Exposition, which oc- 
cupies several acres of buildings at 
Long Beach. 

Louis Sherman, New York, will re- 
turn to the Empire City a benedict, hav- 
ing left there four weeks ago a bache- 
lor. He transacted business at Chicago, 
then got married and continued to the 
Pacific Coast, combining his honeymoon 
with business. 

W. R. Page, 114 Pier Ave., Ocean 
Park, has sold his jewelry store to 
Harry Frey, of San Luis Obispo. Mr. 
Frey, who is well known in this section, 
also has conducted stores in Oxnard and 
Paso Robles. He took charge of the new 
store last Monday. 

Raymond D. Vercler, of the Vercler 
Smelting & Refining Co., and former 
manager of Wiberg Bros., in the Jewel- 
ers’ building, has severed his connection 
with the Wiberg concern and is now in 
Europe for a rest. He will be absent 
for several weeks. 

Ray L. Bedilion, one of the largest 
jewelers of Arizona, with an establish- 
ment at Miami, Fla., and who has been 
here with Mrs. Bedilion since July 1, ex- 
pects to return soon to Miami. There has 
been a heavy flood in his home city, but 
it is said his store was not damaged. 

Adolph Rosches, Rosches Bros., whole- 
sale jewelers and diamond dealers, ac- 
companied by Mrs. Rosches, is on his 
way to Europe where he will be gone 
for several weeks. He will visit Ant- 
werp, Amsterdam, Paris and London. 
He will combine business with pleas- 
ure. 

W. B. Sunderland, president of Sun- 
derland & Miller, wholesale jewelers, 


Title Guarantee building, is on a busi- 


ness trip which will keep him away for 
two months. He stopped off in Los 
Angeles while passing through the city 
on his way from the northern to the 
southern territory last week. 

Sven C. Braderson, one of the pro- 
prietors of the American Business Clock 
Co., 805 W. 11th St., has purchased the 
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half interest of S. M. Weller in the busi- 
ness and will hereafter operate the es- 
tablishment as sole owner. The store was 
closed Aug. 2 and Mr. Braderson took 
charge the following day. 

Mrs. Ben Tipp, wife of one of Seat- 
tle’s leading jewelers, is in the city, 
called here by her mother’s illness, at 
Ocean Park. The mother underwent a 
surgical operation but is now conva- 
lescing and Mrs. Tipp will return North 
next week, if conditions remain favor- 
able. 

Among the out-of-town jewelers seen 
in Los Angeles last week were 
Taylor Jacobson, Fullerton; Howard 
Blanchard, Santa Monica; Nate Bara- 
nov, San Diego; Arthur Cohen, San 
Bernardino; Herbert Gould, San Ber- 
nardino; W. R. Page, Ocean Park, and 
M. D. Lipton, Long Beach. 

Moody Bros., manufacturing jewelers, 
905 Title Guarantee building, are get- 
ting ready to enter a strong contingent 
in the Los Angeles Jewelers Bowling 
League, which this year aims to put in 
10 units, each of which will strive to 
gain the championship trophy. There 
will be other prizes for individual and 
team scores. 

Philip I. Wolman, 408 Title Guaran- 
tee building, with Mrs. Wolman took a 
trip extending over a month to Vancou- 
ver, B. C., combining business with 
pleasure. Mr. Wolman is the senior 
member of Philip Wolman & Co., whole- 
sale jewelers. Ben Wolman put in his 
vacation period by going to Chicago on 
a purchasing trip. 

Irving Klampert, with Benjamin and 
Edward I. Gross, Leonard Katz, Katz 
Bros. & Aul, and Dan Childs, all of 
New York, representing eastern manu- 
facturers, I. Goldberger, San Francisco, 
J. W. King, New York lines, and Max 
Hirsch, of Bernstein & Roskin, New 
York City, were business visitors in Los 
Angeles last week. 

W. E. Phillips, wholesale jeweler, 704 
Title Guarantee building, has gone to 
New York on a business trip. He will 
be absent several weeks. On his return 
he will take up the matter of the date for 
the fall tournament of the Southern 
California Jewelers’ Golf Association. 
There is already much interest being 
shown by the jewelry craft. 

J. P. Holley, junior member of the 
firm of Finerman, Braus & Holley, 
wholesale jewelers, recently took a va- 
cation which he merged into a honey- 
moon, when he married Miss Mary 
Monroe Walker of the Southland. He 
passed his recreation period at his 
ranch, 60 miles from Bakersfield, in 
Kern County. The couple are making 
their home at Long Beach. H. Finer- 
man, of the same concern, has returned 
from a fortnight’s rest at .Murietta 
Springs, where he took the mud bath 
treatment. 

Peter Madsen, formerly a jeweler at 
Solvang, Cal., and well known to the 
wholesale trade of Los Angeles, met 
with a peculiar accident while on his 
way to Europe recently. Mr. Madsen 
sold his Solvang store, last month and 
before embarking in another business he 
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has secured, thought he would visit his 
relatives in Denmark. A severe storm 
was encountered and while on deck, he 
saw a huge wave about to topple over 
the ship. He seized a chain but the im- 
pact of the wave threw him violently 
against a mast, breaking his leg and 
several ribs. He was taken to a hos- 
pital at Hamburg, Germany, where he 
is convalescing. 

Consternation seized Edward Gerson, 
wholesale jeweler, when his telephone 
rang at his residence Thursday morn- 
ing, at 6 o’clock, and it was announced 
that a burglar had been apprehended in 
his offices at 415 Title Guarantee build- 
ing. Anxiety gave way to delight when 
a little later he was informed that it 
was a case of ignorance on the part of 
a new janitor who did not know of the 
intricate burglar alarm system in vogue 
at the Guarantee building. Mr. Gerson 
has been in business in Los Angeles for 
48 years. The new janitor, not know- 
ing about the alarm, unlocked the office 
door when he was soon confronted by 
a group of detectives who placed him in 
custody. In vain he pleaded he was a 
janitor but the detectives could not un- 
derstand a janitor making such a glar- 
ing error. The head janitor was sent 
for and he identified the thoroughly 
frightened porter to the satisfaction of 
the officers. 
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Making his regular early fall trip, 
Fritz Barken of 704 Market St. has left 
for the South. 

Martin R. Cooper, Coast representative 
for Morris Kaplan & Sons, has returned 
from a business trip South. 

Charles H. Strauss, of the California 
Jewelry Co., is spending a two weeks’ 
sojourn motoring in California. 

Bert Lee, of Fred L. Lee & Co., has 
just returned from a satisfactory busi- 
ness trip to Los Angeles. 

Deamont & Siegel, Inc., are no longer 
in partnership. Mr. Siegel is continuing 
the business, which is at 704 Market St. 

Thomas O’Neill has just completed a 
“rip through the Sacramento Valley for 
the S. J. Hammond Co. He did a pretty 
good business and reports that prospects 
are promising for the fall. 

Radke & Co., Inc., of 208 Powell St., 
is definitely retiring from business here 
after a sale. He will be succeeded by 
Caro Bros., retail jewelers of Fillmore 
St., who will inaugurate their occupation 
of the Radke store with an auction sale. 

Louis Scheppler of Wm. Scheppler & 
Sons, well-known retail jewelers of the 
Mission District, is spending some time 
in the Trinity Alps, 
These mountains are hard to visit on ac- 
count of rough roads, but the country is 
picturesque. 

Tom Bennetts, representative of the 
Pairpoint Corporation, has just returned 
to his display rooms, 126 Post St., after 
visiting Los Angeles, where he found 
business very satisfactory, especially in 





Trinity County. . 
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glass, the art line attracting considerable 
favorable attention. 

Visits made here in quick succession by 
Mayor Walker of New York and Her- 
bert Hoover brought a number of people 
to town, and the cool weather has also 
helped to attract thousands of strangers. 
J. H. Spiro says that as a result retail 
jewelers have been doing a very good 
business. 

Ed. Bastheim and his family, after 
spending a couple of weeks here, have 
returned to Del Monte, where they stayed 
prior to coming to San Francisco. They 
are traveling for pleasure and it is not 
stated when Mr. and Mrs. Bastheim plan 
to return to Los Angeles, where Mr. 
Bastheim is a well-known jeweler. 

On a mountaineering expedition with 
the Sierra Club, Miss Dorothy Huggins, 
daughter of A. W. Huggins, president of 
A. I. Hall & Son, has made what is con- 
sidered a most difficult ascension, at Jas- 
per National Park, Canada. Miss Hug- 
gins and another young girl, both of the 
same university, ascended, unescorted, a 
mountain over 8000 feet with a very dif- 
ficult trail. 

Nordman & Aurich, material jobbers 
of the Jewelers’ building, opened a ser- 
vice and supply station, on Aug. 1, at 
532 16th St., Oakland. This is in the 
Stewart building and the supply station 
is in charge of Morton Luhn, who has 
been the Oakland representative of Nord- 
man & Aurich for some time. Leon 
Aurich states that the new station is 
thoroughly equipped to serve the jewelry 
trade. 

Eastern manufacturers’ representatives 
here recently include: Bert Harrison of 
La Pierre Mfg. Co., Newark, N. J.; Lew 
Vokland, Henry Blank & Co.; Mr. Ed- 
wards of the Alvin Mfg. Co.; George 
Jochum with his lines; Jacob L. Miller, 
representing Kalisher Mfg. Co.; Irving 
Klampert, representing Benj. & Edw. J. 
Gross Co., Inc., New York; “Doc” Ober, 
from Providence, with eastern lines; 
Harry Amols, Eichberg & Co., New York. 

All the travelers of the W. B. Glidden 
Co., representative of R. Wallace & 
Sons Mfg. Co., were leaving on their fall 
trips about Aug. 1. P. A. Hansen’s fall 
trip will take him down the San Joaquin 
Valley and as far as El Paso, Tex.; 
Charles E. Fisher will visit the North 
West and Inter-Mountain territory, vis- 
iting seven States; Howard Kennedy will 
call on customers in northern California. 
Prior to leaving, Mr. Hansen said that 
the W. B. Glidden Co. is expecting a good 
fall business, especially in toilet articles. 

Among out-of-town jewelers visiting 
the trade the past few days were: A. O. 
Warner of the Warner Jewelry Co., 
Fresno; W. J. Wintermantel, Elko, Nev.; 
Mr. and Mrs. Konik of Corvallis, Ore.; 
Mr. and Mrs. W. H. Bishop, Ely, Nev.; 
H. J. Alstock, Portland, Ore.; T. B. Monk 
and Mrs. Monk, Sacramento, Cal.; Mrs. 
H. L. Whitehead, Crockett; Charles 
Gregory, San Jose; J. D. Bennett, San 
Rafael; George Benoit, San Mateo; L. 
Watson, Mountain View; E. E. Crofut, 
Oakland. Mrs. R. H. Lake, Yreka, Cal., 
who has been visiting the city and has 
also called on the trade, and Harry Gins- 
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berg and his son, Leo Ginsberg, Reno 
Nev. : 








Pacific Southwest 





Chas. Haas & Sons, pioneer jewelry 
firm of Stockton, Cal., have been Serving 
the community for 78 years in that city 
and their beautiful new store at 425 E. 
Main St. is one of the finest in centra] 
California. The store is managed by 
Robert M. Haas and his son, Raymond 
Haas. 

The former Bank of Italy building in 
Reedley, Cal., has been remodeled and 
transformed into stores, one of which 
will be occupied by George A. Jensen, 
jeweler. The building occupies one of 
the fine corners and the stores are all 
very attractive. The Jensen jewelry 
store has modern show windows, a pretty 
front and good interior finish, and is 
lighted with flood lights. 








Pacific Northwest 


It is reported that W. C. Young, jeweler 
of Colville, Wash., has sold out to A. FE, 
Jones, 

The death is announced of Mark M. 
Heacock of M. M. Heacock & Co., jewel- 
ers of Tekoa, Wash. 

Robert A. Wahlen has sold his store at 
Hoquiam, Wash., to Andrew M. Nelson 
and takes a chattel mortgage to secure 
the purchase price. 

A house on wheels designed by Dr. 
Charles S. Morsman and owned by 
George E. Feagans, Los Angeles jeweler, 
is attracting considerable attention on its 
way up the Coast. Feagans, Morsman 
and their party, all from Los Angeles, 
believe that their house is the only ve- 
hicle of the kind that uses the Pullman car 
idea. The house is built upon a length- 
ened Lincoln limousine chassis in such 
a manner that the original streamline 
effect is preserved, even with the 15-foot 
wheelbase. The house has a convenient 
living room that can be transformed into 
a sleeper at night. It is equipped with 
refrigerator, gasoline stove, closets for 
clothes, stores, etc., lavatory, and so 
many other conveniences that those trav- 
eling in it could live for a week without 
stepping outside or stocking up provi- 
sions. The car weighs five and a half 
tons and is equipped with four-wheel 
brakes. Mr. Feagans is in the North 
West, en route for New York, and he 
may decide to take his house to Europe. 








Forty-five diamond rings ranging in 
wholesale value from $45 to $75, a total 
of about $1,500, were stolen from the 
F. P. Buren jewelry store, 215 Fifth 
Ave. S., Clinton, Iowa, recently by two 
negroes, who rifled the show cases while 
the proprietor was engaged in display- 
ing other stock in the store. The thieves 
made their escape. It is the fourth time 
the Buren store has been robbed since 
Mr. Buren became established here and 
the theft was the largest of a series 
of burglaries reported over the week- 
end. 
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Minneapolis and St. Paul 





G. A. Peterson, retail jeweler, E. 
Hennepin Ave., Minneapolis, and Mrs. 
Peterson, were at Lake of the Woods, 
jn northern Minnesota, this summer, on 
a trip of about two weeks. 

A. E. Madsen, president of Rettig, 
Hess & Madsen, wholesale jewelers, 100 
N. Seventh St., Minneapolis, announces 
the engagement of his daughter, Beat- 
rice, to Julius K. Spielman. 

James H. Snyder, traveling for Albert 
L. Haman, wholesaler of watches, 281- 
283 Endicott building, St. Paul, is ex- 
pected to return the latter part of 
August from a five weeks’ trip through 
the West. 

H. Thurston, retail jeweler, 705 W. 
Lake St., Minneapolis, has been in Wis- 
consin on a motor trip with some friends. 
Mr. Thurston expected to spend some 
time at Trade Lake, remaining away 
about a week. 

Joe Jenson, head watchmaker, Haman 
& Co., retail jewelers, 352 Robert St., 
St. Paul, took advantage of his sum- 
mer’s vacation to tour the inviting sec- 
tions of northern Minnesota, returning 
the latter part of July. 

Quade C. Weld, president, Weld & 
Sons, jewelers, since 1854, 817 Nicollet 
Ave., Minneapolis, is expected to return 
about the first of September from 
Murray Camp, in the West, where he 
is spending about a month’s vacation 
with Mrs. Weld and their two daughters. 

Hugo Nelson, Nelson & Nelson, man- 
ufacturing jewelers, 1324 W. Lake St., 
Minneapolis, expected to leave on Aug. 
5 for Chicago to attend the Jewelry 
Trade Show at the Sherman hotel. The 
Nelson & Nelson exhibit is in the charge 
of Victor B. Hume, salesman for the 
firm. 

C. C. Cason, head of the watch repair 
department, White & MacNaught, retail 
jewelers, 902 Nicollet Ave., and 61 S. 
Seventh St., Minneapolis, spent part of 
his two weeks’ sojourn at Winona, Minn. 
John Smith, in charge of the jewelry 
repair department of the same firm, has 
returned from his two weeks’ rest. 

Herbert B. Christensen of Herbert B. 
Christensen, Inc., retail jewelers, 144 E. 
Fifth St., St. Paul, is the newly-elected 
secretary of the St. Paul Kiwanis Club. 
He expects to attend the district con- 
vention in Fargo, N. D., on Aug. 23 
and 24. With Mrs. Christensen, he at- 
tended the international convention in 
June, held in Seattle, Wash. 

Recent representatives of the eastern 
trade, who called on the Minneapolis 
retailers, included A. J. Barnett, Mi- 
chael Levy, New York; Mr. Gorman, 
James E. Blake Co., Attleboro, Mass.; 
G. A. Jewett, Hamilton & Hamilton, Jr., 
Inc.; Frank W. Miner, Nadelhaft Bros., 
Inc.; Robert V. Nye, Watrous Mfg. Co., 
Wallingford, Conn., and E. A. Wein- 
schenk, Weinschenk & Rothschild, New 
York. . 

Employes of the Charles Beard Co., 
wholesale jewelers, Ryan building, St. 
Paul, have been on their vacations. 
Charles L. Beard, son of Charles Beard, 
and John L. Beard, another son, motored 
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through the East, visiting their sister 
at Pine Orchard, Conn. Henry Herzog, 
manager of the material department, 
spent his week’s rest at his home, White 
Bear Lake, one of the beauty spots of 
this section of the State. 

Cardozo’s jewelry store, corner of 
Minnesota and Seventh Sts., St. Paul, 
had its annual picnic on July 24, at 
Wildwood, on White Bear Lake, near 
St. Paul. The store closed at noon, and 
the crowd motored to the park, where 
races and a ball game ran through the 
afternoon, with articles from the jewelry 
store offered as prizes. Fireworks were 
shot in the evening. David M. Goldman 
is general manager of the store. 

W. R. Cooper, S. H. Clausin & Co., 
wholesale jewelers, 17 S. Sixth St., 
Minneapolis, intended to leave the night 
of Aug. 4 for Chicago, where his firm 
was to have an exhibit at the Jewelry 
Trade Show, held at the Sherman hotel 
during the following week. The booth 
was to be under the supervision of Mr. 
Cooper, with Miss Borghild Johnson, 
buyer in the jewelry department of S. 
H. Clausin & Co, as his assistant. 

Those employed by J. B. Hudson & 
Son, Inc., retail jewelers, 33-35 S. 
Seventh St., Minneapolis, who have been 
on sojourns during the past few weeks, 
have enjoyed ideal weather for their 
trips. Miss Adah Davis, silver depart- 
ment, returned on July 23 after three 
weeks spent in northern Minnesota. 
George Larsen, foreman of the jewelry 
repair department, spent his two weeks’ 
fishing in northern Minnesota. Mrs. 
Helen Robinson, head of the novelty de- 
partment, accompanied friends on a two 
weeks’ trip through the Black Hills of 
South Dakota. Miss Gladys Salter, 
cashier, visited relatives in northern 
Wisconsin. Miss Janet Watson, silver 
department, has been away. 








Certain imported merchandise, when 
shipped, was consigned to order, as 
shown by the steamship company’s mani- 
fest and the bill of lading. A firm which 
had negotiated for the sale of the mer- 
chandise after it had been shipped, but 
before it arrived, applied to the Collec- 
tor of Customs for its entry. The apply- 
ing firm did not have the bill of lading, 
but furnished a bond to produce it, and 
was allowed to withdraw it under per- 
mits. The bill of lading, with a draft 
attached, was presented to the firm, 
which did not pay it, nor any portion 
of the purchase price, and did not get 
possession of the bill of lading. The 
firm sold part of the merchandise and 
went into bankruptcy. The bank which 
presented the draft secured the delivery 
of part of the merchandise. The owners 
of the goods, which were consigned to 
order, brought suit against the collector 
as an individual for the value of the 
goods which had been sold by the bank- 
rupt firm. The Federal District Court 
for the Eastern District of New York 
held, in the case of Conklin et al. vs. 
Newton, that the collector was indi- 
vidually liable for the value of the goods 
which had been sold by the withdrawing 
firm. 





R. O. Sche, Hood River jeweler, was a 
t Portland visitor. 

. Bell, located for some time at 
2282 E. Broadway, Portland, has moved 
to a new East Side location. 

Nat Packhouz, Portland jeweler, is 
sojourning at Shipherd Springs. 

Mr. Skeie, Eugene jeweler, is back 
from a trip to the nearby mountains. 

“Bill” Koenig, Corvallis jeweler, with 
his family, is now in California, enjoy- 
ing a sojourn. 

Sig Crohn, Macleay building, Port- 
land, has been spending much of his 
time at the beach near Seaside. 

The Luthy jewelry store, Salem, is 
holding an auction sale, in order to dis- 
pose of the stock, as Mr. Luthy is re- 
tiring from active business. 

C. A. English, for some months located 
at 95 Third St., Portland, has moved 
into the next store, lately vacated, which 
gives him much larger space, and win- 


dows for display purposes on _ two 
streets, Third and Stark. 
The Portland Jewelry Co. is now 


established in its new quarters on the 
ground floor, Morrison St. side, of the 
new Capitol Theater building, Portland. 
The concern was formerly on Washing- 
ton, between 11th and 12th Sts. 

H. C. Ball and H. F. Lavery, employes 
of A. I. Hall & Son, Portland, are now 
at the San Francisco office of their firm. 
Lance Smith, Portland representative, 
and head of the office in the Spalding 
building, is spending two weeks at the 
Boy Scout camp, near Tillamook, Ore. 
Mr. Smith is an enthusiastic worker 
with boys, and a Scoutmaster. 

The annual Buyers’ Week is being 
held in Portland Aug. 6 to 11, and more 
than 100 manufacturers and _ whole- 
salers of Portland are cooperating to 
make the week q successful one. This 
is the 16th Buyers’ Week, and each year 
has seen the number of out-of-town 
visitors increase. Usually every west- 
ern State is represented, and Portland 
benefits materially by the event. 

M. Jacoby, jeweler, who has for many 
years been established at 326 Washing- 
ton St., Portland, has leased ground 
floor space in the Alderway building, now 
under construction at the corner of Alder 
and Broadway. He will have space 20 
by 100 feet, and will open a jewelry 
store there about Oct. 1. An increase 
in Mr. Jacoby’s business has made neces- 
sary this securing of larger quarters. 
He has taken a 10-year lease on the 
premises. 








Although the Fifth St. door of the 
Olin V. Neal jewelry store, Parkersburg, 
W. Va., was found opened one morning 
recently and a boy told the police that 
he saw a man enter the store, neverthe- 
less proprietors reported that none of 
the stock was missing. A city patrol- 


man made a search of the store after - 


the report of the boy, but no intruder 
could be found. 
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William H. Jackson, retailer of 329 
Driving Park Ave., spent last week-end 
at Oswego and Watertown. 


Harry Tokars, salesman for Rudolphs 
Jewelers, retailers, 217 Main St., E., has 
left for a trip to Providence. 


Charles P. Coster, retailer, 1519 Lake 
Ave., has rearranged his store and 
added a new eight-foot wall case. 


Joseph Kopelowich, head of the whole- 
sale jewelry firm bearing his name at 
47 Clinton Ave., N., has left for a so- 
journ at Sharbot Lake, Ont., Canada. 


William H. Jackson, retailer, 329 
Driving Park Ave., leaves this week 
for a week-end visit to Oswego and 
Watertown. 

W. A. Cole, engraver in the firm of 
Ray Weyl, Central building manufac- 
turer, will leave next week for a so- 
journ at Sharbut Lake, Ont., Canada. 


Floyd Alden, member of the firm of 
Rockwell & Alden, manufacturers of 104 
Main St. E., spent last week-end at 
Bath. Mr. Alden formerly lived at Bath. 


James O. Ledlie, retailer of 842 Dewey 
Ave., is planning his vacation for the 
next two weeks in August. He is con- 
sidering several places at which to 
spend it. 

George H. Wagar, retailer, 168 Lyell 
Ave., recently served as one of the 
committeemen for the annual outing of 
the Lyell Avenue Business Men’s Asso- 
ciation, held at Island Cottage. 

Isadore Gamler, head of the retail 
firm at 224 Main St., E., has returned 
from a business trip to New York City 
and the East. While in New York, 
Mr. Gamler saw the Tunney-Heeney 
fight. 

Charles Leith, of Leith & Martin, 
Commerce building manufacturers, has 
returned from a sojeurn at Detroit, 
Milwaukee and other Mid-West points. 
He was accompanied by Mrs. Leith. 

Harry Rosenberg, head of the retail 
firm bearing his name, 89 State St., left 
the hospital recently after a confine- 
ment of two weeks, during which he was 
convalescing from injuries received in an 
automobile accident. 

E. Lathrop Sunderlin, treasurer of 
the Sunderlin Co., retailer, 350 Main St. 
E., returned last week with his family 
from a trip to the Thousand Islands. 
Mr. Sunderlin has sent his family to 
Crescent Beach for another outing. 

Sime Berson, member of the firm of 
Berson & Marine, Central building man- 
ufacturers, returned last week from a 
rest in the mountains. Samuel Marine, 
his partner in the firm, left recently for a 
sojourn in the Adirondacks. H. I. Short, 
representative for the concern, has re- 
turned from a business trip through 
central New York. 

Floyd Alden, of Rockwell & Alden, 
manufacturers, 104 Main St., E., spent 
the week-end at his former home 
in Bath, N. Y. Fred G. Rockwell, his 
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partner, is planning a two weeks’ pleas- 
ure trip to Buff Lake, Ont., Can. He 
will spend most of his time fishing. 

Members of the Rochester Retail 
Jewelers’ Association will meet Aug. 10 
for their regular meeting, Charles Cos- 
ter, retailer, 1519 Lake Ave., president 
of the association, announced. Details 
of the plan for a retail booth at the 
Rochester exposition in September will 
be discussed. 

Rudolphs Jewelers, retailers of 217 
Main St. E., will celebrate their second 
anniversary in Rochester next week. 
Rudolphs is one of a chain of 10 stores. 
Harry Rudolph, who now heads the 
Syracuse store, served as original man- 
ager of the Rochester store. E. Altman 
is now manager here. 

Charles P. Coster, president of the 
Rochester Retail Jewelers’ Association 
and retailer of 1519 Lake Ave., will 
leave next week for a two weeks’ trip 
on the Great Lakes. He will be accom- 
panied by Mrs. Coster. In his absence 
the store will be in charge of Miss Helen 
Pye, his chief assistant. 

Max Weisbuch, member of the firm of 
Weisbuch & Weiss, retailers of 115 Clin- 
ton Ave. N., is in Karlsbad with Mrs. 
Weisbuch according to a cable received 
by Harris Weiss, vice-president of the 
firm, last week. Mr. Weisbuch expects 
to spend five weeks in Karlsbad. He will 
return to the United States in Septem- 
ber after a visit to the Antwerp diamond 
cutters. 

Rudolphs Jewelers, retailers of 217 
Main St. E., have introduced a new 
summer sales novelty in the shape of 
a “Movie Sale.” In brief, the sale en- 
courages customers to deposit with the 
store 10 cents or small amounts repre- 
senting funds usually spent on movies, 
as part of the purchase price of jewelry 
articles. So far the sale has met with 
marked success. 

Forrest Reisenberg, watchmaker for 
C. F. Vanderpool, retailer of 190 State 
St., who has been laid up for several 
months with heart trouble, recovered 
sufficiently last week to take an auto- 
mobile ride on which he stopped in at 
the store. He does not expect to return 
to work for some time. Mr. Reisenberg 
spent several weeks in the country after 
an attack early in the spring. 

Mrs. George Klee, wife of a member 
of the firm of Klee & Groh, retailers of 
143 Main St. E., who was confined to 
the hospital from injuries received when 
she slipped and fell on her way to see 
Mr. Klee, who was laid up after an 
automobile accident, will not be out for 
six weeks, it was said last week by 
physicians. Mr. Klee since has been 
released from the hospital and has re- 
turned to the store. 

The report of George D. Newton of 
Geneseo, trustee for H. G. Jenks, Dans- 
ville retailer, showed $5,000 on hand at 
a meeting of creditors before Referee in 
Bankruptcy Delmar M. Darrin last 
week. Appraisers were appointed to 
inventory the stock remaining and the 
trustee was authorized to dispose of it 
at the Jenks store Aug. 4 to 11. The 
fixtures were sold under chattel mort- 
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gage to the Merchants and Farmers Na. 
tional Bank for $2,500. Accounts said 
to total approximately $3,000 remain to 
be collected. Mr. Jenks’ stock originally 
was attached to satisfy two $500 notes 
in the midst of a sale. A _ constable’s 
sale later was authorized. 








Business Troubles 


Fred M. Doan, Hopkinton, Iowa, js 
reported to be in bankruptcy. 

The Raine Jewelry Co., Inc., Greeley, 
Colo., has assigned to J. C. Nixon. 

Howard L. Beehler, Milford, Mass., 
has assigned to Samuel Meline. The 
assets are $300 and the liabilities $2,000. 

Max Mark, St. Paul, Minn., is offering 
creditors 50 cents on the dollar. The 
nominal assets are $75,000 with liabili- 
ties of $55,000. 

George L. Vose, Inc., Providence, R. I., 
is offering creditors 13 cents on the dol- 
lar. The assets are $1,065 and the lia- 
bilities $36,200. . 

Herman B. Miller, Los Angeles, Cal., 
has made an assignment. The assets 
are estimated at $2,100, and the liabili- 
ties at $4,200. 

Six Michaelson Bros. Co., Cincinnati, 
Ohio, are reported to be in bankruptcy. 
Assets are reported to be $5,500 with 
liabilities of $9,400. 

A receiver has been appointed for 
Honan & Bennett, Derby, Conn. The 
merchandise has been sold for $1,030. 
The indebtedness is $3,500. 

O. C. Kunath & Son, What Cheer, 
Iowa, has given a deed of trust for the 
benefit of creditors. The assets are 
placed at $1,500 and the liabilities are 
also $1,500. 

The Okeechobee Jewelry & Optical Co., 
Okeechobee, Fla., is offering creditors 30 
cents cash in settlement of claims, or a 
two year note with 6 per cent interest, 
the interest covering indebtedness in 
full. 








Gem Notes 


A news note from Curityba, Brazil, 
states that a farm laborer from Cam- 
pinas, in the municipality of Tibagy, has 
found a diamond of four carats which 
has been purchased and presented to the 
State Museum. 

* * * 

An article in a recent issue of the 
Angilo-Brazilian Chronicle states that 
Charles Herman, English engineer, has 
discovered an important field of pure 
emeralds in the State of Minas, Brazil. 
Mr. Herman is described as well known 
in Brazil and is saying that he has re- 
ceived a large offer from an English syn- 
dicate to discuss the exact location of 
his find, but that he has not as yet ac- 
cepted. 








The three daughters of the late Ed- 
win Best, who for many years conducted 
a jewelry business in Dayton, Ohio, 
shared equally in the division of the 
estate of the decedent, according to the 
will filed in probate court recently. 
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Timely Trade Topics 








Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 

















Trade Gossip 





Presenting Holmes & Edwards Super 
Plate Hollowware 


HE Holmes & Edwards Silver Co., 
yew C of the International Silver 
Co., Bridgeport, Conn., is announcing an 
addition of hollowware pieces to its line 


super plate hollowware is a superior 
quality that costs the consumer no more 
than high grade silverplate.’” Women 
are acquainted already with the Holmes 
& Edwards name and the superior 
quality plate for which it stands. For 
years the name has meant high quality 
flatware. The national reputation, the 
previous national advertising of super 
plate inlaid, the prestige of the house, 





NEW SUPER PLATED HOLLOWWARE 


of super plate silverware. There has 
been a need in the silverplate field, for 
motched hollowware and flatware de- 
signs in a high grade, attractively 
priced silverware. Now the Holmes & 
Edwards super plate quality answers 
this need. 

Holmes & Edwards Flatware—the 
well known super plate inlaid—has now, 
as an accompaniment, super plate hol- 
lowware, also of superior quality. This 
quality line offers dealers sales items 
that ‘work together to increase sales. 
Women are more and more appreciating 
the pleasure of serving with silverplated 
hollowware. When they purchase their 
flatware, they are live prospects for the 
matching hollowware. 

When a woman selects a service in 
flatware and hollowware she gives high 
consideration to the design—does it 
match? Is her whole service one per- 
fect ensemble in patterns and quality? 
Women know that to have clashing pat- 
terns is a breach of table etiquette. 
Now, in either of the beautiful Holmes 
& Edwards Pageant and Century designs 
dealers can offer hollowware to match 
the flatware. 

In describing the quality of the new 
hollowware, Holmes & Edwards says, 
“like our super plate inlaid flatware, our 


all tend to solidify future belief in the 
super quality of the hollowware. 

The Holmes & Edwards super plate 
hollowware is finest in quality, attrac- 
tively priced, and it is a short line. In 
it are included only those pieces that are 
called for most often. Dealers there- 
fore are assured a very rapid turnover. 

The line, with hollowware added, is, 
of course, more complete than ever be- 
fore, and in two items such as flatware 
and hollowware each is bound to boost 
sales of the other. Women want hollow- 
ware, they want flatware; a purchase 
of one, means a purchase of the other; 
and they want patterns that match. 

A new silverware container, called 
“The French Modern Chest” has been 
added to the several chests and trays. 
This silverware chest is truly modern 
in design, style and colors. It is as the 
mode of the day. The smart design, the 
contrasting black, silver and gold treat- 
ment, make the chest very fascinating. 
It is a sales unit that has distinctive dis- 
play value for the dealer. 

Another container, that is already a 
proved success, but still comparatively 
new to the trade, is the mirror ensemble. 
Wherever it is shown it creates sales. 
The mirror ensemble is smart and fash- 
ionable, yet has much practical value. 


It is either a handsome wall mirror 
or beautiful serving tray. It makes an 
extraordinary display unit because it is 
a mirror and no woman can resist a mir- 
ror. That is why a mirror ensemble on 
the counter or in the window has such 
remarkable display power. 

Something decidedly new in’ super 
plate line is the new mirror finish knife. 
This is a knife blade that combines prac- 
ticability with beauty. The stainless 
steel blade with the handsome mirror 
finish. It satisfies woman’s desire for 
a durable stainless blade that beautifies 
her table setting. An item that will 
count much in super plate sales for this 
year. 

* * * 
Amity Leather Products Corp., West Bend, 

Wis., Issues New Dealer Literature 


The Amity Leather Products Corp., 
West Bend, Wis., has just issued two 
new pieces of dealer literature of inter- 
est to jewelers who handle leather prod- 





ATTRACTIVE KEY HOLDER 


ucts. The first is “The Book of Amity” 
which gives interesting facts about vari- 
ous leathers and also illustrates and de- 
scribes all the leading numbers in the 
Amity line, especially the new Find-Ex. 
The second piece of literature is the 
first comprehensive undertaking by a 
leather goods manufacturer to give a 
retail dealer a complete service in win- 
dow displays and the use of direct lit- 
erature. 

“The Book of Amity” is a well ar- 
ranged booklet containing 22 pages. It 
is printed on fine stock and gives con- 
siderable information about different 
kinds of leather, including goatskin, 
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steerhide, ostrich, Scotch pigskin, seal- 
skin, calfskin and Morocco. The Amity 
Find-Ex is shown in a series of color 
plates as is the Amity Key Kaddy in 
gift boxes. Ladies’ handbags are shown 
on one of the back pages. The Amity 
Dealer Helps contain well arranged ad- 
vertising of the Amity products. 

The Amity line will be exhibited at 
the first National Style Show of Trunks, 
Luggage and Leather Goods to be held 
in the ballroom of the Pennsylvania 
Hotel, New York, Aug. 13-18. One hun- 
dred leading manufacturers will have 
their complete lines on display. 








Station WOC, Davenport, Iowa, the 50th 
Station to Broadcast Longines Correct 
Time, Striking the Longines 
Musical Note 


“When you hear the Longines musical 
note” is a popular slogan heard every 
night by several million radio fans, A. 
Wittnauer Co., pioneer broadcasters of 
Longines correct time over the entire 
network of the National Broadcasting 
Co., have now added to their chain of 





STRIKING THE TIME SIGNAL 


stations the 50th station, through the use 
of station WOC of Davenport, Iowa. 

From New York to San Francisco, as 
well as from New Orleans to Victoria, 
B. C., radio listeners are given Longines 
correct time to the second, checked up 
and controlled by experts daily. Numer- 
ous are the letters of recognition of this 
valuable service from captains at sea, 
radio listeners in isolated parts of the 
country, etc. Recently the radio correct 
Longines time was heard in Dublin, Ire- 
land, as well as in Labrador by the Mac- 
Millan expedition. 

The following stations are now broad- 
casting Longines correct time: 

7 P. M—WJZ, New York; WSMK, 
Dayton; KMO, Tacoma; WJBO, New 
Orleans; KSTP, St. Paul. 

9 P. M—KPO, San Francisco; KFOA, 
Seattle; WSMK, Dayton; KHQ, Spokane; 
KGW, Portland; KGO, Oakland; KOMO, 
Seattle. 

10 P. M—WJZ, New York; WBZA, 
Boston; KDKA, Pittsburgh; WTMJ, Mil- 
waukee; WBAL, Baltimore; WEBH, Chi- 
cago; WHAM, Rochester; KMO, Tacoma; 
KYW, Chicago; WBZ, Springfield; WJR, 
Detroit; WLW, Cincinnati; KWK, St. 
Louis; WREN, Kansas City. 

Several Times Daily—WJBO, New Or- 
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leans; KWUC, Sioux City; KSTP, Min- 
neapolis; WEBR, Buffalo; KFEL, Den- 
ver; WASH, Grand Rapids; WCOA, Pen- 
sacola; WTAD, Quincy; WCAU, Phila- 
delphia; WAAM, Newark; KVOD, Tulsa; 
WTMJ, Milwaukee; WOC, Davenport; 
WSYR, Syracuse; WEBC, Duluth; 
KFKZ, Kirksville; WKBF, Indianapolis; 
WSB, Atlanta; WSMK, Dayton; WCSO, 
Springfield; WSBT, South Bend; WIBA, 
Madison, Wis.; CKNC, Toronto; CFCT, 
Victoria, B. C. 

A. Wittnauer Co. announces to the 
trade that it is also increasing its na- 
tional advertising in magazines. 

* * * 


Tower Clock for Consolidated Gas 
Being Installed by Seth Thomas 
Clock Co. 


The Seth Thomas Clock Co. is now 
installing a most elaborate and costly 
single tower clock in the building at 
Irving Place and 14th St., New York. 
This building is the tallest in that neigh- 
borhood and therefore the clock will be 
visible over a wide area. 

The equipment comprises four faces, 
each 22 feet in diameter constructed on 
the stone faces of the building. For 
reading the time in daylight, the com- 
pany has cast in its own foundry bronze 
Arabic figures, four feet in height, 
which are arranged to stand out from 
the building one inch, giving an inter- 
esting shadow. For night, and circum- 
scribing the Arabic figures, there are 
bronze rectangular boxes with wired 
glass fronts, each denoting the hours, 
and encircling these there are minute 
rings each six inches in diameter, with 
glass fronts to match the hour 
markers. There will be a 
100-watt lamp back of each 
minute marker and three 100- 
watt lamps back of each hour 
marker. 

The hands are constructed 
of aluminum castings made 
by the Aluminum Co. of 
America, with proper bracing 
to withstand the tremendous 
wind pressure, and were fab- 
ricated at the Seth Thomas 
factory and were then cov- 
ered with heavy sheet bronze. 
They are box-shaped with hil 
knife edges and wired glass 
fronts to match the hour and 
minute markers. The light- 
ing of the hands is accom- 
plished in the most modern 
way, removable hinged bakelite sections 
running on tracks inside of each hand. 
A large bronze door is installed over each 
center shaft so that a man may reach 
out, open a sliding door in each hand, 
detach an electric plug, and remove all 
the lighting apparatus from each hand 
for relamping. 

The dial works or bearings for these 
hands are four feet long, of tubular con- 
struction, with collector rings or brushes 
for feeding the lights. Ball bearings 
are used, there being six bearings to 
each dial works. 

There are six tower movements used, 
one each per dial, one master movement, 
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and one Westminster and hour strike 
movement. The master movement js 
fitted with an Invar pendulum, one and 
one quarter seconds type, and gives an 
electrical impulse every one-half minute 
to the four time movements and chime 
movement. 

The bells under the contract are made 
by the Meneely Bell Co., Troy, N. Y,, 
and the Seth Thomas Clock Co. con. 
siders they have no equal in this coun- 
try or abroad. The largest bell weighs 
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second 2000 
pounds, the third 1550 pounds, and the 
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5000 pounds, and _ the 
smallest 1000 pounds. The large bell 
will be used also as the hour bell. The 
entire equipment is fully automatic and 
all weights on the different movements 
will be automatically wound. By means 
of large contractors and actuated by 
Seth Thomas time switches, the tremen- 
dous lighting load of 50,000 watts wilt 
be turned on in the early evening and 
off after midnight, and the bells will 
be automatically cut off at night so as 
not to disturb the populace. 

The clock was sold last March for 
approximately $65,000. 
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USINESS for the jeweler usually 

reaches its second highest peak in 
the fall. The peak may not be higher 
than that of June, but it spreads over 
a longer period. 

Fall business is due to several causes; 
the resumption after the summer slump; 
the return of folks from their vacations; 
the autumn bride season; the reopening 
of school and the enlivening of social ac- 
tivities. Most jewelers will have had fall 
merchandising plans well in hand long 
before the season arrives, and will be 
ready to meet it with an energetic mer- 
chandising campaign. 

In the early fall, many new stocks 
will be added. The call for summer 
“frippery,” such as the cheaper costume 
“jewelry” and the like, will have fallen 
off, and the public demand will revert 
more to “legitimate” or standard items. 
The jeweler will be especially keen to 
note new style trends and to anticipate 
them. Most patrons of the better-class 
jewelry shops will be alive to the new 
foibles of fashion in jewelry; they will 
have seen them worn and will have 
heard about them during vacations at 
Smart resorts and abroad. 

It is at this season, too, that buyers 
go East to pick up new ideas, or stay at 
home and absorb them from the travel- 
ing representatives of manufacturers 
and jobbers. It is this time of the year 
that the shop proprietor can learn much 
of value by listening to the traveling 
salesman. The reliable, dependable 
salesman (and most of them are just 
that) will give him pointers that are 
often worth a trip to the style centers. 

As we all well know, jewelers can 
seriously err in following the style 
siren. They can stock heavily with 
faddy trinkets that sometimes do not 
sell, and that prove practically a dead 


loss. The shrewd jeweler will carefully 
study the possibilities of a style item, 
and will stock it judiciously. I am re- 
minded of the dictum of a sage and very 
conservative jewelry store proprietor 
who used to wave aside any attempts to 
give him the “rush act” on buying bills 
of goods by replying: 

“IT can always buy more merchandise 
—I can’t always sell it!” 

We all know there is a tidy profit in 
those jewelry items whose chief appeal 
is novelty—or style. But there is danger 
in them, too, because they suddenly pall 
on the public and are left on your 
hands. Buy wisely. 

It is well to have your stocks truly re- 
flect the best in style, especially in the 
fall, because it is most disconcerting to 
have shoppers ask for items that you’ve 
never heard of. It is well to remember, 
too, that some shops can thrive on style, 
alone, without specializing in standard 
merchandise, and that there is a happy 
medium for the general line jeweler. 

Fall calls particularly for good dis- 
plays of silverware and the proper fea- 
turing of it. I have seen a sound mer- 
chandising stunt in use by several en- 
terprising jewelers which is worth copy- 
ing. These jewelers carry in their chief 
display windows a velvet pad showing 
every one of the patterns of sterling or 
silver plate flat silver pieces they carry. 
The shopper can see at a glance, from 
the street, the store’s complete assort- 
ment of patterns. Prices usually are 
not shown, so that she can make up her 
mind on the sidewalk as to the pattern 
she likes. This saves a great deal of 
selling time when she does come into the 
store. 

Jewelers will do well not to fall into 
the price-cutting error on silver. It 
leads only to destruction and the net 


result of unfavorable opinion about your 
store. Just think for a minute—would 
you have more, or less, confidence. in a 
jeweler who shaved his prices on stand- 
ard brands of silver? Would you be 
more, or less, likely to go to that jeweler 
if you wanted to buy some fine diamond 
piece? Would you not feel just a little 
bit shaky about him? Would you not 
rather suspect that he has to make up 
for his silver price-cutting on some 
other article he sells you? 

The public generally, or at least that 
section of it that patronizes the jeweler, 
does not ever expect to get “something 
for nothing.” For that reason I rather 
lean against catch-penny bargain meth- 
ods for the reputable jeweler. The 
rather negative state of mind which 
such efforts create in the prospective 
customer outweigh any intrinsic bene- 
fits such efforts gain for you. 

Let us study, one by one, the steps we 
should take in bidding for more fall 
business. 

Firstly, the resumption of quickening 
of business after the summer slump. 
This is brought about, largely, because 
the public is in more of a buying mood— 
and the public is back home. If the 
public is in more of a buying mood, we 
should feature our merchandise to the 
public more strongly. If the jeweler 
has followed the general instructions 
that have frequently appeared in THE 
JEWELERS’ CIRCULAR about budgeting or 
scheduling advertising expenditures, he 
will not have spent much in advertising 
during the summer months, and will 
come into the fall season with a tidy 
sum for space-buying. 

Diamonds, watches, jewelry, silver, 
clocks. This is the usual progression in 
which stocks are merchandised and ad- 
vertised in the well regulated jewelry 
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SEND YOUR 
PROBLEMS TO US 
FOR SOLUTION 


Whether it is a small project— 
involving just a few hundred dol- 
lars—or a ‘Super Store’’ that in- 
volves a sum running way up in 


the thousands; you will find 
Michigan Service’’ and “‘Michi- 

gan Products’ the best that you \ St 

can possibly get. You are wel- OUr Ore 

come to this exclusive “‘Michi- 

gan Service’ and advice on your 


problems without any obligations Your Greatest 


on your part. 








The best advertisement in the world is the 
appearance of your store. A newspaper 
advertisement places your name in the 
minds of the public and the inviting appear- 
ance of your store clinches this impression. 
Figures and facts have proven this—ask 
the owner of a © Michigan Built’’ store. 
Business with him is on the increase—ap- 
pearances tell a story, a story that results in 
dollars in your cash register. We can take 
your present store or your new location and 
create that selling appearance. A word to 
us and our story will be unfolded. 


MiIcHIGAN STORE 


Main Office and Plant, 3000 E. Jefferson Ave. 
DETROIT, MICHIGAN 
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store. Therefore, some such ratio should 
be observed in advertising such stocks in 
the fall, with the exception, perhaps, 
that silver should be given a more pre- 
ferred standing, because of its seasonal 
acceptance. The appeal of silver can be 
featured both as wedding gifts and as 
furnishings for the well-appointed 
home. An ad like this might appeal: 





Why Don’t We Consider 
the Intangibles More? 


When we buy a tire for our motor 
| car, we earnestly study its make-up 
' with a view to the mileage it will give 

us. 

When we buy an oil-burner we fig- 
ure the heat-units it will deliver and 
the quantity of oil it will consume 
while doing it. 

But when we do WITHOUT sil- 
ver, why don’t we figure how many 
favorable impressions on guests we 
are missing; how much _pride-of- 
ownership we fail to experience; how 
little cost-of-upkeep it requires; how 
everlasting it is? 


The Sensations of Life Are 
ALL You Get Out of Life! 











In featuring silver for the bride, the 
jeweler should, by all means, maintain 
in his shop a properly-set table, simulat- 
ing, as near as possible, conditions to be 
found in the average well-appointed 
home. There is no means of selling 
that equals visualization. It is the mat- 
ter of only a moment to switch a table 
set-up in a pattern a customer wants to 
see displayed. Many a sale has been 
made through such a simple process. I 
have known jewelers who visited homes 
with several patterns of flat silver and 
laid them out on the dining tables of 
those homes. They see the ware, then, 
in the actual environment in which it 
will be used. And all women buy silver 
with a mental picture in their mind’s 
eye of just how it will look in their own 
home! 

Do not fail to feature in your sales 
talk—and in your advertising in a digni- 
fied way—the sound selling principles 
of buying silver a little-at-a-time. Many 
jewelers urge the bride to “build” her 
silver services. Anyone selling any 
commodity that runs into money nowa- 
days must take into consideration the 
broadened appeals for the consumer’s 
dollar. The bride and bridegroom have 
more ways in which to spend their dol- 
lars than ever before. And if you can 
get only a small share of that buying 
dollar, with “strings” on the rest of it, 
you have done a very good piece of busi- 
ness, 

So, show her how she can start buying 
her silver appointments in a modest 
Way and can add to it as time goes on. 
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Perhaps something like this would tell 
the story: 





“Build” Your Silver 
Service! 


E can never have ALL the 
worthwhile things of life im- 
mediately ! 

In fact, we get the best things in 
life slowly and with sacrifice. So it 
will be with your silver—that prized 
possession that never wears out— 
never goes “out of styles” and 
NEVER ceases to give you pride and 
joy in its ownership! 

Let us tell you how many smart 
brides of today are “building” their 
silver services. It is a most economi- 
cal, sensible way of doing it—and 
each piece of silver added gives an 
added thrill! 











As an approach to the other section 
of the public on silver—that portion of 
the public that is not becoming brides 
or bridegrooms, but probably has been 
away, you try something like this in 
your advertising: 
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little more selling in watches, pens and 
pencils, stationery, bar-pins, et cetera, 
than usual, but they cannot put their 
finger definitely on it as “school” busi- 
ness. The items that are purchased be- 
cause of school openings are usually 
outside the jeweler’s stock. He will, 
though, sell more cuff-links, scarf-pins, 
bill-folds, watches, wrist straps, pens 
and pencils, costume jewelry and the 
like, than usual. 

Perhaps he had better feature a win- 
dow embracing all items that the going- 
away young man or miss will require, 
and have them check up their needs. 
Advertisements of the same kind, also, 
should be run. I would suggest some- 
thing like this: 








What Was the Most 
Striking Feature 
of Your Vacation? 


~~ from the scenery, apart 
from the climate, apart from 
the smart costumes and jewelry you 
saw—wasn’t there a striking impres- 
sion in the table-services you found 
on ships, in hotels and in the homes 
of hosts? 

There is no doubt about it—the 
most lasting impression any guest 
carries away from your home is the 
impression he gets at your table. 

And the first cost of smart, always- 
in-style table-silver is the LAST cost. 
There’s no upkeep-cost. Can you 
AFFORD to be without proper table 
silver appointments? 











Some such mailing pieces as these, 
too, could be sent out to good advantage 
to a selected list. If one idea is ham- 
mered home in each ad you can build up 
a case that is extremely convincing. 
Your advertisements should state rea- 
sons that are within the prospect’s own 
experiences—nothing is more convinc- 
ing; and nothing is less convincing than 
far-fetched statements that do not bear 
analysis. 

So much for the silver appeal on the 
two classes that help to make fall busi- 
ness better than summer _ business— 
brides and home-coming vacationists. 

The next factor that helps to inspirit 
fall business is the opening of school. 
Frankly, there is no outstanding item 
that figures in this selling opportunity, 
and the only way we can ever gage a 
selling spur because of it is in the gen- 
eral “feel” of the situation. Salesmen 
will tetl you during the school-opening 
season that they seem to have done a 


Before You Leave for 


School Check Up Your 


Needs— 

Wrist-watch Costume 

band Jewelry 
Scarf-pin Diaries 
Dress Sets Bridge Sets 
Pens—Pencils Personal Cards 
Stationery Watch Service 
Optical Service Desk Sets 
Bill-folds Vases 
Smoke Needs Book Covers 
Manuscript Toilet 

Portfolios Accessories 


You'll Wish You Had—After {| 
You Get to School—If 
You Don’t Do it NOW! 











In some schools misses have their own 
silver services for individual uses at 
table. So it might be well to feature 
some of these in the windows and in 
“boxes” in other advertisements—but 
such sales, admittedly, will be small. 

Most sales to departing students will 
be through suggestion—you can suggest, 
for instance, how nice it will be to take 
along a golf-tee and belt scorer; how 
smart and distinctive it will be to trim 
up a dormitory room with your very 
own vases, placques and the like. It 
probably would not be good merchan- 
dising to feature a monogrammed bev- 
erage set to the young college man or 
miss, although many of them will be 
sold, I’ll warrant you. 

Don’t neglect to feature your various 
services in the fall. Then, if ever, there 
should be demand for them. For in- 
stance, the wearer of glasses may have 
broken his, or may have damaged them. 
Or his vacation experiences may have 
made the old ones less suitable to his 
vision. (There’s lots of eye-strain on 
the beach, you know.) So why not fea- 
ture vision-testing service and optical 
repairs to home-coming vacationists? So, 
also, with the householder who returns 
to find his clocks out of repair. And 
there'll. be much watch tinkering that 
will have to be done. An excellent op- 
portunity to feature your store services! 





(Continued on page 99) 
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NEW HAVEN 








‘ b -_ 
$] .50  Tip-Top Pocket Watch, oc- wit 
a—— tagon design, with silver » ——_ 
dial, Krack-proof Krystal, and all its 

other refinements, costs only fifty cents 

more than the ordinary doilar watch. 

Radium dial $2.25. 








° Tip-Top Wrist Watch with 
$3 50 50 iver face, octagon design, 
Krack-proof Krystal, Dial set at angle, 
detachable strap, the smartest moder- 
ately priced wrist watch made. Rad- 
ium dial 





Tip-Top Quintet with 
$2 .00 00 silver face, full chrom- 
ium-plated case, raised numerals 
and Krack-proof Krystal is the 
handsomest pocket-watch at any- 
where near its price. Radium dial 


$2.50, 














$3.00 Octagon Tat-Too, Jr. 
—— Height, 2% inches, de- 
pendable 40-hour movement with 
back bell alarm, Red Paste! Finish. 
Convex Krack-Proof, Krystal, Ra- 
dium Dia} $4.00, 





. 


ies 


ARTLARM 











$2 .50 .5Q Tick-Tock, Height, 4% inches, De- 

pendable 40-hour movement with back 
bell alarm, Convex Krack-Proof Krystal, Paste! 
Colors—Red, Blue, Green, Yellow or Mahogany, 
Radium Dial $3.50. 








THE NEW HAVEN CLOCK Tea nm 
NEW HAVEN, CONN. LT 5 ee sercostre fear nacepea wih 


Green Pastel Finish. Radium Dial 
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MERCHANDISING 


CAL EINDAR 














Birthstone—Sapphire 


SEPTEMBER 


Written Expressly for THE JEWELERS’ CIRCULAR by A. E. Edgar 


“The living throne, the Sapphire blaze, 
Where angels tremble while they gaze.” 


Flower—Morning Glory 























Anniversaries and Holidays 


3. Labor Day. Symbols—pictures of 
industry, smoking factory chimneys, 
machinery, tools; symbolic repre- 
sentations of Labor. 

12. Old Defenders’ Day—Maryland. 

15. Hebrew New Year. 

17. Anniversary of the birth of the Con- 
stitution of the United States. Sym- 
bols—patriotic. 

23. First day of Autumn. Symbols— 
Fruits and vegetables, grains, nuts, 
flowers, autumn leaves in yellows 
and browns, bark, rustic scenes. 
Schools and Colleges Open. 

Fashion Shows. Fall symbols. 
Theaters Open. Symbols—programs, 
pictures of stars, symbolic themes of 
the stage, music, drama, tragedy, etc. 
Advertising Themes 

Style Expositions; School Openings; 

Labor Day; A New Season; New Mer- 

chandise; Cool Nights; Dress-Up; Fall 

Season; Home Decorations; Fall Social 

Season; Harvest; Hunting Season; Fall 

Sports; Fall Fairs. 
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School Needs 
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General Business Activities 


New Styles! New Merchandise! 

These new notes in retail merchandis- 
ing will open a new field of activity for 
the retail merchant, beginning with 
September and continuing throughout 
the coming season. 

Mass buying of new styles and new 
merchandise will take the place of in- 
dividual selections. After a compara- 
tive rest the business of retailing will 
awaken with renewed activities. 

Vacations have been enjoyed, but they 
are now past history. September sees 
the public resume their usual avocations 
and social activities. The individual re- 
sumes his usual business activities. So- 
cial functions that have given place to 
summer sports and outings will be re- 
sumed. Schools will open their arms to 
embrace the juvenile population. Homes 
will again be occupied by the people. 

These changes in living conditions 
bring in their wake a long line of new 
desires and needs. The individual is in 
a mood for a change. He desires new 
things, wants new styles, and revives 


(Continued on page 99) 





The New Seed s Opportunities 


September opens a new season for the 
jeweler. 

September marks the changing of liv- 
ing conditions. The out-door life of the 
summer will gradually give place to in- 
door activities. Vacations are over; 
work is resumed; children are back to 
school; cooler weather prevails. 

The new _ season should see _ the 
jeweler girded for the fight for fall busi- 
ness. He should plan and prepare his 
season’s activities with zest and enthu- 
siasm. He should expect to secure his 
share of the public expenditures. But 
to get his proportion of these expendi- 
tures he must make a strenuous effort. 
Competition will be strongly arrayed 
against him. The fur coat will compete 
with the diamond. Home furnishings 
will compete with silver. The needs of 
the people are many and competing de- 
mands can only be met by advertising 
and merchandising plans that will make 
the people jewelry-conscious. 

Opportunities are plentiful for busi- 
ness but they must be grasped with a 
firm hand or they will slip easily from 
the jeweler’s grasp. 


Appropriate Selling Events 
Sapphire Birthstone Campaign. 
School and College Requirements. 
Fashion Jewelry Expositions. 

Fall Weddings. 

Wedding Stationery. 

Engagement and Wedding Rings. 
Silverware for the Fall Bride. 
Articles for the Home. 

New Lamps for Old. 

Clock Exploitation. 

Opera Glasses, Lorgnettes, etc. 
Party Favors and Prizes. 

Fine China and Glassware. 
Hunter’s Necessities, Compasses, etc. 
Library and Desk Sets. 

Watches and Diamonds—always. 
Harvest Festival Displays. 

Window Display Suggestions 

Expositions of Style Jewelry; Labor 
Day; School Openings; Autumn Settings 
and Decorations; Hunter’s Display; Fall 
Wedding Gift Displays; Silverware Dis- 
plays; Displays of Articles for Home 
Use and Decoration; Harvest Festivals; 
Favors and Prizes. 
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OY 
Fall Brides! 





Wedding Ring 
Set With 5 Diamonds 


A charming, fashionable ring for the Fall bride! 
It is in 18-karat white gold, as tasteful as .it is 
modern, delicately carved in an suas design 
and set with five brilliant d d ted 
For the bride who wants a ring of et beauty, 
we suggest this dainty creation. 


Gold &Silvery 
JEWELERS 
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F. C. JORGESON 





desired. 


& CO., 


ATTRACTIVE — EFFICIENT 


Counter Case No. 111 


All plate glass, cemented construction, affords excellent display, 
also storage space below. 


Counter may be fitted with panel doors and shelf or drawers as 








These and other fixtures on hand for prompt shipment 


159-167 Ann St., Chicago, Ill. 


Builders of Jewelers Fixtures for Over 40 Years 






















423-29 Plum St. 


ee 





j SIZE HOLDS 
} 11 x12% 16 rings 
a 11%x 7% 12 rings 
11% x 5% 8 rings 


highly decorative. 


color velvet linings—shades as desired. 
of your sales. 


finish, $1.00 less than above prices. 








Made ‘‘without inlaid’’ in Oak, Walnut, 


WESTERN TRAY & CASE CO. 

Cincinnati, Ohio 
ESTABLISHED 1864 

“INLAID RING TRA 


”? No. 25 


M<eHO PAH HAY 


An Efficient Self-Salesman 


PRICE 


5.25 


A practical innovation that really makes the product sell itself, 
i adds to the beauty and worth of the article it displays, and is 


Made with hardwood frames of figured Gum, and Walnut, inlaid 
t with a contrasting wood of white holly and dark walnut. 


Two-tone 
Different, attractive and 


of outstanding beauty, these trays should almost double the number 


Mahogany, and Ebony 


Write For Catalegue Or Order Through Your Jobber. 











Rings You Will Be Proud to Sell 


ALL PROFIT 





NO STOCK TO CARRY 


Carry one initial ring as sample. 
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$15 Retail pl Emblem Cards 
This <> Reg. Trade Mark 
@uarantces you gcouine diamonde 


Electros Free 


2 DIAMONDS 4/100 each 


Green or White Gold 
Same Price 


Order on five days’ memo. when 
mJ y «you have a sale in sight. Orders 
$25.00 filled same day received. 

No. 6517 All emblems and initials en- 
No. 6183 Crusted on ruby and onyx on 
Without — at all times in every finger 
Diamonds 


or your 
window in original colors free upon 
request. 








6919—To retail $30.00 $x" 


Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 


strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including sircons, topaz, 
opals, rubies, golden sapphires, Ceylon sapphires, 
cameos, double head cameos, crystal emeralds 
and crystal sapphires. 

Also be had with Imitation Stones 18/13 oval, 
all colors, $9.50 list. 





oe 
Exact Size 





6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 

Next size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade”’ 
501 Washington St. Buffalo, N. Y. 























August 9, 1928 


Storekeeping Department 








——— 
_—— 


Jewelers Merchandising Calendar 
for September 
(Continued from page 97) 


many desires that have lain dormant 
during the summer months. 

In this change from outdoor living 
and sports to indoor living and social 
functions the jeweler should find a fer- 
tile field in which to sow the seeds of 
jewelry consciousness and reap a har- 
vest of profit. 

The jewelry trade as a whole suffers 
from the inactivity of the individual. 
Conservative methods and_ traditions 
have long hampered the jeweler’s mer- 
chandising activities. The desire for ex- 
elusiveness has been his worst enemy. 
By striving for individual sales instead 
of mass sales he has allowed more ac- 
tive industries to poach on his own pre- 
serves. The fear of loss of prestige has 
in many instances prevented the jeweler 
from active and aggressive merchandis- 
ing. 

But there is a change apparent. 
Jewelers are awakening to the fact that 
the retailer in any field must go after 
the business he thinks he is entitled to. 
The change in public sentiment in favor 
of youth and life is being recognized. 
Individual firms are making headway 
through aggressive merchandising meth- 
ods. They study the desires and needs 
of the public, and like good business 
men are striving to supply these needs. 

Jazz music, modernistic art and the 
general desire for beauty and more life 
indicates the modern trend of living con- 
ditions. Retailers in all lines are un- 
dertaking to supply the needs of the 
hour. Jewelers are falling in line with 
modernistic patterns and fads. A new 
period of design and color has entered 
the trade, and with this modern mer- 
chandise the jeweler is going to make 
his entrance into the competitive world 
with an equal chance of securing a fair 
share of business. 

The opening of the fall season is a 
time for making a renewed effort, for 
forming new merchandising plans and 
for practicing new methods of retailing. 
Like the New Year it is a period of new 
resolutions. A good slogan for the av- 
erage jeweler would be: 

“A New Season with New Merchan- 
dise for New Customers Secured through 
New Methods.” 

In all his endeavors to secure business 
the jeweler should keep his mind open 
for new opportunities. The new season 
brings so many changes that create so 
many new needs that he should take cog- 
nizance of them. 

Indoor living creates new needs for 
the home. 

Longer evenings create needs for eve- 
ning amusements and recreations. 

Another social season opens with needs 
for personal adornment and for home 
decorations and necessities. 

The opening of the theaters creates its 
own particular needs. 
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Cooler evenings and a change of ap- 
parel brings new needs of jewelry. 

Home entertaining creates new re- 
quirements that the jeweler can supply. 

School opening brings needs for pens 
and pencils, desk sets and similar arti- 
cles. 

Fall weddings bring the ever recur- 
rent need for gifts that last. 

The jeweler will find wonderful op- 
portunities in the changes created by the 
transition of the seasons. Individual 
needs become mass requirements. This 
makes it worth while for the jeweler to 
spend more money in advertising and 
window displays. Timely offerings of 
merchandise wanted by the public can- 
not help but bring business to the jeweler 
who is awake to these desires. 

Plan the new campaign wisely, employ 
it aggressively and business will flow 
jewelry-storeward. 








Merchandising for Fall Business 
(Continued from page 95) 








And don’t forget silver-cleaning and 
jewelry fixing! There’s good-will to be 
gained through service departments, and 
much incidental profit, too. 

The fall season offers an excellent op- 
portunity to feature a gift department. 
Such departments, when properly mer- 
chandised, can be made the most im- 
portant “feeder” department in the 
store. They should be advertised in 
newspapers and by direct mail. They 
should always have a most prominent 
display in the show windows. The pub- 
lic has a natural impression that the 
jewelry store is the logical place to seek 
gifts. So why not foster that idea and 
prove it to the public? 

No department will pay a handsomer 
profit on sales than the gift department. 
No department will bring more stran- 
gers into the store than this department. 
No department can do more to popular- 
ize the store than the gift department. 
The serious mistake of having every- 
thing too high-priced in this department 
should not be made, however. Many of 
the wealthiest women like to pick up 
little trinkets for gifts “at a bargain.” 
If such a department establishes a repu- 
tation for having smart gifts at an at- 
tractive price, its fortune is made. I 
know of no other department that would 
better justify trips to the eastern mar- 
kets by a buyer than this department. 

In the fall, with the social world quick- 
ening into activity, this department 
should experience a lively demand for 
party favors, bridge prizes, brides- 
maids’ and grooms-men’s gifts. It will 
be a mistake to fill such a department 
up with department store “gift-wares.” 
Trinkets, articles of utility and orna- 
mentation; oddities, novelties and pleas- 
ing baubles should be featured in such 
a department in great profusion. And 
such a department should not—as it 
usually is—be hidden away in the rear 
of the store. The gift department 
should have a standing window display 
space, with items changed frequently, 
and a small display-table, counter or 


99 


case “up front” with a selection of its 
smartest objects and a card directing 
the shopper to the department. 

In such a department the shopper 
should be allowed to browse at will. Lit- 
tle, if any, buying solicitation should be 
made. Most items displayed should be 
self-explanatory, or should have _ ex- 
planatory cards attached. Most persons, 
in a smart store, dislike to display ig- 
norance as to the nature or use of an 
object. They should be saved such em- 
barrassment. The attendant in such a 
department should deport herself very 
much as the attendant in a museum. 
Where an opportunity for selling oc- 
curs, she should, of course, be equal to 
it, with suggestions and selling talk. 

As a rule a person will visit, time and 
again, a department where they can look 
in a leisurely manner. But if they are 
importuned to buy or annoyed by the 
attention of sales people they will not. 
be likely to come back. I wonder if we 
realize that this very fact is responsible 
for the freedom with which women 
“shop” in department-stores? 

Why not feature it in some such man-. 
ner as this: 





The World’s Gifts 
for YOU! 


E’VE searched the markets for 

assortments of the smartest | 
Gifts—especially for you. Each one } 
is distinctive—just the sort that would 
be expected from you—and each one 
is very reasonably priced. 


Gifts for: 
Bridesmaids 
Groomsmen 
Party Favors 
Card Parties 
Going-away Gifis 
Shower Gifts | 
Debutante Gifts 
Presentation Gifts 
College Gifts 


Won’t You Come Into This Mu- 
seum and Browse Around—You’ll 
Want to Spend an Hour Here— 
Without Any Interruption from Sales 
Attendants. 











Plan to use more advertising space 
this fall—plan to spend more on your 
windows and in featuring your merchan- 
dise within your store. Always bear in 
mind that the battle for your share of 
the consumer’s dollar is getting keener 
and keener. The methods and expendi- 
tures that sufficed a few years ago will 
not suffice today. Money that should 
come to you may go for a radio, a new 
tire, a seat at the opera, an oil-burner. 
You are not in competition with your 
fellow-jeweler—every cent he spends in 
promoting his business legitimately, helps 
yours, providing you are wide awake. 
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Why Not Have a “Diamond Week”? 





Interesting and Enlightening Information for the Public 


Written expressly for THE JEWELERS’ CIRCULAR by R. F. 


N. 

















HY not have a diamond week? A co- 

operative, synchronized, all-together 
advertising campaign, extending 
from Canada to the Gulf and from coast 
to coast. You remember when many a 
retailer’s sale of diamonds was about 55 
per cent of his gross sales. One was 80 
per cent out of a gross of $180,000. At 
least those are the figures given by cer- 
tain jewelers. And they did not feature 
only diamonds. The 55 per cent figures 
came from one whose line was diamonds, 
watches, jewelry, silver, leather goods 
and some other accessories. 

If diamonds have not been selling as 
they should have, perhaps it is due to 
lack of intelligently directed effort and 
cooperation. Just note the great im- 
petus given to silver sales when the 
manufacturers got together and did co- 
operative advertising. We know a 
jeweler whose silver sales before coop- 
erative advertising were only 5 per cent 
of the gross. Later the percentage rose 
to 22 per cent. 

It is not necessary to create a demand 
for diamonds. The demand is right 
here. Everybody wants a diamond, but 
changing conditions have diverted the 
public’s attention, somewhat, from the 
purchase of diamonds to the purchase of 
other things. Now that people have 
many of these things, their attention 
might again be focussed on diamonds. 

* * * 


= average price paid for a diamond 
in many sections—that is, for medium 
size stone—runs from as low as $100 to 
$250. This is not a prohibitive price 
and diamonds at this price might be fea- 
tured not only for engagement rings but 
for graduation gifts or for any other 
kind of a gift. Judgment must be ex- 
ercised in making the appeal. 

Some jewelers years ago placed much 
stress on the investment value of a dia- 
mond. It is questionable whether this 
appeal alone would be forceful enough 
today. The attraction value, the prestige 
value and the pride of possession as well 
as the appropriateness of diamond 
jewelry on certain occasions, might all 
be emphasized. 

We know a man, who, some years ago, 
was so interested in diamonds that he 
offered to buy them back from the pur- 
chaser, less 2 per cent of the purchase 
price. This man loved diamonds, had 
faith in them and made a big success. 
Strange to say, his original line was the 
coal business—not so far from the dia- 
mond business after all, as both are 
carbon. 


EATURE the everlastingness of a 

diamond, for it does not depreciate or 
deteriorate. More romance surrounds 
diamonds perhaps than anything else in 
the world. Run interesting little articles 
giving the public some information about 
the history and constantly increasing 
value of -diamonds. Inform the public 
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scrupulous as blue-white. That was be- 
fore the Better Business Bureaus 
throughout the country got busy and 
cleaned up the advertising and merchan- 
dising fields. Now many questionable 
firms who are really not legitimate 
jewelers at all, because they lack the 
science and technical knowledge of 
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WHOLE NEWSPAPER SECTION USED ON THIS OCCASION TO INFORM THE PUBLIC 


ABOUT DIAMONDS AND 


about the different kinds of diamonds and 
about the care that should be exercised in 
their purchase. These articles will be read 
because everyone wants to know where 
diamonds are found, how they are mined, 
how they are cut, what gives them their 
brilliancy and fire, what makes them 
costly, the difference between a Jager- 
fontein, a Wesselton, a Cape, etc., etc. 
A Jagerfontein, the public should be 
told, is marked by a decided blue color. 
The public should be warned against the 
misuse of the term “blue-white,” for we 
know that many diamonds have been sold 
by unscrupulous vendors as blue-white 
when no blue was visible at all. We 
know that diamonds full of feathers, 
ice, carbon spots and those having a 
very inferior color were sold by the un- 
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the jeweler, cannot so easily defraud the 


public. 
* * ok 


RGE the public to buy from a rep- 

utable, reliable, honest jeweler 
and tell them that this movement is for 
their protection. This great massed 
movement of cooperative advertising can 
therefore have a marked moral effect and 
its ultimate motive need not necessarily 
be merely commercial. The campaign 
might be tied up fittingly with the truth- 
in-advertising campaigns conducted by 
the Associated Advertising Clubs of the 


world. 
* * * 


Suggestions for captions and introduc- 
tions follow: 
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The Gift of 
Diamonds 


HERISHED: and preserved and 

passed on from generation to 
generation, a gift of diamonds, be it 
ring, bracelet, brooch or bar pin, is 
an everlasting source of pleasure and 
satisfaction. Choose your diamond 
from a reliable jeweler who sells not 
only merchandise, but who also passes 
out responsibility with it. Bear in 
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mind that, owing to the increasing 
difficulty in getting at the diamondi- 
fercus matter, prices have never been 
known to decrease. 








A comparison of the economic value of 
diamonds with that of other things was 
made rather interestingly in the follow- 
ing announcement: 


Diamonds on Hand 
Are Cash on Hand 


Even during financial crises when 
commodity prices and __ industrial 
stocks reached their lowest, diamonds 
actually increased in value. Dia- 
monds have always advanced and 
have never gone down. Of course, 
dealers in need of money here and 
there have occasionally sold diamonds 
at a sacrifice, but these are rare ex- 
ceptions. 

See our special, well-selected gems, 
bought with the special needs of this 
community in mind to put a reliable 
diamond within the reach of every 
lover of the gem supreme. 

Our special at $.... will interest 
vou. Years of experience in selecting 
diamonds has enabled us to procure 
this fine assortment of gems which 
any girl may display with admiration 
and pride. 

x * * 

Many jewelers today find it advisable 
to sell diamonds on the deferred pay- 
ment plan. One jeweler who has been 
doing this for several years states that 
his losses have been as low as one-fourth 
of 1 per cent. This man understands 
the installment business and no jeweler 
should attempt to sell diamonds or any- 
thing else in this manner without study- 
ing the installment business very thor- 
oughly. There is no doubt, however, 
that the deferred payment plan does 
simplify the sale of diamonds. The 
most sensible plan is to obtain at least 
20 per cent ov more in advance and di- 
vide the balance into ten monthly pay- 
ments. With this method you will be 
able to sell a higher priced diamond 
than you could for cash. If conditions 
in your community are such that you 
can get the cash, by no means enter the 
installment business. 

* * * 


Publish little educational articles in 
your newspaper on diamonds. Arouse 
interest by describing some of the fa- 
mous diamonds of the world. Here are 
a few points in a nut shell on famous 
diamonds. This might be headed: 


Famous Diamonds of the 


W orld 
The Cullinan 


The Cullinan was found in the 
New Premier mine near Pretoria, 
Jan. 25, 1905. It was discovered in 
yellow ground 1800 feet below the 
surface. It weighed 302434 carats. 
Its size was about that of a man’s 
fist. The stone was bought by the 
Transvaal government to be given to 
King Edward VII and was after- 
wards cut in Amsterdam into several 
stones. Four of the largest of these 
weigh respectively 516%4 carats, 309- 
3/16 carats, 92 carats and 62 carats. 


The Kohinoor 


The Kohinoor means Mountain of 
Light and is mentioned in history as 
far back as the twelfth century. Much 
romance surrounds the Kohinoor. It 
was once owned by India’s rulers and 
later by the East India Co., which 
presented it to Queen Victoria. At 
that time the stone weighed 186% 
carats. It was later cut down to 106 
carats to remove flaws. 


The Orloff 


The Orloff is a stone of beautiful 
lustre and weighs 19434 carats. It is 
said that this stone was first discov- 
ered when it formed one of the eyes 
of an idol in India. It was stolen 
from the idol, so the story runs, by a 
French soldier in the beginning of the 
eighteenth century, and then passed 
into the hands of an English sea- 
captain for about £2000. It was 
bought in 1791 in Amsterdam by 
Prince Orloff for the Empress Cath- 
erine of Russia. 


The Regent 


The Regent diamond is also known 
as the Pitt. In the rough state it 
was one of the largest Indian stones 
as well as one of the purest. A slave 
found the Regent in 1701, and it was 
bought by Governor Thomas Pitt of 
Madras. In 1717 it was sold to the 
Duke of Orleans for half a million 
dollars. The stone in the rough 
weighed 410 carats, but cutting re- 
duced it to 13634 carats. It was 
stolen in 1792 but was later recovered 
and used as security by Napoleon to 
raise a loan and afterwards returned. 
The Regent is now on exhibition in 
Paris. 


The Excelsior 


The Excelsior, also known as the 
Jubilee, was found in the Jagerfontein 
mine 35 years ago. It is of beautiful 
color and flawless. When found in 
the rough it was necessary to cleave 
it owing to the presence of a black 
spot near its center. The stone in the 
rough weighed 97134 carats. After 
cutting, it weighed 239 carats. 


The Great Mogul 


This diamond was first seen by 
Tavernier, the French traveller, about 
300 years ago at the court of an 
Indian — ruler. After cutting, it 
weighed 188 carats, although in the 
rough it had weighed about 787% 
carats. Very little of the history of 
this great stone is known. 
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The Florentine 


The Florentine is sometimes re- 
ferred to.as the Grand Duke of Tus- 
cany. It weighs approximately 13314 
carats and was owned by the ruling 
house of Austria. It is a scintillating, 
clear, fiery stcne but has a decided 
yellow color. 


The Sancy 


The Sancy weighs 53 12/16 carats 
and is said to have been cut for 
Charles the Bold. After his death it 
was taken to Portugal and purchased 
by DeSancy, a French nobleman, who 
finally sold the diamond to Queen 
Elizabeth of England. It remained in 
the possession of the English dynasty 
for about 90 years when it was pur- 
chased by Cardinal Mazzarin of 
France and given by him to Louis 
XIV. It was stolen together with 
other jewels during the Revolution, 
and later turned up in India. 


The Hope Blue 


The Hope Blue Diamond is a mag- 
nificent stcne of sapphire blue color 
and of exceptional lustre. It was 
found about a hundred years ago and 
forms part of a rich collection of 
precious stones owned by Henry 
Philip Hope. Cut in its present form 
it weighs 14414 carats. 


Star of the South 


The Star of the South is a stone 
of fine color weighing 125 carats and 
was found in Brazil in 1853. The 
Gaikwar of Baroda purchased it for 
about $400,000. 


Empress Eugenie 


The origin of this stone is unknown, 
but it was given by Catherine of 
Russia to one of her favorites and 
was later sold to Napoleon III who 
gave it to his bride as a wedding 
gift. Finally it became the property 
of the Gaikwar of Baroda. This 
stone weighs 51 carats. 

* * * 


Cooperative advertising need not in- 
terfere at all with your individual ad- 
vertising. Stress the necessity of buy- 
ing diamonds from a reliable jeweler 
who lives up to a code of ethics. The 
profit on diamonds, as you may inform 
your public, cannot be made very high 
owing to the original price of the stones 
as sold by the Diamond syndicate 
and this high price, so it is claimed, is 
due to economic causes. 

Another suggestion that may be 
helpful is this: 


Make Her Proud of 
Her Diamond 


HERE are diamonds and dia- 

monds, as most people ought to 
know. Our diamonds are bought 
with exceeding care and are full of 
fire. A diamond nowadays is often 
examined with scrutinizing eyes and 
it hurts many a recipient’s pride to 
be told that the stone contains a bad 
flaw. We realize this and sell only dia- 
monds worthy of admiration. We 
have built up a reputation for honest 
dealing. We have scme stones, not 
very large, but perfectly clean and 
pure, as low as §..... 

See us for satisfaction. 
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REFINING 


Is Represented in 





HANDY & HARMAN 








. 


Returns on 
Gold, Silver 


and Platinum 


Sweep 


and Waste 


Ship your next lot to 


Handy & Harman 


Bridgeport, Conn. 

















Service Plants— 
Fulton and Gold Sts., N. Y. 


Providence, R. I. 














If You Alter or Repair 


You should refinish it with the Hoke- 
Phoenix White Finish, to cover the sold- 
ered spots to give it the beautiful 
appearance of platinum to make 
it as good looking as it should have been 
when it left the manufacturer. 

Hundreds of jewelers, throughout the trade 

have been using it for years on ALL their 

white gold jewelry. 

1 quart—$5.00 will finish several hundred 
small articles. Try it and satisfy yourself 
as well as your customers. 

Ask for free Circular C. W. F. 
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WY. » MIGR. 22 ALBANY St NEWYORK CITY | 











We Reclaim Every 










Refining Plant 
317-319 E. Ontario St. 


WW Evetbelaabtases 
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Sales Office 
5 So. Wabash Ave. 
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Grain of Value 
Ask Any Old Time 
Jeweler 
THOMAS J. 
DEE & CO. 


Refiners 


HOOVER & STRONG, INc. 
« Metallurgists « [e- 


OFFICE AND WorkKS, 119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 
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Send your next lot 


of scrap, grindings, etc. 






to Hoover and Strong for 
REFINING 














Foot Blowers 


Supplying air for blow- 
pipe work. 
Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
=. ber disks. 

imi, Quality goods last longer. 
: Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 
Box 979. BUFFALO, N. Y. 




































































Fixin’ Chronics 











Written expressly for THE JEWELERS’ CIRCULAR 














HERE is a sense in which every job 

that the watchmaker gets is a chronic 
job. But I hope his chronics are not all 
like the chronics that the doctor gets. 
One told me of an old Aunt Nancy who 
“was always enjoying poor health.” 
Poor thing! I hope only her English 
was off color and not her liver. 


Leaves Off 


They fall off trees any time after July 
but they are off watch train wheels most 
any time, specially when some Farmer 
John has taken the watch apart with a 
two-foot pipe wrench. Say, if you fellows 
have had a few of this sort, please re- 
member that I have had a lot of them. 
I was brought up in a section of the 
country where children from four years 
and upward were all accustomed to 
taking apart a watch. They never 
learned they could not do that to ad- 
vantage till they were, well, thirty-five 
or so, and by that time their lusty sons 
made such an out at taking watches to 
pieces that the fathers scolded and be- 
came ashamed of the habit and quit it. 
Of course about one out of a million of 
these experiments led to something bet- 
ter. That is the way I started toward 
this story. Yes, I stripped all the leaves 
off the side of a fourth wheel once be- 
fore I learned that one should let down 
the spring before taking out the plate 
studs. 

A very much greater question in the 
case and to the point is what the poor 
watch repairer is to do when he finds 
leaves out. 

I put in a whole section of a wheel 
one time, six leaves and that are of the 
wheel. I found a wheel that was the 
same thing, only it had been broken. I 
cut out as much as I needed and sold- 
ered it into the wheel that had leaves 
smashed, then turned down the joints. 
It came up O. K. You say: “Why didn’t 
you send for a complete wheel?” I 
could have done that, I suppose, but I 
repaired the job in about one hour and 
the very earliest I could have replaced 
the part from the findings man was 


early the next week. Anyway, I never 
thought of a difficult job of this sort as 
an end in itself. The technical skill, the 
assurance with tools, the proper attitude 
toward “mending chronics” taught me 
long, long ago to not be afraid. I have 
set in two leaves often out of a bit of 
brass, working it down and opening up 
the leaves. It is not such a terrible job. 

When it comes to steel leaves the job 
is very different. A watchmaker by 
name of Brown told me that he once set 
in two leaves into a fractured winding 
wheel, in a watch that was obsolete, 
parts as well as the watch as a whole. 
He told me that he put them in with a 
brasure. I could readily believe him, 
but I warn you that I have failed many 
times when I have tried to mend “frac- 
tured leaves” in pinions and train 
wheels and in winding gears. For train 
pinions I generally aim to keep a lot of 
various, assorted pinion wire. It is not 
such an easy thing to turn it down and 
all that. Perhaps you can sell the man 
a new watch if his is obsolete and if 
many leaves are off. Perhaps you can’t. 
I repeat here what I have harped on 
many a time—I have made mighty good 
money ofttimes repairing chronics. I 
never despise them, for like chronic sick- 
ness, nobody knows just how badly some 
people desire to have the chronics re- 
paired and going. Leaves out of set- 
ting wheels, especially those under the 
dial, give much trouble, and if the can- 
non pinion has been put on too tight, 
they are easily stripped. 


The Exploded Cannon 


How many cannon pinions have I seen 
off-colored! First, the spring tongue 
is often broken off or cracked so that 
when a strain comes it is off. Second, 
the cannon has been closed to fit a cen- 
ter wheel arbor that is too small, or 
where the cannon is too large. One can 
fix an old chronic of this kind if he goes 
at it right but often it ends in ruin if 
one is careless. Whatever one does by 
way of tightening this member one must 
do all round the cannon. Ah! how many 


have I seen that were put on off-cen- 
tered. Of course this insures many bad 
failures. First, it does not fit the lower 
setting and timing wheel. Second, it 
does not carry the minute hand in true 
fashion. I learned that if I took the 
“square sharp punch stake” I could hit 
the cannon from the lower end, closing 
it equally and rather easily. I have 
failed almost constantly when I used the 
“round sharp stakes.” The cannon is 
hard generally. One must stump it or, 
what I think is better, put it in a snug, 
not tightly fitting base hole, on the anvil 
or on the stake tool, and hit it twice or 
three times with the square sharp 
punch. Don’t try to close a cannon from 
above. If you break as many as I have 
by making that upper part tight and 
the lower part loose, then you will 
tighten from the base of the cannon. 


“Love Makers” 


By that I mean hand holders. 
makes a watch hold hands? I wonder. 
Many things. First, carelessness on the 
part of the repairman. Putting on 
hands, putting in crystals, and at many 
other times, one must remember those 
little courtesies of looking at them 
again. 

But there are many other things that 
will make hands catch. They are some- 
times put on too long, specially the min- 
ute hand; and it catches some foreign 
thing in the outer arc. Remember that 
there is no such thing as fool-proof and 
normal replacement parts. In all me- 
chanics this is true, and in watches more 
the truth. Any man who jumps at the 
conclusion that his replacement parts 
will fit without change will learn the 
little rhyme later: “Change without no- 
tice.” Remember also that a watch 
stopped from “catch hands” is a stopped 
watch just as much as if a street car 
had run over it. An owner is often just 
as mad when his watch stops from 
catching hands as he is if it stopped 
from a broken balance staff. He just 
knows it stopped. Listen and weep, 
please: I know of a jeweler (?) who got 
a competitor’s watch repair job. The 
good competitor had taken in the watch 
for a mainspring. He had replaced that 
without watching the hands. Pressing 
the watch or some other operation had 
caused one of the hands to be bent down. 
It had caught on the other hand; the 
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The top is the same front and rear, so 
that the bench is really two benches in one. 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 

Every worthwhile shop, large or small 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 









Hard Maple Top Work 


Benches 


Metal bottom pans and drawers, filing pin 
and arm rest, one and two-seat sections with 
detachable iron legs. 


LEIMAN BROS. 


Reversible Work Bench 


PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work 
bench that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 





the full width drawer and the non-rustable lower pan. 


LEIM AN BROS. 23 oe ag Be Makers z. oe 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Refiners and Assayers 
709 Sansom Street, Philadelphia 


the Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 


*. to our regular sizes. 


S=ZF The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 1917 20 W. 22nd St., New York Pat. May 25, 1920 
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Famous Horologists 
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Abraham-Louis Breguet 
(1747-1823 ) 


BRAM-LOUIS, as the name is writ- 
ten in Switzerland, was born at 
Neuchatel. His parents were Jonas- 
Louis, and Marguerite Bolle Breguet. 
The Breguet family was of the bour- 
geoise of Neuchatel, tracing its lineage 
to one Jean Breguet who died in 1538. 
The father, Jonas-Louis, died in 1758, 
and his cousin, Joseph Tattet (born 
1730) married his widow who was, as 
was Tattet, born at Verrieres, about 
20 miles southwest of Neuchatel. The 
Tattets were a family of watchmakers, 
both artisans and negociants and had a 
Paris office. Breguet had four sister: 
and two brothers, one of whom died in 
infancy. One sister seems to have al- 
ways lived with him and superintended 
his household after the loss of his wife. 
Tradition has it that he was apprenticed 
to a watchmaker at Versailles at the 
age of 15 years and owed much to the 
Abbé Marie for instruction in mathe- 
matics and cultural studies, and it is 
surmised that the Abbé, who was later 
assistant preceptor to the Count of Ar- 
tois, brother to Louis XVI, introduced 
him to that monarch. The most pains- 
taking and scholarly researches of Al- 
fred Chapuis, Léon Montandon, Léopold 
Reverchon and others have, to the best 
of my knowledge, discovered no docu- 
mented facts of Breguet’s life between 
the death of his father in 1758, and his 
presence in Paris in 1775 when he was 
28 years old. He married Cécile-Marie- 
Louise L’huillier who was born in 1752 
and died in 1780. He had a son, An- 
toine-Louis, born in 1776, and two other 
children who died young. The sales and 
shop records of Breguet were begun if 
1787, and have been religiously pre- 
served and continued by his successors. 
He took his son Antoine-Louis in part- 
nership under the style of Breguet et 
fils, perhaps as early as 1792, as a watch 
made that year has the full firm name 
but many of later date carried only the 
surname during the father’s life. Bre- 
guet had a nephew Henri Savoye whom 
Saunier speaks of as a skillful watch- 
maker and improver of the Virgule es- 
capement, he seems to have hailed from 
le Locle. A skillful artisan, Lassieur, 
was a brother-in-law but whether hus- 
band of his sister or his wife’s sister, I 
do not know. Breguet’s location was the 
fourth floor of a building belonging to 
the Duke de Polignac, situated 51 quai- 
des Morfundas, renumbered later to 79 
and today known as 39 quai de l’Horloge. 
The other side of the building has the 


numbering 26 place Dauphine. Breguet 
purchased this in 1795 and it still be- 
longs to a descendant. Breguet’s son, 
Louis-Antoine (1776-1858), continued the 
business and retired in 1833, turning it 
over to a partnership consisting of his 
son, Louis-Francois-Clément (1808- 
1883), his uncle Lassieur and Tredos. 
This Louis Breguet, as he was known, 
gave much attention to telegraphy, elec- 
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Villacoublay, near Versailles, and the 
other son, Jacques Breguet; is the fa- 
mous aviator. But to return to the sub- 
ject of our sketch. Breguet worked 
some time in London, before establishing 
himself in Paris, but of what he did 
while there we have no knowledge at 
this time. It has occurred to me that 
he acquired the necessary skill to make 
jewels while there and may have been 
there for that purpose. Berthoud writes 
in 1800 that Breguet was the first in 
Paris to himself make and employ in 
his watches, precious stones, he re- 
proaches artists for keeping the process 
secret. Breguet seems to have been the 
first on the continent to make and em- 
ploy ruby cylinders, inventing a special 
design used, I think, only by him prob- 
ably because of the difficulty in making 

















ABRAHAM-LOUIS 


BREGUET, 


1747-1823 


Portrait from the drawing of L. Boilly 


Born in Switzerland, 
maker of all time. 
the Institute of France. 


lived and matured in Paris. 
Horloger de la Marine, member of the Legion of Honor and member of 
Inventor of the tourbillon, various escapements and many other 


The most brilliant and inventive watch- 


devices pertaining to horology. 


tricity, and who is said to have made 
the first telephone for Bell, took into 
partnership in 1870 Edward Brown who 
had been in charge of his factory, and 
who was succeeded in turn by his son 
Henry and brother Edward in 1895. 
Edward retired in 1912 and the estab- 
lishment is today (1928) managed by 
the son of Henry, George Brown, at 2 
rue Edouards VII. Louis Breguet estab- 
lished a business for the manufacture 
of apparatus, other than _ horological, 
now located on rue Didot and turned it 
over in 1880 to his son Antoine Bre- 
guet (1851-1882). One of Antoine’s 
sons, Louis Breguet, is the engineer- 
designer for an airplane factory at 


the lower pivot jewels, hole and end, in 
one piece. The ingenuity of Breguet 
has never been equaled and one never 
examines one of his productions without 
finding new evidences of it. . 

Some of the more outstanding pro- 
ductions wholly or in part his inven- 
tions, are: The “perpetuelle” or ped- 
ometer wind, watch 1780; the “echappe- 
ment naturel” 1789, which gave direct 
impulse from escape wheel to the bal- 
ance as in the chronometer but in both 
directions; improvements in ruby cylin- 
ders and repeaters and the “pare-chute” 
or shock absorber, 1790-93; perpetual 
calendars and repeater gongs, 1795; 

(Continued on page 106) 
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Fixin’ Chronics 
(Continued from page 103) 








watch had stopped. He had got the 
watch out of this decent shop on Satur- 
day night. Monday, angry, the carrier 
took it down the street mumbling: “T’ll 
never take my watch to that bum 
again.” The competitor jeweler (7?) 
took in the watch, saw that the hands 
were caught, just a wee bit on the tips, 
the hour hand catching the second hand. 
He told the carrier a grave and mys- 
terious story about how dangerous it 
was to take a watch of that value to a 
repairer unless one has thoroughly in- 
vestigated the party. The watch would 
need a thorough overhauling. It would 
take at least a week and would cost in 
the neighborhood of seven or eight dol- 
lars to guarantee that it would be put 
into perfect condition: “Just like new.” 
He got the job. When the man went out 
this jeweler (?) turned to his head 
watchmaker and said: ‘Ned, that’s the 
way to make the money.” He took his 
tweezers and opened the distance be- 
tween the two offending members and 
hung it on the wall, putting a check 
of $7.50 on the tag, saying: “If there is 
one thing in the world I like to do it is 
to get something on that Bunk in the 
next block.” The next week this great 
money maker lost his faithful Ned who 
could stand such practices no longer, 
and he slipped in quietly and took the 
second stool at Mr. Honest-careless 
man’s, the so-called bunk. He of course 
quietly told the man of his lesson. The 
honest-careless man watched the little 
things more carefully after that; and 
the man down the street, the fast money 
maker, went on looking over the counter 
and out on the street for suckers. He 
had lots of time in a couple of years to 
put his thumbs in the vest pits of 
his portly clothes and discourse very 
wisely about “how a sucker is born 
every minute.” Nuff said. Let it suffice 
to believe that even if dishonest things 
will go some places, they will not go in 
repairing watches. A watch is just like 
a good woman. You can’t put anything 
crooked across and continue to get by. 

Put spring washers under the dial 
about the hour wheel in all cases where 
the manufacturer or some careless re- 
pairer has left them off. You will have 
less gray hair at sixty. 

See that the hour wheel and the can- 
non pinion do not bind. Put on a good 
open monocle and step it up and down 
with the tweezers after the hands are all 
on. See that the little washer under 
the dial is faithful and that the wheel 


- falls down when you release with the 


tweezers. It will pay you to be careful 
here. More chronics “hold hands” than 
anything else. Beware the “closed” hour 
hand socket shoulder. I have never yet 
found any very good way to close an 
hour hand. I should like to hear a dis- 
cussion from one who has_ succeeded 
with this troublesome member. For you, 
like I, have tried this thing in so many 
ways. It is relatively easy to close up 
the hole in the minute hand. The square 
sharp punch, or the round sharp punch 
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will generally do, but if there is some 
way to get another hour hand that will 
do, specially if the offender be a steel 
hand, then get it. If you can’t get one 
in any way, then solder with silver 
solder another hand shaft onto the col- 
lar of the old one that does fit. 

Now let me give you the best way I 
ever found. Heat the shoulder a little, 
lay it upside down on a level anvil with- 
out holes; strike it slowly with a conical 
cover punch, one not so big that it will 
run down and cut off the shaft against 
the anvil. You see I have been into al! 
these holes. 

Now, say, boys, this is about enough 
for today, isn’t it? I was out this morn- 
ing and shot two mallards, one a green 
head and the other a female. Females 
are not generally so green in the head as 
males, specially ducks. We are going 
to eat them for dinner tomorrow. After 
that I don’t care what comes by way of 
chronic watches. I shall be in such a 
state of mind that nothing will daunt 
me, unless it be that I get hold of that 
watch that I saw Jinx putting a “swal- 
ler tailed” roller table on by shellac- 
ing it. 








Famous Horologists 
(Continued from page 105) 








“Pendule sympathique” or a clock to set, 
regulate and wind a watch put in its 
care during the night, 1795; constant 
foree escapement, 1795;  tourbillon, 
whereby the apparatus of the escape- 
ment and balance spring made a com- 
plete revolution once a minute, thus av- 
eraging all vertical position errors, 
1801; the over coil balance spring 
whereby the outer end is pinned nearer 
the center and consequently is subject to 
less displacement from normal position 
and breathes more uniformly was em- 
ployed by him and carries his name but 
I have no knowledge as to when he de- 
vised it. The lever escapement was 
much used by Breguet several years 
before 1800, and while his earliest ones 
had no draw he soon found its desira- 
bility and employed it long before it 
was customary in England or Switzer- 
land. In his ship’s chronometers he 
usually dispensed with the chain and 
fusee, employing two and even four bar- 
rels so as to use only that portion of the 
spring giving the most uniform force. 
The niceties of Breguet’s work cannot 
be described adequately as it must be 
examined to be thoroughly appreciated. 
There is an indefinable propriety in all 
his designs and products which set him 
in an unique position in horology. His 
most complicated pieces give no impres- 
sion of fussiness but on the contrary 
that well-thought-out arrangement 
which leaves no room for wishing it 
were different. The execution was of 
course depended on from many hands 
but the influence of the master was so 
strong that all his workmen seemed to 
work as one so long as they were with 
him and in some few instances continued 
in the same style. His ensemble of de- 
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sign, the movement, the dial, the hands 
and the cases have never been excelled 


and seldom equaled. In some details he 
has never been equaled as may be de- 
termined by anyone who will take the 
pleasure of examining the fit of his 
screws; today we find their counterpart 
not in the most expensive of watches but 
in the micrometer gage. 

It is regrettable that we do not know 
more of Breguet’s early manhood and 
the influences which conspired to his 
accomplishments. That  Berthoud’s 
standards had an influence on him there 
can be little doubt and it has been sur- 
mised that he worked for Berthoud, but 
in his comments on Breguet we find no 
echo of his well-known proclivity for 
seizing glory from others’ works. Of 
tracing Breguet’s influence on others it 
is much easier. Mugnier produced work 
which cannot be distinguished in point 
of design and finish from Breguet’s. 
Rabi produced a clock which set, regu- 
lated and wound its watch quite equal 
to Breguet’s. Louis Audemars carried 
to the Vallée de Joux the standards of 
exquisite workmanship and taste for 
complicated pieces and which today is 
the last stronghold to which the world 
turns for such work. Henri Robert, 
writer, experimenter, inventor and 
maker of exquisite clocks and watches, 
Louis-Fréderic Perrelet, the inventor of 
the differential train in astronomical 
clocks, Jean-Aimé Jacob, whose clocks 
were famous, Winnerl who became fa- 
mous for his chronometers and who im- 
pressed standards on his’ employe 
Adolph-Ferdinand Lange who founded 
the horological industry at Glashutte, 
Tavernier, who gave great attention to 
the cylinder escapement, the Oudins, 
Charles and Joseph, makers of fine 
watches and clocks; Kessels, the chro- 
nometer and precision clock maker of 
Altona; Urban Jurgensen, writer and 
chronometer maker; Pierre-Frédéric 
Ingold, promoter of interchangeability 
in watch manufacture and inventor of 
the fraise or milling tool bearing his 
name, and scores of others inspired by 
Breguet’s work, such as James Fergu- 
son Cole, who justly was called the 
“Breguet of England.” 

Breguet, the Stradivarius of watch- 
making as Commander Gould has called 
him, is no extravagance of speech and 
still his great mechanical talents would 
not have had appreciation without his 
great personality. His acquaintance in 
high circles was already great when his 
establishment was founded in 1787. The 
first thirty watches in process from Feb. 
24, 1787, to May, 1791, were Montre 
perpetuelle a repetition, echappemens 
libre, the page in the records carrying 
the next five is missing, the next six, all 
made in 1791, were Montre a repeti- 
tion, nouveau calibre. No. 42 was 
Repetition a virgule. Nos. 48 to 51 
were Repetition nouveau calibre which 
gives very excellent indication of 
the sort of clientele he had. As before 
mentioned it has been surmised that it 
was to the Abbé Marie that he was in- 
debted for his contact with the court. 

(To be continued) 
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United States Patents 
Issue of July 31, 1928 


1,678,707. CLASP FOR BRACELETS. ALMyYR 
L. NEWMAN, Warwick, R. I. Filed 
March 2, 1928. Serial 258,605. 6 
, Claims. 

In a clasping device for bracelets or the 
like, the combination of a link having a 
cross-member at its end, a second link hav- 
ing a hook at its end adapted to hook 








around one side of the cross-member, and 
a pivoted clasp on one link provided with a 
latch adapted to slide across and engage 
with the cross-member on the opposite side 
from the hook. 


1,679,101. SILVERWARE CONTAINER. 
FELIX STERNTHAL, Chicago. Filed May 
25, 1926. Serial 111,553. 1 Claim. 


A container for silverware comprising two 
pliable sheets consisting of a backing sheet 
and a wrapping sheet having the same out- 
line and area and sewed together along their 
marginal edges and foldable along a folding 
line to provide right and left-hand sections; 
a holding sheet on each section having one 
marginal edge corresponding with and sewed 


“0 





to the marginal edge of the backing and 
wrapping sheets and extending over the 
wrapping sheet a given distance but termi- 
nating short of the folding line; intervally 
spaced lines of stitching connecting the 
wrapping sheet and holding sheets and de- 
fining a series of elongated spaces bounded 
by the walls of the wrapping sheet and hold- 
ing sheets; a pliable covering attached to 
the wrapping sheet and placeable to provide 
a partition between the wrapping and hold- 
ing sheets of the right and left-hand sec- 
tions ; extending portions extending from said 
backing and wrapping sheets at one end 
of one section and adapted to overlie the 
backing sheet when the sections are folded; 
and tie members extending from the extend- 
ing portions for securing the sections in 
folded condition, substantially as described. 


1,679,180. PROCESS OF MANUFACTURING 
JEWELRY. JOHN P. SterkK, Dollar Bay, 
Mich. Filed Jan. 18, 1927. Serial 
161,851. 2 Claims. 

A process of forming articles of jewelry 
consisting of first forming segments from 


Plates of different metals so that the seg- 
ments may be placed in edge to edge re- 
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75,916. SALT AND PEPPER SHAKER OR 


lationship, then placing a drop of solder on 
SIMILAR ARTICLE. JAMES W. JEN- 


one face of the assembled segments and 























simultaneously imbedding the head of a sup- NINGS, Providence, R. I., assignor to 
porting element in the drop of solder. 
DESIGNS 
75,904. CIGAR LIGHTER. Harry ESTEROW, 
New York. Filed May 11, 1928. Serial 
— t 7 
Quaker Silver Co., Attleboro, Mass. 
Filed March 19, 1928. Serial 25,907. 
Term of patent 7 years. 
75,917. SALT AND PEPPER SHAKER OR 
SIMILAR ARTICLE. JAMES W. JEN- 
NINGS, Providence, R. I., assignor to 
26,637. Term of patent 14 years. 
75,906. SALT AND PEPPER SHAKER. 
ALFRED J. FLAUDER, Bridgeport, Conn. 
Filed May 26, 1928. Serial 26,868. 
Quaker Silver Co., Attleboro, Mass. 
Filed March 19, 1928. Serial 25,908. 


Term of patent 7 years. 


75,926. JEWELRY BOX OR SIMILAR AR- 
TICLE. JAMES S. McKeevy, Framing- 
ham, Mass., assignor to Dennison Manu- 





Term of patent 7 years. 


75,907. SALT AND PEPPER SHAKER. 
ALFRED J. FLAUDER, Bridgeport, Conn. 
Filed May 28, 1928. Serial 26,891. Term 








Co., 
23, 
Term of patent 7 years. 


Framingham, 
1928. Serial 


Mass. 
25,547. 


facturing 
Filed Feb. 


75,931. WATCHCASE. Victor RItTscHarp, 
Riverton, N. J., assignor to Keystone 





of patent 7 years. 


75,909. WEDDING RING. ALBERT J. FRIED- 
MAN, Chicago. Filed March 17, 1927. 








Watch Case Corp., 
Filed May 5, 1928. 
of patent 7 years. 


75,937. FRAME FOR TRAYS OR THE 
LIKE. Eutsa TENNHARDT, New York, 


Philadelphia, Pa. 
Serial 26,584. Term 








Serial 21,174. Term of patent 14 years. 


75,915. SALT AND PEPPER SHAKER OR 
SIMILAR ARTICLE. JAMES W. JEN- 
































NINGS, Providence, R. I., assignor to 
ee: 
assignor to E. & J. Bass, Inc. Filed May 
23, 1928. Serial 26,828. Term of patent 
Quaker Silver Co., Attleboro, Mass. oS yearn. 
Filed April 9, 1928. Serial 26,205. Term 


75,938. FRAME FOR TRAYS OR THE 
LIKE. 


of patent 7 years. ELsa TENNHARDT, New York, 
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assignor to E. & J. Bass, Ine. Filed 
May 23, 1928. Serial 26,829. Term of 


patent 3% years. 


United States Trade-Marks 





Issue of July 31, 1928 





The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks | applied for under the _ ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 267,542. HAYMAN EPSTEIN, 
ness as Bulwark Watch Co., 
Filed June 6, 1928. 


BULWARK 


Watch Move- 


doing busi- 
New York. 


For Watches, Watchcases, 
ments, and Parts Thereof. 


Claims use since April 15, 1928. 
Ser. 268,005. TirFANY & Co., 
Filed June 13, 1928. 


T&CY 


For Watches and Clocks. s} 
Claims use since Aug. 13, 1875 


New York. 


ONEIDA COMMUNITY,  LTD., 


267,008. 
Filed May 25, 1928 


Oneida, N. Y. 


ENCHANTMENT 


For Silver-Plated Flatware, Hollow Ware, 
and Cutlery. 
Claims use since March 8, 1928. 


Ser. 


THE MELMS Mre. Co., INC., 


267,436. 
Mich. Filed June 4, 1928 


Detroit, 


LOVBAND 


For Finger Rings. 


Ser. 


Claims use since Feb. 1, 1928. 

Ser. 267,489. ARTHUR W. FORMAN, doing 
business as Cooper & Forman, New 
York. Filed June 5, 1928. 

For Platinum Rings, Brooches, Bar Pins, 


Lavalliers, Bracelets, and Signet Rings. 
Claims use since 1898. 


Issue of July 31, 1928 
These marks are not subject to opposition. 


244,999. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) SovutH BEND WATCH 
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Co., South Bend, Ind. Filed May 16, 


1928. Serial 266,488. 


South Bend 


For Watches and Watchcases. 
Claims use since Feb. 1, 1903. 


245,009. (CLASS _ 28. JEWELRY AND 


PRECIOUS-METAL WARE.) THE BAER 
& WILDE Co., 
May 10, 


Attleboro, Mass. Filed 
1927. Serial 248,742. 





For Shirt Studs of Precious Metal or 
Plated with Precious Metals. 
Claims use since Jan. 1, 1927 


Trade-Marks Published 
Issue of July 24, 1923 (Continued) 


244,511. ARTICLES OF JEWELRY MADE 
OF PRECIOUS METALS OR PLATED 
THEREWITH — NAMELY, JEWELRY 
FOR PERSONAL WEAR, NOT IN- 
CLUDING WATCHES, FLAT AND 
HOLLOW TABLEWARE AND TOILET- 
WARE, CIGARETTE AND CIGAR 
CASES, INCENSE BURNERS, JEWEL 
CASES, STATUETTES, VASES, AND 
PRECIOUS AND SEMIPRECIOUS 
GEMS. Lortis Bros. & Co., 
Filed Jan. 17, 1928. Serial 
PUBLISHED MAY 1, 1923. 

244,542. FRATERNITY BADGES, LAPEL 
BUTTONS; SCARF, LAPEL, AND 
BREAST PINS; CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, 
BELT BUCKLES, AND ORNAMEN- 
TAL SHIELDS, ALL OF PRECIOUS 
METAL. THE UNITED CHAPTERS OF 
Put Beta Kappa, New York. Filed 
April 19, 1927. Serial 247,717. PUB- 
LISHED MAY 1, 1928. 

244,549. WATCHES, WATCH MOVEMENTS, 
AND WATCHCASES. AARON GOODMAN, 
doing business as Swan Watch Co., New 

c. Filed May 27, 1927. Serial 
249,656. PUBLISHED MAY 8, 1928. 

244,564. JEWELRY FOR PERSON AL USE 
OR ADORNMENT, CONSISTING OF 
FINGER RINGS, EARRINGS, BRACE- 
LETS, PENDANTS, NECKLACES, 
WATCH BRACELETS, BAGS, 
BROOCHES, BUCKLES, BAR PINS, 
CUFF LINKS, LORGNETTES, STUDS, 
SCARFPINS, HATPINS, VEST BUT- 
TONS, AND HANDY PINS, ALL MADE 
OF OR PLATED WITH PRECIOUS 
METAL. ORESTE PENNINO, doing busi- 
ness as Pennino Brothers, New 
Filed Sept. 30, 1927. Serial 255,464. 
PUBLISHED MAY 1, 1928. 

244,618. MANUFACTURED JEWELRY — 
NAMELY, FINGER RINGS, PINS, 
BROOCHES, AND BRACELETS. 
SYLVAN LeEvy, New York. Filed Jan. 
27, 1928. Serial 260,739. PUBLISHED 
MAY 1928. 

244,619. MANUFACTURED JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 


Chicago. 
260,231. 


WATCHES. Louis H. GURA, doing busi- 
ness as Piazza Bros., New York. Filed 
Jan. 27, 1928. Serial 260,729. PUB- 
LISHED MAY 1, 1928. 

244,620. FINGER RINGS BAR PINS, 
SCARFPINS, BRACE LETS AND SAU- 
TOIRS. J. L. KAUFMAN ” Corp., New 
York. Filed Jan. 26, 1928. Serial 
260,686. PUBLISHED MAY 1, 1928. 

244,633. JEWELRY NAMELY, HAT 





ORNAMENTS MADE OF OR PLATED 
WITH PRECIOUS METAL, LAVA- 
LIERS, PENDANTS, BROOCHES, FIN- 
GER RINGS, AND BRACELETS. Kavu- 
FER Bros., New York. Filed Feb. 11, 
+ Serial 261,574. PUBLISHED 
r 8, 1928. 

Y BLATINUM MOUNTINGS FOR 
BROOCHES, PLAQUES. 
AND PENDANTS. 
Inc., New York. 


244, 637. 
RINGS, 
BRACELETS, 
JOSEPH FRACKMAN Co., 
Filed Feb. 10, 1928. Serial 261,502. 
PUBLISHED MAY 1, 1928. 

244,670. JEWELRY — NAMEL Y, RINGS, 
BRACELETS, PINS, PE NDANTS, AND 
LOCKETS. CHALSON, OSBORNE Co., 
Inc., New York. Filed Feb. 29, 1928. 
Serial 262,393. PUBLISHED MAY 8, 


1928. 

244,674. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. Morris WASLIKOFF, New 
York. Filed March 12, 1928. Serial 
263,057. PUBLISHED MAY §&8, 1928. 


York. , 
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244,675. ATICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. SS. ABRAMS & SONS, New 
York. Filed March 12, 1928. Serial 
263,021. PUBLISHED MAY 8, 1928. 

244,679. SILVER HOLLOW WARE. §Ber- 
NARD Rice’s Sons, Inc., New York. 
Filed March 10, 1928. Serial 262,931, 
PUBLISHED MAY 8, 1928. 


Trade-Mark Registrations Renewed 
Issue of July 24, 1928 


SILVER-PLATED WARE, 
PRISING SILVER-PLATED 
WARE, HOLLOW WARE, AND 
TABLEWARE. Registered June 16, 
1908. Wma. A. Rocers, LIMITED, Toronto 
Ontario, Canada, and Niagara Falls, 
nN, v2 re of Ontario, Canada. 
Renewed June 16, 1928. 


COM- 
FLAT- 


69,548. 








Merchandising for Fall Business 


(Continued iso page oe 








You are in anette with the other 
retail fields. The public has only a lim- 
ited buying and earning power, and all 
that is lured into other fields is lost to 
you. 

The jewelry business, as a whole, has 
not kept pace with the times, and is 
suffering for its short-sightedness. It 
has been too slow to adopt new ideas of 
merchandising, and it is seeing its mar- 
ket slipping away from it; is seeing its 
merchandise handled and sold through 
new channels. There is just as much 
jewelry and affiliated commodities being 
bought and worn as ever before—vastly 
more—but the legitimate jeweler is not 
selling it. 

The business you do and contacts you 
make in the fall help toward that grand 
finale of the jeweler’s merchandising 
year—Christmas. Bear in mind that 
promotion put behind such departments 
as costume and gifts need not immedi- 
ately bear fruit in volume of sales. If 
these departments are soundly conceived 
and wisely merchandised they will make 
“feeders” that will mean much profit- 
able business. The jeweler, like every 
other merchant, must popularize his 
store with the public, knowing, as many 
shrewd merchandisers do, that it costs 
money to make new contacts—to bring 
strangers into his doors, and that he 
must constantly reach out for new 
“blood” in his business clientele. 

It is astonishing how many jewelers 
turn “thumbs down” on a merchandising 
proposition because they cannot immedi- 
ately count up results from it in dollars 
and cents. 

To these, I always feel like propound- 
ing this question: “Just where, then, 
does your volume of customers continue 
to spring from? Do people just happen 
to come into your store? Or have they 
been prompted to visit you through the 
effect of a long series of advertising 
and enterprising merchandising? It 
would be most enlightening if you could 
analyze the inmost impulses and motiva- 
tion of these persons who come into your 
store every day—especially those new 
faces. 

“You may say that you cannot prove 
that your advertising and merchandis- 
ing is bringing them in. If it is not 
your advertising and merchandising, 
just what is it?” 





